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ever-increasing share of an important domestic 
market — upper-income group women who 
make a hobby of their homes! Sales have Ve ee 


increased month after month ! This new audited 
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net sales figure creates yet another record ! 
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THAT PEP REPORT 


TV contractors 
must change 
view on press 


Sin,-The recent PEP report, 
Balance Sheet of the Press, sug- 
gests that the provincial press 
may be hard hit when the full 
impact of commercial TV on 
press advertising revenue is felt 
(Comment, August 11). 

Can it be that this is why com- 
mercial TV contractors are doing 
so little through the medium of 
press advertising to remind the 
public that they must have their 
TV sets adapted if they are to 
receive ITA service? they 
intend to wait until they can use 
their own advertising medium ? 
Surely they must realise that their 
own TV screens can preach only 
to the converted, 

I feel that the ITA network will 
have fewer viewers than is antici- 
pated unless contractors brighten 
their outlook and set about per- 
suading people to incur the con- 
siderable expense of adapting 
their sets 

I feel that the press, rather than 
being antagonistic, would be 
pleased to sell their space for a 
changeover announcement, 
because, as one of Britain's 
largest advertisers, | am sure 
whatever PEP may say-—that 
newspapers have nothing to fear 
from the new medium. My own 
firm's experience has proved that 
expenditure on press advertising 
is the most efective way of 
increasing sales and so benefiting 
the public by enabling prices to 
be lowered 

The new medium may supple- 
ment the old: it will not oust it 
People will still buy “because I 
saw it in the paper.’ 

1. Jack Lyons, 
Managing Director. 
John Collier, 
Kensington, W14, 


NORFOLK 


“Why this ‘change-of-job disease’ 
in advertising?” asked W. M. 
Edwards in his letter to the 
Editor last week. The first 
replies from readers are below. 
Young people, says Miss Mar- 
garet Shelley, think that the... . 


Way to success 
is up the 
golden path 


Sin,—Possibly one answer to 
the question of continual staff 
changes in advertising raised by 

M. Edwards (August 11) lies 
in the fact that a totally false set 
of standards obtains in the 
profession 


Young people have the idea 
not without reason——that the way 
to success is not only easy but is 
also paved with gold. The ap 
pointment of persons of little ex 
perience and big ideas to positions 
of authority has resulted in adver 
tising being placed in the ridi 
culous position of having its 
kindergarten dictate to its sixth 
form. It has also resulted in 
people switching from place to 
place, looking for bigger, better 
jobs regardless of their ability. 


Older, long-established staff, 
viewing this procession of gilded 
youth, cannot be blamed for feel 
ing that perhaps a commensurate 
share of the largesse so lavishly 
distributed may fall to those who 
have years of genuine hard work 
behind them. Some are lucky 
Others meet their Waterloo at the 
hands of some still-wet-behind 
the-ears executive who raises the 
bleat of “Too old!” 


MARGARET 
Hampstead, N.W.3 


SHELLEY 


It’s a sign of 
am bition—so 
give thanks 


Why in heaven's 
should anyone be 
account for the 

turnover of the sta 
tising world? 


Sir, name 
unable to 
resent rapid 


in the adver 


If 1 may draw an analogy: | 
knew a University professor who 
was a brilliant mathematician but 
who had difficulty in doing the 
simple addition in computing a 
grocer’s bill. Can it be that the 
economic experts in the advertis- 


¢ 


Staeter steano 


ing business are unable to appre- 
ciate the simple fact that Tom 
Smith moves from agency A to 
agency B for no other reason than 
that, poor innocent fellow, he 


believes he will better himself by 
doing $0. 

Further, it does not take much 
research to discover that in nine | 
this belief is | 


cases out of ten 


justified. 

I have a friend, an experienced 
artist, who has doubled his 
salary in the last three years by 
moving from agency to agency 
He assures me that he would be 
lucky to have increased it by ten 
per cent if he had stopped with 
the one firm all the time. Of 
course, this does not sound like 
being very loyal, but as pro 
tagonists of free enterprise (on 
which our existence depends) we 
should be the last to condemn 
anybody for seeking the market 
value for his efforts. 

Also remember that advertising 
is perhaps more free from restric 
tive, employee-legisiation than 
any other industry in the country, 
and because of this will always 
attract the more venturesome and 
ambitious types to its ranks, the 
sort of people who would rather 
have risk with opportunity than 
safety and security. While these 
people are in advertising it will 
continue to be the virile, vital 
force it is to-day ... no matter 
how often they change their jobs 

MULGA 
Name and address supplied 


‘Get out to 
get on’ in 
advertising 


Sm,--May | offer two explana 
tions of the large turnover of staff 
in the advertising business’ 
Opinions are divided as to 
whether job-changing is a 
“disease” as Mr. Edwards sug 
gests, or rather a symptom of a 
healthy condition in the industry 

From the point of view of 
overall productivity, certain move- 
ments of staff must appear waste 
ful, but allowance has to be made 
for the peculiar structure of the 
advertising business which differs 
appreciably from that of less 
creative occupations such as 
banking, insurance and the like 

(1) The ambitious career 
minded young man in advertis 
ing quickly discovers that he 
cannot expect to climb far un 
less he changes his job at 

reasonable intervals, because . . 


t‘onoon we€e? 


Temple 


Cbverlising 


Incorpora ed Practitioners in Advertising 


(a) no advertising firm, be 
it client, agency or publisher, 
can offer a ladder of promo- 
tion-by-merit to the top 
within its own organisation ; 
to get on, the ambitious man 
must get out! 

(b) creative people especi- 
ally need change of environ 


THIS WEEK 
How market research with a 
difference was used to select and 
market a new perfume—page 378. 


NEXT WEEK 


Advertising gifts and novelties 
feature. 


ment, new problems to tackle 
and ever more variety of 
work ... or they go stale. 
(c) there is, in this industry 
of so many smal! units, no 
other way to gather the 
breadth of experience so 
much in demand for senior 
appointments 
Surely it is this ability to 
change jobs and the wealth of 
new and interesting knowledge to 
be gained thereby that makes 
advertising such an attractive way 
of earning a living 
(2) Recently, as a conse 
quence of improved trade, 
growing expenditure on adver 
tising, and the state of full 
employment which the country 
happily enjoys, the normal 
turnover of staff has been 
accelerated. When the Adver 
tising Appointments Bureau 
was started in the post-war 
years, too many men chased too 
few jobs, but to-day there are 
too few skilled personnel for 
the many vacancies offered 
Salaries have spiralled up- 
wards while demand exceeds 
supply and many have been 
tempted to exploit their capa- 
bilities to the utmost. On the 
other hand, there are still those 
who rate loyalty to the firm 
@ Continued on page 402 
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The Cowling 
Guarantee 


Every Cowling sign is guar- 
anteed for 3 years against 


FADING 

CHALKING 
DISCOLOURATION 
or DETERIORATION 
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SENIOR 
SERVICE 
Satisfy 


Every single signplate 
guaranteed for 
3 years 


TYRE SERVICE 


Cowling 
of Charlton 


make more outdoor signs than any similar organisation, 


N. L. COWLING (CHARLTON) LTD., 
ARMSTRONG GARDENS, WOOLWICH ROAD, 
LONDON, 8.E.7 Telephone : Greenwich 0051/2/3 
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| 45 War he served in the Commandos and 
-| led the first wave of the assault on the 
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i 7g / 
Lo LOVAT, D.5.0., M.C,, T.D., LL.D. 

DL, J .#., is the 17th Baron and chief 
of « famous can The barony was 
created over five hundred years ago 
Simon Christopher Joseph Fraser, born 
in 1911, was educated at Ampleforth and 
Magdalen College, Oxtord. In the 193- 


Normandy beaches on D Day. As well 
as the M.C. and D.S.0., he won the 
Légion 4d’ Honneur and Croix de Guerre 
avec palme. In 1945 he was Under 
Secretary of State for Poreign Affairs 
He farms extensively in the Highlands 
and has an international reputation as a 
breeder and judge of beef cattle. He lives 
at Beaufort Castle, Beauly, Inverness- 
shire, with his wife and six children, and 
takes a leading part in Highland affairs 
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‘My Daily Mail by LORD LOVAT 


. HERE are many reasons why I read the 
Daily Mail. As a Scotsman keenly 
interested in Scottish affairs, I find that it 
presents the events of the day in correct 
perspective, while Scottish problems are 
treated with sympathy and understanding. 
We have our own national newspapers in 
Scotland, but it is nevertheless good to have 
one which caters for the whole country and 
the overall picture. The Daily Mail covers 


the Scottish field extremely well, and has 
become part of life north of the Border. 

I like the newspaper for its sensible, 
easy-to-read leading article, for its realism, 
its refusal to pander to some of the more 
sensational elements in modern life, and, in 
particular, for the thorough coverage it gives 
to agricultural affairs. 

I always read the Daily Mail. In fact, 
I read it from cover to cover.” 
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Eilbeck seeks 
£2: million 
backing 


After announcing his pro- 
posal to launch a new London 
evening newspaper to be called 
the Sun, James Eilbeck, former 
Daily Mirror group journalist, 
told ADVERTISER'S WEEKLY 
that he was seeking initial 
capital of £24 million. 

If this backing was not forth 
coming the paper would not 
appear 

So far, said Mr. Eilbeck, he 
had firm promises of £1,400,000, 
from Canadian, Australian and 
American sources. He was confi- 
dent the target would be reached 
All finances were being handled 
by a well-known firm of London 
solicitors, but no names could be 
given yet, 

It could be stated, however, 
that well-known journalist Frank 
Owen would be a_ working 
director 

Mr. Eilbeck said last Thursday 
that at that stage no publishing 
company had been formed and 
the name of the new paper had 
not been registered 

He explained his 
plans: 

Printing: Three London news- 
paper publishing houses had been 
asked to quote. The lowest tender 
would be accepte 

Distribution: “! have my own 
ideas. We shall probably hire the 
news vans of a daily paper.” 

Launching: This was planned for 
next Marc with £150,000 cam- 
paign using TV, press and posters 
with such slogans as “The ‘Sun’ 
shines to-morrow.” A special fea 
ture would be a musical jingle and 
rights were being negotiated for the 
use of a popular tune. This drive 
would be handled by an agency 

Provincial Edition: Unlikely until 
18 months after London launching 
It would carry separate advertising 

Staff Plans: Journalists would be 
offered £1,000 a year more than 
present salaries. An advertisement 
director had been selected—“I con- 
sider him to be the best man in the 
business”—-but he could not be 
named as he was employed by 
another newspaper at present 

NPA Membershi “We shall 
apply for membership We shall 
want to use their newspaper train 
facilities.” 

Mr. Bilbeck left for France on 
Friday. 


publishing 


‘Kair shares for all’ 
newsprint makers 


PUBLISHERS’ 


AID SOUGHT IN PLAN 


TO READJUST CONTRACTS 


EHIND-THE-SCENES moves began this week (to ensure 
fair shares of newsprint for small users when rationing 


ends next March. 


Commenting on the statement of the President of the Board 


of Trade that before he confirms his decision he will 


“require 


to be assured that adequate provision is made for those news- 
papers whose individual requirements are relatively small,” 
a prominent figure in the newsprint industry said yesterday 


(Wednesday) : 

“The home mills have agreed 
to investigate all contracts with a 
view to safeguarding the position 
of small users. 

“The assurances given to the 
Board of Trade must be supple- 
mented by the publishers if all 
the large users are not to bag the 
available supplies.” 

In an answering statement to 
Mr. Peter Thorneycroft’s an 
nouncement, the Newsprint 
Supply Co. has warned that the 
Government’s proposal would 
bring into force individual con- 
tracts with the British mills held 
by the larger newspapers. 


Total absorbed 


The company fears that these 
contracts would absorb the whole 
of the newsprint available from 
the mills, making it impossible to 
supply adequately the smaller 
newspapers. 

These “problems of readjust- 
ment” are forecast in Mr. 


Thorneycroft’s statement A 
March date for the lifting of 
Government contro! will give, he 
says, an interval of six months 
for the users and makers of news 
print to complete the necessary 
arrangements among themselves 


‘Complicated issues’ 


Old contracts may in some 
cases have to be revised and new 
ones negotiated, both raising com 
plicated and technical issues,” he 
says 

Help in reaching satisfactory 
arrangements between the papers 
and mills has been promised by 
the Newspaper Society, for the 
provincial press 

Press comments 
Thorneycroft's announcement 
have shown mixed feelings 
and most nationals have stressed 
the need for some scheme to 
ensure equitable distribution 

The Times, however, reiterated 
on Monday its demand for com- 


on Mr 


moves by 


Nine bid for 
ITA vacancy 


The name of the new con- 
tractor for the ITA's Birming- 
ham and Manchester week- 
end programmes is expected 
to be announced in three 


weeks’ time 
An ITA spokesman said 
yesterday (Wednesday) that 


there had been nine applica 
tions which were now being 
considered. 


plete freedom, and it has come 
under heavy fire from the Daily 
Mirror for its persistent refusal 
to submit to voluntary restrictions 
on paging 

It was this attitude of The 
Times that was responsible for 
the break-down of the News 
print Supply Co.'s earlier scheme 
for voluntary rationing 

(Text of the statements by the 
Board of Trade and the News- 
print Supply Co. begin overleaf.) 

See Comment, page 374 


ISMA dinner 


and conference 


Annual dinner of the Incor 
porated Sales Managers’ Associa 
tion will be held at Claridge’s on 
Tuesday, October 25. The one 
day conference will be at the 
Dorchester the following day 


occupations? 
you were 
everything? 


deserving cause? Not you! 


THE ADVERTISING 
Virgo is Verisimilitudinous 


(Auguet 23 


Are you happy in advertising’ 
you ever feel that there are nobler 
Aren't 
appalled at the facility of it all? 


And who the blazes are you to be so self-righteous about 
Don't you get your living out of it’ 
Do you ever turn your inflated salary cheque over to a 


® S@gacious comedian) on your nelly! 


PUBLIC SERVICE 


The official journal of NALOO 
Reginald Harris Publications Lid., 3, Stanhope Row, Mayfair, W.1. 


MAN’S GUIDE TO 


- September 22) ours 
don't 


about it! 


Don't 


you sometimes 
Yes, we thought 
really want 


more than Ils 


Not (if we may quote 
truth, 


Let's get this straight, 
stick to yours the way we stick to 
Aad good luck to you 
be so insufferably priggish 


All right that’s finished and over 
with, now let's forget it 
truth 
you'll remember that at not much 


circulation of § m., Public Service 
is @ jolly good buy. 


ASTROLOGY 


Jack! You 


Bul 


But if you 
in advertising 


per thou with « 


And that's the 
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Government seeks reassurance on 
interests of small users 


Text of the Board of Trade announcement made on Monday 


morning is as follows : 


“The control on the number of pages newspapers may pub- 
lish, and on the delivery of newsprint to newspapers and other 
users, is to end in about six months, when satisfactory arrange- 
ments have been made between the newspapers and the home 


mills 


“The amount of home and im- 
ported newsprint which news 
apers have been able to acquire 
ios risen from about 650,000 tons 
in 1953 to 720,000 tons in 1954, 
and an estimated 850,000 tons this 


year, 

“Por 1956 both the tonnage of 
newsprint available from overseas 
and new capacity operating in 
this country will be greater 

“In effect, the users of news- 
print will be aliowed to import 
all the newsprint that at present 
seems likely to be available. In 
these circumstances, It is con- 


print should be free, as early as 

ble, to regulate their con- 
sumption within the availability 
of supplies. 

“In consequence, it is proposed 
on the expiry of the August, 
1955, to March, 1956, period to 

FLASHBACK 

A plan proposed in March 
by the President of the Board 
of Trade to lift Government 
control on newsprint if the 
newspapers agreed to run a 
voluntary rationing scheme of 
their own was opposed by 
“The Times,” who called the 
proposal “monstrous.” 

“The Times” stood out 
against the plan, and negotia- 
tions broke down. In June 
F. P. Bishop said that the plan 
was in “cold ” and 


there was no sign general 
agreement. 
—_—- eee 


revoke the present detailed statu- 
tory controls on the delivery of 
newsprint and the number of 
pages which individual news 
papers may publish An an 
nouncement will be made in due 
course about future arrangements 
for the issue of import licences 
“During the 15 years of control, 
the smooth working of the ration- 
ing system has been due to the 
a co-o0 anes of the news- 
rs and the home newsprint 
Inills with each other and the 
Government. But inevitably the 
ending of control brings problems 
of readjustment, and the interval 
of six months is needed so that 
the users and makers of newsprint 
can complete the necessary ar- 
rangements among themselves, 
“Old contracts may in some 
cases have to be revised and new 
ones negotiated, both raising com 
plicated and technical issues. 
“In this connection, the Govern- 


ment would require to be assured 
that adequate provision is made 
for those newspapers whose indi- 
vidual requirements are relatively 
small, and welcomes the assur 
ance which has already been 
given by the representatives of the 
home mills that they will use 
every endeavour to safeguard the 
position of these small con- 
sumers.” 


‘Supplies will be 
inadequate’ 


The Newsprint Supply Co., in 
a letter sent to all newspapers in 
the scheme and signed by its 
general manager, F. P. Bishop 
MP, have disclaimed all respon- 
sibility for the position created 
by the Government decision. 

The letter reads: 

“The directors of the Supply 
Co, have considered the state 
ment issued by the Board of 
Trade announcing that control 
over newsprint is to end next 
March, This statement makes no 
reference to recent discussions 
between the President and repre- 
sentatives of the company, and 
ignores the considered views of 
the company which were con 
veyed to the President in a letter 
dated July 27 signed by the chair- 
man, Lord Rothermere, and the 
deputy chairman, Lord Layton, 

“In order that there may be no 
misunderstanding of the com- 

any's position, a copy of this 
etter is attached. 

“The company must re-empha- 
sise that the Government's stated 
intention to end the control of 
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‘CONTRACTS MAY BE REVISED’ 


@ The Times: In recent years 
. the rationing system has 
been—so far as its only 
justified purpose of conserv- 
ing the use of newsprint was 
concerned—-artificial and in- 
effective. New so-called 
newspapers have been free 
to start up (a travesty of the 
Government's intentions); 
as much newsprint as any- 
one wished could be used 
up in circulation; periodicals 
have been virtually free. 
Daily Mirror: The “deci- 
sion” of Mr Thorneycroft 
means either: (1) a volun- 
tary rationing scheme, 
which he knows is imprac- 
ticable owing to the irre- 
sponsibility of The Times, 
or (2) a free-for-all . Mr 
Ihorneycroft should tell 
The Times that newsprint 
rationing will continue until 
they agree to a voluntary 
scheme 
® News Chronicle: Although 
the Government has raised 
the ceiling on imported sup- 
plies of paper, the paper is 
simply not there to be 
bought. Mr. Thorneycroft 


What the Nationals say 


has signed a handsome 
cheque in the comfortable 
knowledge that the press 
cannot draw upon it. . 
Conditions are such that an 
over-hasty and wholesale 
removal of _ restrictions 
could well lead to complete 
chaos in the distribution of 
newsprint—particularly to 
the smaller provincial 


papers 

@ Daily Express: Even now, 
ten years after the war, the 
newspapers will have to 
operate a voluntary ration 
scheme. Otherwise there 
would not be enough news- 
print to go round, Smaller 
newspapers would be 
starved into silence. And 
of course this is all because 
demand has so long been 
artificially dammed up. 

® Daily Telegraph: The Presi- 
dent of the Board of Trade’s 
only conceivable successor 
to enforce control is the 
newspaper industry as a 
whole. But what if one or 
more newspapers, as is pos- 
sible, refuse to pool their 
supplies? 


newsprint in March next year 
does not mean that supplies will 
then be adequate to meet 
demands, 

“On the contrary, expected 
supplies next year amount to 
only 930,000 tons nearly 
200,000 less than the pre-war 
supply and barely sufficient at the 
present level of sales to permit 
of 10-page national newspapers. 
If available supplies are to be 
equitably distributed, it is there- 
fore essential that some form of 
voluntary rationing should con- 
tinue. 

“The company will continue its 
efforts to secure agreement upon 
a ce which will ensure equit- 
able distribution including pro- 


Until March—nine pages a day 


Until next March, the news- 
print restrictions will allow the 
larger-sized national dailies to 
publish an average of nine pages 
a day. 

This was announced this week 
by the Newsprint Rationing Com 
mittee in its paging regulations 
for the 28-week period beginning 
noon this Sunday and ending on 
Sunday, March 4, 1956 

To correspond with the increase 
to an average of nine pages per 
issue for large daily newspapers 
priced at not more than 14d. per 
copy, there is an increase of 124 
per cent for the other price 
groups. 

The permitted paging can be 
used as desired within the period, 


but the maximum number o 
pages indicated for each group 
must not be exceeded, except 
where a special licence has been 
granted by the Board of Trade. 

Paging not used during the 
present rationing period, which 
was an extended period to enable 
newspapers to use the pages saved 
during the newspaper strike and 
the additional allowance granted 
for the General Election, cannot 
be carried over to the next ration- 
ing period. 

“Stocks of newsprint are still 
very low, and every care in con- 
sumption is still necessary. You 
are reminded that the rules of the 
Rationing Committee remain in 
force and should be strictly 
observed,” warns the Committee. 


vision for the needs of the small 
users, but it must in the mean- 
time disclaim all responsibility 
for the position created by the 
Government decision. A further 
statement will be issued in due 
course.” 

The letter sent by Lord Rother- 
mere and Lord Layton to the 
President of the Board of Trade 
reads: 

“The directors of this company 
have — considered the pro- 
blem of controls in the light of 
our discussions with you during 
recent weeks. We fully under- 
stand your desire to abolish these 
controls as soon as possible, and 
we all share that desire. 

he problem is that newsprint 
supplies are still inadequate to 
permit freedom of paging unless 
the large users are prepared to 
exercise voluntary restraint in 
order to ensure adequate sup- 
plies to the hundreds of small 
newspapers. 

“In our view this situation is 
likely to continue for some time. 
and the restraint will be severe as 
our supplies are still far below 
the pre-war level and only suffi 
cient to permit an average of nine 
pages to the 14d. daily news- 
papers. While we much appre- 
ciate the raised ceiling of imports 
which you have authorised, we 
cannot see any prospect of reach- 
ing that ceiling in the next year 
or two owing to the pressure of 
world demand. 

“At your request made last 
August we worked out a detailed 
plan designed to enable Govern- 
ment controls to be removed and 


@ Continued on page 399 
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Teams for the 
‘Two Freds’ 


The Advertisers and Agents 
and the Press and Print sides for 
this year's Two Freds Cricket 
Match have now been selected, 
and are given below. The match 
will be played at Hurlingham on 
Wednesday, September 7 

All proceeds of the match will 
go to the National Advertising 
Benevolent Society. 


ADVERTISERS AND AGENTS 
P. S. M. Auld (capt.), Auld & 
lilbury Ltd. (Stoics CC); Dexter 
Adams, Erwin Wasey & Co., Ltd. 
(Northampton Polytechnic CC); 
E. H. P. Bancroft, Vacuum Oi! 
Co., Ltd. (Reigate Priory CC); 
W. G. Barney, E. W. Barney Ltd. 
(Byfleet CC); F. H. 
Colman, Prentis & Varley Ltd. 
(Oxford University Authentics 
Cc); J. H. Clark, Lintas Ltd 
(Blackheath CC); V. C. Geeson, 
Dudley Turner & Vincent Ltd. 
(St. Andrew's, Burgess Hill); P. 
Isherwood, Horlicks Ltd. (Bucks 
ccc); H. W. Louis, S. H. 
Benson Ltd. (Hampton Wick 
Royal CC); L. Nash, London 
Press Exchange Ltd. (Old yw i 
marians CC); N. C, Royds, G. S. 
Royds Ltd. (MCC); J. A. P. 
Watt, F. C Pritchard, Wood & 
Partners Ltd. (Harpenden CC). 


PRESS AND PRINT 

J. W. A. Stephenson cant), 
Time-Life (Essex CCC), P. 
Westerman, Fine Art Engravers 
Ltd. (Surrey CCC); P. Auster, 
Reader's Digest (Free Foresters 
cc); C. H. Butcher, Sunday 
Express (EB. Grinstead CC); 
Gavin Doyle, Homes & Gardens 
(Eton Ramblers CC); P. 
Nicholas, Daily Express (South 
gate CC); John Bowden, Amal- 
gamated Press Ltd. (Old Citizens 
CC); D. S. Shuttleworth, /ndus- 
trial Equipment News (Free 
Foresters CC), B. Brocklehurst, 
George Newnes Ltd. (Somerset 
CCC) ; W. Cheesman, Ford Shap 
land & Co. (Honor Oak CC); 
J. H. Hawthorne, George Newnes 
Ltd. (Old Citizens CC); R. T. J. 
Wright, C. & E. Layton Ltd 
(Knowle and Dorridge CC). 
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CHANGE AFTER EIGHT YEARS 


BTC increase rates for 
railway poster sites 


Further revisions of advertising 
rentals for British Railways 
sites were announced this week. 
This is the second stage in a 
review of advertising rates now 
being made by the British 
Transport Commission. 

The new rentals will come into 
effect on November 1 this year. 

J. H. Brebner, public relations 
adviser to the BTC, said on 
Monday that the review was 
taking into consideration the 
increased costs of fixing and 
administration which had taken 
place since the rates were last 
changed, eight years ago. 

“The rentals will bear a closer re- 
lationship to supply and de- 
mand,” he said. 

“Rentals for British Railway 
carriage advertisements have 
been standardised as far as 
possible and a price of 7s. 6d. 
each per annum introduced on 
certain lines for contracts of 
10,000 spaces or more. 

“The charges for double-crowns, 
quad-crowns and 4- sheet 
posters have been increased by 
approximately one-third.” 

The following are given by the 
BTC as examples of some of 
the changes : 

For quantities of 250 and over: 
Double-Crowns £2 each per 
annum (from £1 10s.). 


For any quan : 
16-sheet road sites——7s. 6d.- 
each per week (from 6s.). 
16-sheet station sites—6s. 
each per week (from 
5s. 6d.). 


Waterways drive 


Publicity activities on behalf of 
the BIC’s inland waterways 
are to be increased under 
arrangements made on behalf 
of the waterways division by 
Mr. Brebner. 
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of Derby, is being exhibited in the 


British section of the Peaceful Uses of Atomie Energy Exhibition at 


Geneva. The stand features power station pipework components; ii 
occupies 360 sq. ft., was designed by Leslie S. Abbott, and pre-fabricated 
in England, 


A new bi-monthly staff journal 
for waterways staff is to be 
published for the first time next 
month, and in the past few 
weeks two press conferences 
have been held by the general 
manager of British Transport 
Waterways, Sir Reginald Kerr. 


Sir Reginald’s first press confer- 
ence was held on the Worcester 
and Birmingham Canal, and 
the second at a canal depot 
near Accrington. Both were 
held on board Sir Reginald’s 
boat “Kingfisher.” 


ADVERTISER'S WEEKLY 


Olympia Business Machines feature 
coloured typewriters and foreign 


language keyboards including 
Russian, in a display in one of 
Selfridge’s Oxford Street windows 
The foreign language keyboards 
include Russian, Arabic, Hebrew 
Greek and Latin. The map, which 
forms a centrepiece of the display 
is ithuminated by lights showing 
Olympia agents throughout the 
world 


BI conference on overseas publicity 


The Federation of British 
Industries is holding a confer 
ence in Birmingham on Tuesday, 
November | on the theme of 
overseas publicity for British 
firms and exports 

The FBI believes that British 
firms are not sufficiently aware of 
the need to publicise themselves 
and this country’s export products 
in overseas markets 

It is expected that over 150 
firms will be represented. Speakers 
at the conference will include 
H. J. Dunkerley, BBC Midland 
region controller, W. Vaughan 
Reynolds, editor of the Birming 
ham Post, who will speak on 
press, radio and television pub 
licity, Norman Collins, deputy 
chairman of the Associated 
Broadcasting Co, who will speak 
on commercial TV, and FBI 
information director W. P. N 
Edwards 

An FBI spokesman says that 
the Federation wants to interest 
firms in telling their stories, and 
publicising their achievements to 
the world at large 


IPA drop 1955 
survey plan 


Field work on the Institute of 
Practitioners in Advertising's 
1955 national and regional 
readership surveys is not to be 
resumed, 

Work on surveys was suspended 
in March owing to the news- 
paper strike, when most of it 
had been completed. 

Resumption was subsequently de- 
layed by the General Blection 
and the railway strike 

The IPA and its advisory com- 
mittee representing the contri- 
butors to the survey have 
decided that any results based 
upon the original work would 
not be dependable or up to 
date owing to the changed cir- 
cumstances are the 


Plans for surveys in 1956 are at 
present being discussed. 


Mailing shot brings new prospect 


A direct mail shot handled by 
Glovers Advertising Ltd. to pro 
mote the use of the new Ever- 
glaze cotton sheers by manufac 
turers of blouses, underwear and 
slumberwear may gain the agency 
another account 


The agency says that the shot 
was also sent to textile manufac 
turers to build up goodwill for 
Everglaze by showing how they 
were helping manufacturers to 
sell their products 


“Not only has this shot touched 
off a satisfactory number of en 
quiries to textile manufacturers, 
but it has also brought forth an 
unforeseen enquiry to ourselves 


“One of the recipients was so 
impressed by the shot that he 
wrote to our client asking for the 
name of his advertising agents, 
and has now asked us to submit 
our proposals for advertising his 
product,” say Glovers 


PR gold medallist 


James Nolan, production man 
ager of Grosvenor Advertising, 
Dublin, has been awarded the 
McConnell Gold Medal as the 
top student passing the diploma 
examination of the Public Rela 
tions Institute of Ireland. He was 
formerly with the advertising 
department of the Irish Press 

The examination followed the 
PR course instituted in the Dublin 
High School of Commerce during 
the last session. Mr. Nolan will 
receive the award at the inaugural 
dinner of the PRI of Ireland in 
October 


Wool exhibition 


A travelling exhibition, “Always 
Wool Time has been opened in 
Copenhagen. It is organised by the 
International Wool Secretariat 
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ADVERTISER'S WEEKLY 


A fountain and public benches are included in this poster site at Salford 
(Lanes) erected by advertising contractors Arthur Maiden Ltd., of Liverpool 
The lay-out of the site has been praised in the local press, say the contractors 


Ads celebrate 


newspaper's 
centenary 


More than 25 columns of 
special advertising, in addition to 
routine bookings, were carried 
in the centenary issue of the 
Newark Advertiser, published 
yesterday (Wednesday) 

The issue included a message 
of congratulation from Her 
Majesty the Queen—the letter 
was reproduced in a line block as 
part of the paper's lead story 
and messages from the Lord 
Lieutenant of Nottinghamshire 
(the Duke of Portland), the Lord 


PR panel 


The Institute of Public Relations 
is to set up a speakers’ and 
writers’ panel. Members of the 
panel will be available to write 
or to speak to clubs and other 
bodies on public relations. 

Further details are expected to be 
announced by the IPR shortly. 


Bishop of Southwell (the Rt, Rev 
F. Russell Barry), the president 
of the Newspaper Society (Mal 
colm Graham), and the Mayor of 
Newark (Ald, G. R. Walker) 

The Mayor started the Adver 
tiser press for the special issue 
on Tuesday night 

The present editor and manag 
ing director is C. FE. Parlby, and 
the advertisement manager is 
Arnold Brearley. 


Bad weather jailed to spoil the newly-formed Crane Publicity Lid 
Above 


two Cliftonville on Sunday. 
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‘Copywriters not 
best for TV’ 


Dr. George Gallup does not be 
lieve that copywriters are the best 
people to write for commercial 
television 

At a luncheon held by his asso 
ciate, Social Surveys Ltd., on 
Tuesday, he told how _ this 
mistake was made in_ the 
USA It was found that 
people from agencies’ copy de- 
partments, who dealt with the 
printed word, were not neces 
sarily the best writers of the 
spoken word on commercial 
radio 

When commercial TV came 
along, it was again found that 
people used to writing the spoken 
word were not used to the visu- 
alisation of ideas 


Film promotions 


RKO Radio have arranged 
newspaper promotions in the 
north for their film, “Escape to 
Burma.” For the first Scottish 
presentation, at the Gaumont, 
Glasgow, the Glasgow Evening 
News invited readers with Burma 
service to send in “unusual 
experience” letters. Many entries 
were received 


Yorkshire TV tests 


Engineers of the Marconi Co., 
who are testing a site on Ovenden 
Moor, near Halifax, as a possible 
site for Yorkshire’s commercial 
TV transmitter, expect to com 
plete tests soon 
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TIE-UPS WITH NEW MEDIUM DEVELOP 


‘Link display with TV ads’ 


drive by Leon Goodman 


A large-scale drive has been launched by Leon Goodman Displays 
Lid, to “sell” to advertisers the advantages of linking-up of point-of- 
sale material with commercial TV advertising. 


Leon Goodman, chairman of 
Leon Goodman Displays Lid., 
lV Commercials Ltd. and Adver 
tising Features Ltd, said this 
week that point-of-sale display 
“will be of the utmost importance 
in the future as the link between 
the TV screen and the shop.” 

This week all Mr. Goodman's 
clients, and agencies and adver 
tisers received a letter from him 
telling of his interest in commer 
cial TV. Wt explains: “We went 
into TV because we knew that 
there is going to be an insoluble 
link between the display business 
and this new medium which will 
probably give display its best 
tonic.” 


Study of TV 


Mr. Goodman told Apver 
riser’s Weexty: “Many people 
must have wondered why | was 
devoting so much time to com 
mercial TV. I prefer to under 
stand a service before | offer it 
to a client 

“I have studied TV both here 
and in America, and I am con 
vinced that the display world is 
in for its most promising cra yet 
More than ever before point-of 
sale display is going to matter 
and matter very seriously. 

“There has to be a connecting 
link between the screen and the 
shop, and advertisers who fail to 
acknowledge this are going to be 
in for a pretty heavy shock. 


Impact needed 


‘A TV advertisement comes 
and goes in 3 to 60 seconds 
There has, therefore, to be a vivid 
impact-reminder in the shops 
the next day if full advantage is 
to be taken of TV advertising 
During my last visit to the States 
I was struck by the importance 
which they attach to point-of-sale 
display 

“It is 


because something 


similar will happen here that we 
have set up a house committee 
at Goodman Displays to co-or 
dinate all our work on display 
and to see that commercial TV is 


sports and social club's coach outing 


are members of the club and relatives and friends before the trip. 


fitted into the 
quately ” 

The drive opened on Monday 
with the transfer to new premises 
at 30, Maple Street, W1, of the 
sales division of Leon Goodman 
Displays Ltd. Later that day the 
sales force heard a talk by Mr 
Goodman and senior executives 
of the company 

At the Maple Street offices are 
two special showrooms. One is 
also a conference room. Upstairs 
is a showroom containing a range 
of examples of Goodman display 
pieces. 


ABC needs for 
TV ads films 


The numbers of film copies re 
quired by Associated Broadcast 
ing Co., Ltd., and the time and 
length of films for television are 
specified in the second of the 
ABC Television Advertisers’ Aids 

Two copies of each advertise 
ment, one on 35 mm. and one on 
16 mm. film, are required for each 
transmission, If an advertisement 
is to be repeated within 72 hours 
from the London or Midland 
station, four copies are required 

two 35 mm. and two 16 mm 

ABC strongly recommend that 
films for TV should be filmed at 
25 frames per second, the speed 
at which they will be transmitted 
If they are filmed at 24 frames 
per second, however, it is essen 
tial that the running time at that 
speed should be approximately 
four per cent longer than the TV 
time for which they are intended, 
so that when they are transmitted 
at 25 frames per second the dura 
tion is correct 


picture ade 


‘Shop’ charges 

J. Arthur Rank Screen Services 
have announced that the distribu 
tion charges for their new screen 
advertising magazine “Shop” will 
be 13s. per estimated § 1,000 
viewers, and not 13s. 6d, as they 
stated in their initial announce- 
ment of the magazine. Charges 
for national bookings are un 
changed at 12s. 6d 


£250 prize at Exhibition 

At this year’s Handicrafts, 
Homecrafts and Hobbies Exhibi 
tion, to be held at Earls Court 
from Thursday, September 22 to 
Saturday, October |, there will be 
a handicrafts competition. First 
prize will be £250 

One thousand examples of the 
best amateur craftsmanship will 
be on show 
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ITA MAP THEIR MIDLAND AUDIENCE : More may see 
a hl 
STATION OPENS EARLY NEXT YEAR ITA programmes 
inate te from BBC mast 
INDEPENDENT TELEVISION AUTHORITY ly, A per Following the recommendation 
Estimated approximate coverage for sian Channel . of the Government's television 
vee | eee 
the Lichfield station Frogaameses | vines Aten advisory committee that there be 
mnccaseens ear 200 Aw apres one television mast for the BBC 
Primary Service Area bd © CHESTERFIELD a Freer cetidimadal and ITA London programmes, the 
Y Secondary Suuies Aeve ia parce ITA is expected to accept an offer 
Vij, Secondary Service Area ceewe Aanatt © pansies to share the BBC mast at present 
1g ‘wee being built at Crystal Palace, in- 
WR Foils -p Areas Z mf ey) © ssepeeest stead of its own permanent one as 
_vicownce hitherto contemplated at Beulah 
Pi oclowt . von WO! simone Pp oe Hill, Creydon, 
1 p-— 1h gee — An announcement by the Post 
StapreRe i if master-General, Dr Charles 
a MELION MOWBRAY Hill, will be made if the 
VM Yi, LICHFIELD Authority does decide to change 
sancwseeny 7/9 Winston LEVCESTER ¢ sian its plans 
* a / . Main advantages of both ser- 
wo awe enna manet! perengonouGe vices using the same mast are 
by won _ tomtaion ery 4 that 
Yy Z wes tovtater @ The additional height would 
Z “urrenas give the ITA @ greater range 
© LiODEAMINSTER ooeer about the same as the 
L; @nepor'ce . BBC, 
Y se onpetwice on e @ “Ghost” images caused by 
y Th geatnanrion reflection of the ITA signal 
My from the 640 ft, metal mast 
ALL of the BBC would be 
orvisean ” avoided. 
wenerons It is understood that the ITA 
is “favourably disposed” towards 
acceptance if technical difficulties 
° 10 _—, je . cotton argon can be overcome, 
oer orvem In use in 1957 
* bd ita sy er 


The BBC had planned to begin 
transmissions from Crystal Palace 


Population of six million with 800,000 TV sets — «sy 1x year, but if the pro 


This map shows the approximate areas of reception of the ITA’s station 


into operation in January or February next year. 


transmitter out to some 3 miles 


Matlock); for about 35 miles to the east (near Market Harborough); and 


the Vale of Evesham). 


Gloucester and Cheltenham) 


The estimated secondary service area brings into + 
from the transmitter in the west (between Shrewsbury and Oswestry); 
Bakewell and Chesterfield) and in the east (near Grantham and Oakham), and near! 
The population in the area which the station will serve is estimated as 4,840,000 in 
the primary service area, and 1,240,000 in the secondary service area 


licence-holders living in the two areas is estimated to be 


£1,000 contest in Ever Ready drive 


Concentrated advertising in the 
national and provincial press for 
Ever Ready torches and cycle 
lamps, and a window display 
competition offering £1,000 in 
prizes to retailers have been 
planned by the Ever Ready Co 
as part of their annual “Selling 
Fortnight.” 

Prizes will be awarded for the 
most original window display 
arranged by retailers during the 
fortnight from Monday, Septem 
her 26 to. Saturday, October 8&8 
The first award is £100 for the 
all-Britain prize winner 

In addition, the country will be 
divided into four areas: London 


and Eastern Counties ; Southern 
Counties ; Midland Counties, 
Wales and Northern Ireland; 


and Northern Counties and Scot 
land. 

For each area there will be a 
first prize of £50, a second prize 
of £20, and three third prizes of 


la: | Se eS 
4 int 


£10 each. There will also be one 
hundred consolation prizes of £5 
each 

Retailers have been given full 
details of the promotion in a 
broadsheet, so that they can link 
up window displays with the 
national advertising. Advertising 
1 oo. handled by Greenlys 
tc 


New Rank studios 


Screen Audiences Ltd... the 
production company within 
J. Arthur Rank Screen Services 
Ltd., has taken over new studios 
at Pinewood These consist of 
two stages, both equipped to 
record and shoot with camera 
and sound independently, admini 
strative offices and five new 
cutting-rooms equipped to deal 
with magnetic editing 

The animation section has 
also moved to Pinewood 


The estimated primary service area extends from the 
the west (near Wellington); for about 35 miles to the north (near 


some 45 miles distant in the north (near 


a total of 6,070,000 


posal goes through there will 
probably be a delay of six 
months. If all difficulties, includ 
ing siting of a transmitter, can be 
overcome the Authority expects 
to transmit from there in early 
1957 


at Lichfield, which is due to come 
for over SO miles to the south (in 
ange places some SO miles distant 


y 60 miles in the south (near _ 


It will open on September 22 
as planned with its temporary 
Croydon transmitter 


The number of Tt 
about 800,000 


This new-style Sumrie window display is designed to fil into the average 

retailer's window It is adjustable, each panel swivelling to meet various 

view-points The undercarriage is itself hinged and may be adjusted in 

angle, and the display may be halved or quartered in the case of very small 

windows. These displays form a part of the major window display campaign 

recently undertaken by Sumrie Lid. and produced jor Sumrie by Beverley 
Pick Associates, 
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George Warden 
is agency’s 


chairman now 


Col. George Warden, who has 
been managing director of Arm 
strong- Warden Lid. since its founda 
tion in 1937, has become chairman 
of the board. Miss Sylvia Wein- 

is now joint managing director 
with Col, Warden, 

Col, H. W. 8. Venn (formerly 
chairman), J. M. Vareoe and W. T. 
Moss retain their seats on the board 
BE. N. Barleton and H. J. Hewson, 
associate directors, have become 
directors, together with EF. Ward 
Burton, The changes came into 
effect on August | 


“Newsweek” president and chair- 
man Maleoim Mair arrived in this 
country recently with his wife. They 
are on a European holiday, and 
after a trip to Seotland will leave 
the United Kingdom at the end of 
the month for the South of France. 
“This really is a holiday,” said Mr. 
Muir on his arrival. “No business 
this time.” 
+ * * 


The council of the Incorporated 
Society of British Advertisers have 
appoimted T. L. Marks, advertising 
manager of Arthur Guinness Son & 
Co. (Park Royal) Lid. to succeed 
Martin Pick as ISBA liaison officer 
on the council of the Audit Bureau 
of Circulations 

7 + o 


Kenneth Mason, formerly with 
the Kemsley Mirror and Express 
groups, has been appointed editor 
of Impact. Geoft M. Sadier is \eay- 
ing oman's Sunday Mirror and 
Sunday Pictorial to become art 
editor, 

7 . * 


Designer Milner Gray has been 
appointed Master of the Faculty of 
Royal Designers for Industry of the 
Royal Society of Arts. 


“ o * 


Frank A. Mercer, editor of 
Modern Publicity, which this year 
ublishes its Silver Jubilee issue, 
as been nominated an Honorary 
Fellow of the Society of Industrial 
Artists for contributions to the 
improvement of design in Great 
Britain, 


The christening took place re 
cently in Hoylake of Fiona Patricia, 
the daughter of Harold Stansfield, 
manager of the Manchester branch 
of Ripley, Preston & Co., Ltd., and 
his wife, Sonja. The Hon. Roger 
Marquis, managing director of 
Lewis's Lid., was godfather. 


* * * 


George F. Coburn, is leaving 
The Writer after cight years as 
advertisement manager. He will 
remain advertisement manager of 
the Motor Body Journal. 


* o * 


Dr. E. L. Lioyd, vice-chairman 
and ye | director of A. € 
Nielsen Co., Lid., has returned to 
Oxford after a two-months’ trip to 
the United States, where he visited 
the Nielsen headquarters in Chicago 
and New York 


Leslie Luke leaves 
MeConnell’s 


Afier three years as manager of 
the public relations department of 
McConnell's Advertising Service, a 
department which he created, Leslie 
A. Luke has resigned to become an 
independent P consultant = in 
Dublin 

(See Mainly Personal, page 396.) 

* * + 


Sid Lame has left the advertise 
ment department of the Rand Daily 
Mail, in Johannesburg, to join 
E. Lindsay Smithers (Pty.) Ltd., 
South African advertising agency 
as a copywriter. He was for many 
ears with the Daily Herald, and 
ater with Industrial Mailing Ser- 
vices. Before leaving England, he 
was press and public relations officer 
with J. Arthur Rank Overseas Film 
Distributors Lid.. where he also 
handled overseas advertising. 

7 


* * 

R. W. W. Ridge has joined Guy 
Motors Ltd. as publicity manager 
Mr. Ridge, who was formerly with 
John A. Smith Ltd., engineering 
design consultants, of Wolverhamp- 
ton, replaces L. S. Tunnicliffe, now 
Hy Super Oi! Seals and Gaskets 
Ad, 


Stage and film actor Francis Lederer 
presents the award of a holiday for 
two to Mrs. Jean Harlock for the 
Chalet fabrics holidays in Switzer- 
land competition, at Paulden’s Store, 
Manchester. Left to right are Mrs. 
Harlock; a advertising 
manager of the William Pickles 
Group, makers of Chalet fabrics 
through their subsidiary Broome & 
Foster Lid.; Mr. Lederer and Mrs. 
Lederer; and D. F. Hamer, manag- 
ing director, William Pickles Group. 


George Warden 


John Dennett 
joins Odhams 


John C. Dennett has been ap- 
pointed to the advertisement staff 
of Odhams Press Lid. to undertake 
special duties. This was announced 
this week by Harris Kamlish, the 
advertisement director. Mr. Den- 
nett, who will take up his appoint- 
ment on Monday, was until 
recently executive publicity con- 
troller of the J. Arthur Rank 
Organisation, whom he left in June 
after 14 years’ service. He origin- 
ally joined the Rank Organisation 
as publicity manager of the Odeon 
Theatre circuit and subsequently 
held a series of positions controlling 
publicity and advertising for the 
organisation's production, distribu- 
tion and exhibition companics. 


* * & 


A. L. Ansell, managing director 
of Advertising Novelties Ltd., has 
now returned to active management 
of the London office after a period 


of illness 


Ralph Judson to 


advise Sells 


Ralph Judson has been appointed 
technical adviser and marketing 
consultant to Sells Ltd. Mr. Judson 
was head of the advertisement 
department of BBC Publications for 
28 years until he handed over to 
Tom Henn at the end of January 
this year. 


. . * 


John Beto, suai relations 
assistant to the Scottish Region of 
British Railways, has retired after 
46 years’ railway service He 
became public relations assistant in 
1949. Mr. Bathgate is to be suc- 
ceeded by Francis L. Jones, who 
has been district public relations and 
publicity representative at Man- 
chester since 1951 


7 * . 


Alan J. Kennard has been ap 
pointed editor at Newman Neame 
Litd., the ublishia company. 
Richard Blythe, chief editor and 
general manager, will co-ordinate 
the firm's production programme. 

7 * a 


Assistant publicity manager for 
PowerGas Corporation, Stockton, 
Harlow Noble has marricd Miss 
Patricia C. Roxby. 

oo o * 

Ursula Jackson, formerly with 
Electrolux Litd., has joined J. W 
French & Co., Lid. She is to lec- 
ture and give demonstrations to 
women's organisations 


Sylvia Weinberg 


AuGcust 18, 1955 


J. W. Richards, deputy head of 
publicity and advertising for J. 
Lyons & Co., leaves London airport 
on the first stage of a trip to Kenya. 
Accompanying him is the firm's 
beauty queen——Miss Lyons 1955 
who won first prize in the Lyons 
competition in June—a holiday on 
safari in Africa with Michaela and 
Armand Denis. 
7 * * 

Hornsea (Yorks) Council have 
appointed C, de Groot as entertain- 
ments, publicity and catering man- 
ager in succession to R. F. themes, 
who has accepted a post as deputy 
Spa director at Bath 

* 7 . 

Alex Mackenzie retired on Satur- 
day after 60 years’ service in the 
publishing trade in Inverness. For 
the past 25 years he has been 
manager of the Northern Chronicle 
Previously he was for a time cashier 
with the Inverness Courier. To 
mark his retirement he was pre- 
sented with a wallet from the 
Chronicle staff. 


OBITUARY 
H. S. Whitworth 


Advertisement manager for the 
Birmingham Mail for many years 
until his retirement in 1939, Henry 
Stewart Whitworth died last week at 
the age of 82. Mr. Whitworth had 
been associated with the Birming- 
ham Post and the Birmingham Mail 
for 53 years. 

At the age of 14 he joined the 
Post, on which his father served 
as a compositor, as an office boy. 
He later became a counter clerk for 
the Mail. Subsequently he was 
appointed advertisement manager. 

Mr Whitworth leaves a daughter. 
His wife died five years ago and his 
only son was killed in the first 
World War. 


T. W. W. Fewkes 


T. W. W. Fewkes, joint managing 
director of R. Fox Lid., photo- 
graphic printers and display makers, 
died last week while on holiday. He 
was 57, and had been with the firm 
since 1936, 
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One person in three 
reads the 
Sunday Pictorial 


Over 5} million people buy the Sunday Pictorial every 
week, which means that more than 134 million read it. 
What a vast audience for your advertisement! And what an 
inexpensive medium it is, for the rate per square inch 
per thousand is only 86d. If you are advertising 
nationally you must use the Pictorial. 
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Wheatland take over Arrow journals 


Wheatland Journals Lid. have acquired control of Arrow Press Ltd. 


The merger affects 18 periodicals. 


Wheatland Journals Ltd. publish Transport World, Baker and Con 
fectioner, Brushes, Fibre Industries, Cleaning and Maintenance, Wire 


Production, the 
annuals 
trial Finishing, Fuel Efficiency 


Blindmaker, 


British Chiropody 
Arrow Press Ltd. publish Gas Times, Industrial Gas, Indus- 
Ceramics and three annuals. 


Journal and two 


Both 


companies also publish a range of text-books, 
The board of Arrow Press Ltd. has resigned and the new directors 


are: EB. T 


Portwin (chairman and managing), G. F 


Warren (genera! 


manager), and Robert Hardaker (director and manager of UK Pub 
lications Ltd., publishers of the Daily Freight Register and the Public 


Ledger), Mt 
land Journals Ltd 


Portwin is chairman and managing director of Wheat 


The Arrow Press non-editoria! and advertisement departments are 
being transferred from Watford to the Wheatland offices at 1, Stam- 


ford Street, Blackfriars. 


NEWS FROM FRANCE 


Women are keenest in 
studying French ads 


By Our Paris Correspondent 


According to a recent survey 
carried out by the ORIC, a new 
French organisation whose object 
is to lavestigate the “attention- 
value” and selling power of news- 
paper and magazine advertise- 
ments, slightly more women than 
men have their attention arrested 
by any given advertisement. 

The average readership of 
tae ads (in the representative 

ut small sample covered by this 
initial survey) is shown to be 
7 per cent for a quarter page and 
64 per cent for a double-page 


spread, No extra readership is 
noted when the spread is in 
colour 


Readership of ads by category 
of product, in media read by both 
men and women, is as follows 

Men Women 


v 
Food products 21 27 
Household appliances 20 22 
Household cleaning 
products 15 23 
Perfumery and 
beauty products 14 20 


In purely feminine publications 
the overall readership is 36 per 
cent for food products, 20 per 
cent for household appliances 
and 23 per cent for household 
cleaning products 

The ORIC state that it will 
continue to carry out similar 
surveys, and is also to undertake 
the far more complex and diffi 


cult task of determining the 
actual selling impact of press 
advertisements 

* * * 


The 1955 Congress of the Inter 
national Federation of Advertis 
ing Clubs is to be held in Paris 
from Monday, October 3, to 
Wednesday, October 5 (Apver- 
riser’s Wrekty, April 21) 

The programme has already 
been decided, and will include an 
inaugural session at the Chamber 
of Commerce on the first day, 
followed by a reception at the 
Paris Hdétel de Ville and, in the 
evening, a dinner aboard ship on 
the Seine 


On the following day a visit to 
the Renault factory, an excursion 
to the Ch&teau de Versailles and 
a look at the printing presses of 
Le Figaro will be rounded off by 
an evening at the Lido 

Similar tours and visits, inter- 
spersed with numerous lunches, 
dinners and cocktail parties, will 
enliven the serious work 

Full information is available 
from the Secrétariat, Fédération 
Internationale des Clubs de Pub 
licité, 27bis, Avenue de Villiers, 
Paris 

* * * 

The 1956 edition of “Le Marché 
Francais” (“The French Market”), 
the yearly statistical annual and 
marketing guide published by 
the monthly “Vendre,” —s is 
scheduled to appear in Septem- 
ber. 

* * * 

A recent readership survey of 
Paris Match (circulation 1,350,000 
weekly), the French equivalent of 
Picture Post, claims that, in the 
urban regions covered by the 
survey, 53 per cent of readers 
possess an automobile, 49 per 
cent have a bathroom, 33 per cent 
a refrigerator and 43 per cent a 
telephone 

In country districts, 56 per cent 
of Match readers have a car, 26 
per cent a bathroom, 25 per cent 
a refrigerator and 33 per cent a 
telephone, Some 74 per cent of 
city readers and 67 per cent of 
rural readers are between 20 and 
50 years old 

* * * 

The Société de Propagande In 
dustrielle et Commerciale (SPIC), 
an offshoot of the Agence Dupuy, 
has in recent months concluded 
agreements with a number of pub 
lications in countries importing, 
or likely to import, French pro- 
ducts Under these agreements 
the magazines in question under 
take to publish, at certain periods 
each year, special issues devoted 
to various branches of French 
industry 
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More ad tie-ups 
with Rank 
feature films 


A type of tie-up that has gained 


added popularity and a wider 
range of uses in recent months is 
the linking of an advertised pro- 
duct with a film. 

Recently J. Arthur Rank Film 
Distributors Ltd. announced de 
tails of three current tie-ups with 
the Pinewood film “Doctor At 
Sea.” The three products adver 
tised are Aspro, Guinness and 
Nivea Cream 

All are to use large-scale press 
advertisements and posters featur 
ing the film. 

Book shops throughout the 
couptry are running displays 
keyed to the release of “Doctor 
At Sea.” Showcards featuring 
two scene stills will be on display 
in branches of Boots Ltd., remind 
ing readers of the original novel 

Future tie-ups are now being 
planned for “Value for Money,” 
“Touch and Go” and “Simon and 
Laura,” three of the new films on 
the Rank schedule 

On August 29, in the London 
Star, the Aspro campaign will be 
launched by an eight-inch space 
featuring an off-set still from 
“Doctor At Sea” showing the 
stars Dirk Bogarde and Brenda 
De Banzie. Subsequently Aspro 
will be taking a series of 8-inch 
and ll-inch spaces carrying the 
same theme in the provincials 

Acting as liaison between the 
advertisers taking part in the tie 
ups and the films is the com 
mercial advertising section of J 


Arthur Rank Film Distributors 
Ltd 

Recent change in the section is 
that Charles Baxter has been 


placed in charge, under publicity 
controller L. V, Barnett. Mr. 
Baxter, who joined the company 
as a publicist in 1951 after 15 
years in cinema management, re 
places John Mosley who has left 
to join Advertising Features Ltd 


Paintings by old masters are included in window displays 
above 
jabrics on display are to be shown at the Copenhagen Fair in September 


at Celanese House, headquarters of British Celanese Lid. 
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No headaches to this film — 


ee 


TARte AwaAT Fale 


This is one of the advertisements to 
be used later this month by Aspro 
in the London “Star” featuring an 
off-set still from “Doctor at Sea.” 
The campaign, using the same 
theme, will later be extended to the 
provincial press. 


Larger ‘Vogue’ 
supplement 


The Vogue Supplement for 
Australia No. 2 will appear m 
Australia during early September 
It will contain for the first time 
in any Vogue publication a 
fashion feature devoted’ to 
Australian-designed clothes 

Vogue say that this second 
supplement for Australia follows 
the “enormous success” of the 
previous supplement which they 
claim sold out within a few days 
and caused leading stores to have 
special window displays 

Supplement No. 2 has an in 
creased print order and number 
of advertising pages. 


High as a kite 


Promotion piece issued by Holi- 
day takes the form of a kite bearing 
a claim that this journal, during the 
first six months of 1955, reached a 
new “high” in lineage and revenue 


including the 
The new 
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TOTHILL PRESS LIMITED 
33 TOTHILL STREET, WESTMINSTER 


Telephone Whitehall 9233 (12 lines 
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This Rotair display has been produced by the Miles Griffin Co. Lid. for 


Stork Margarine. 


The animated railway scene gives prominence to the 


product but at the same time, it is claimed, attracts attention by the 
extensive use of detail, and a variety of changing situations. 


South Africa’s Central News Agency 


is 60 years old 


This year Central News 
Agency Ltd., the South African 
distributors of newspapers, 
periodicals, books, fancy goods 
and general merchandise, cele- 
brates its diamond jubilee. They 
claim to publish 90 per cent of 
South African newspapers and 
periodicals for the proprietors, 
and are distributing agents for the 
leading British publishers. 

The head office of CNA Ltd. is 
in Johannesburg, and in the Union 
of South Africa there are 111 
branches, and in the Rhodesias 
and Nyasaland 11 of the asso- 
ciated company, Kingston's Ltd. 

The organisation was foun 
in 1895 by two yoany English- 
men, Albert Victor Lindbergh, 
who, in the six years he had been 
in Johannesburg, had become 
publisher of the daily newspaper 
The Star, and Michael vis, 


Demand for Trade 


Fair stands 


Applications for stand space at 
the seventh Trade Fair to pro- 
mote children’s wear to be held at 
the Royal Horticultural Society's 
Old Hall, Vincent Square, from 
Monday, October 31, to Friday, 
November 4, have been as “heavy 
as ever,” state the organisers, the 
National Children’s Wear Asso- 
ciation, 

Last year nearly 5,000 buyers 
attended the Fair, at which only 
members of the NCWA can ex- 
hibit. As a result of a question- 
naire sent to exhibitors the Fair 
will again remain open until 
7.30 p.m. one evening and will 
close on Friday midday. 


who was selling newspapers in 
the street. 

They became partners, and a 
small newsagent’s shop in a side 
street called the Central News 
Agency was bought, and the 
name retained. 

Distribution of newspapers was 
slow in the 1890s, but Mr. Lind- 
bergh introduced a system by 
which papers were carried by 
horse-drawn vehicles over the 
Reef, and depots were established 
along the way. From these 
centres journals were sent to 
neighbouring hamlets. 


Company formed 


By 1903 CNA had grown too 
~~ for a eae partnership and 
a limited liability company, with 
a capital of £120,000, was 
formed, Argus Co. and the Ca 
Times Co. put up a large work- 
ing capital, closed all their shops 
selling overseas journals and 
made CNA sole publishers of 
their papers. 

CNA were then publishing 14 
daily and weekly papers for the 
local proprietors and had estab- 
lished widespread distribution. 

In 1904, Gordon & Gotch Ltd., 
who had entered the South Afri- 
can trade in 1891 and established 
branches in Cape Town and Dur- 
ban, came to an arrangement 
with Central News Agency Ltd. 
whereby, in exchange for shares, 
these branches became part of 
the CNA organisation. It was 
also agreed that Gordon & Gotch 
Ltd. would act as London agents 
for Central News Agency Ltd., 
an agreement which has con- 
tinued ever since. 

The company to-day es 
some 1,700 Europeans and 3,000 
non-Europeans. irman is 
Adrian Berrill. 


SELF-SERVICE, 
PRE-PACKING 
GROWTH 


The number of self-service 
stores in the British Isles is 
estimated to be over 2,500, and 
they have been opened at a rate 
exceeding 35 stores a month dur- 
ing the past year, says the third 
and latest edition of the Directory 
of Stores, published by Self 
Service. 

These figures, state the Direc- 
tory, are derived from the infor- 
mation which has been obtained 
since last year’s edition was 
issued. In 1954 it contained a list 
of 1,832 self-service shops of all 
types. This year the total is 
2493, which does not include an 
increase of ten per cent which the 
Directory adds to cover what 
they describe as the “margin of 
unknowns.” 

Iwo other trends are noted by 
the Directory, the appearance in 
several parts of the country of the 
small self-service butcher's shop, 
and a similar development in the 
fruit and vegetable retail trade. 

Behind these developments, say 
the Directory, are the growth of 
pre-packed produce. 

“Pre-packing of fruit and 
vegetables by suppliers is here to 
stay. We expect to hear a great 
deal more of it in the forthcom- 
ing 12 months,” they say. 


‘Old Ben’ aid 


At the July meeting of the 
committee of management of 
“Old Ben” 58 applications for 
aid were considered, and grants 
amounting to £964 were made. 
The chairman welcomed H. 
Powell of Argus Press Ltd. a 
new momber of committee. 


Public relations consultant Betty 
Rodway eft) congratulates the 
winner of the “Miss She’ competi- 
tion held at Butlins Holiday Camp 
at Ayr, Scotland, and organised by 
“She.” Miss Rodway, who handles 
the Wallis Shops account, was the 
commentator at a fashion show on 
behalj of Wallis Shops. The winner 
of the “Miss She’ competition also 
won a Wallis dress. 
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RT-SA warning on 


A warning against the validity of 
“no-ironing” claims for resin- 
treated cotton clothing and 
fabrics has been issued to its 
members by the Retail Trading- 
Standards Association, which 


The RT-SA appeals to retailers 
and makers-up not to give the 
public the impression that these 
fabrics can simply be washed 
and worn indefinitely for all 
purposes without ironing. 

It alleges that the “no-iron” pro- 
perties are gradually reduced 
by washing, and that there is 
a tendency for the resin to 
deteriorate the cloth. 

“No-iron” claims come within 
the bounds of the Merchandise 
Marks Acts and could be the 
subject of proceedings, it 
warns. 


Importance of 
retail tie-ups 


The need for integrating 
marketing with commercial TV 
and other advertising media is 
stressed in “Retai! Forum” in the 
current issue of Shoe and Leather 
News. 


After pointing out that the 
rage part of the effect of any 
commercial will be lost if 
there is not a close tie-up with 
retailers, the article continues - 
“That may sound very elemen- 
tary, but is it? How often do 
retailers find themselves com- 
plaining that the style being fea- 
tured in press advertising . . . 
always seems to be one they 
happen not to have in stock ? 


‘Out of step’ 


“Many times it is found that 
the plans of the advertising de- 
partment are out of step with 
production and distribution, and 
that by the time a style appears 
in the company's advertisements 
it has not found its way into al! 
the branch shops—sometimes 
into very few of them. 

“That, of course, is a waste , 
but frequently it also causes a 
lot of annoyance to customers 
who respond to the advertising 
and resent finding that they can- 
not get the shoes. 

“TV time is pits to be a very 
expensive luxury. If it is to pay, 
all the time and energy devoted 
to getting ‘tie-ups’ well organised 
will be well spent.” 


A.B.C. Figures 


CAMBRIDGESHIRE TIMES GROUP 
Jan. to June 1955 67,42 


Copies 
Weekly 


Londen Representative: W. HH. WALMSLEY 


© Pleat Street, £.C.4 


Northern Representative: ARNOLD ELLIS 
+4 Cromford House, Manchester, 4 


Head Office: TIMES BUILDINGS, MARCH 


Tel, March 2368/9 
Tel. Fleet Street 9353 


Tel. Biackfriars 6987 
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COMMENT 


: NEWSPRINT 
; PROBLEMS 


a: The rationing of newsprint so 
ae long after the end of the war 
has imposed restrictions on 
newspapers which have been 

unreasonable. 
* Responsibility for the continu- 
a ance of this irksome control 
rt was until March wholly that of 
the Government. The Ex- 
chequer declined to permit 
extra dollar purchases and re- 
tained through the Board of 
Trade the power to limit pag- 


ing. 

Then an offer was made to relin- 
quish Government control in 
favour of a voluntary plan 
operated by the publishers. 

But the plan was scotched by 
“The Times,” who refused to 
co-operate and demanded abso- 
lute freedom. 


- Real danger 


Mr. Thorneycroft's new offer 
calls for an arrangement be- 
tween the newspapers and the 
home mills to ensure fair dis- 
tribution of available supplies. 

This is a step in the direction of 
complete freedom, and it now 
rests with the publishers to 
adopt a broadminded attitude 
in the interest of the industry 
as a whole, 

A Board of Trade spokesman has 
confirmed that the President 
will not end paging restrictions 
unless he can be shown that the 
reasonable requirements of 
amall users will be met. 

The real danger is that, failing 
such an assurance, he may re- 
vise and continue Government 
rationing. He might even de- 
cide that the present paging 
ratio favours individual 


Clear duty 


The interest of the advertiser in 
all this is his desire for an 
adequate press medium to serve 
his requirements nationally and 
regionally 

The diversion of reasonable sup- 
plies away from the provincial 
press would hit the whole 
marketing structure. And it 
would be a monstrous penalty 
on newspapers which serve the 
community responsibly and 


well. 

The clear duty of the big users of 
newsprint now is to talk com- 
monsense with the home mills 
and agree to contract revision. 
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Talking Points 


Nettled Britons may aid 
next IAA event 


HERE were raised eye- 

brows behind the austere 
facade of the Advertising 
Association when it was heard 
that an International Adver- 
tising Conference was to be 
held in Zurich. For the AA 
had not been invited. 

The Conference was held with 
a small contingent from Britain 
of interested individuals 

When Jere Patterson, American 
president of the IAA, arrived in 
London from Zurich last week he 
was disturbed to hear of the feel- 
ing there had been in London 
that some approach should have 
been made to the various adver- 
tising organisations in this 
country. And he hastened to ex 
plain that membership of the 
Association was individual 

The likelihood that there will 
be a similar event in Europe 
possibly Holland next year 
prompted Mr, Patterson to meet 
representatives of the AA, IPA, 
ISBA and IAMA to explain to 
them what it is all about and 
how things work, 


Informal approach 


Last Friday he met Lt.-Col 
Alan Wilkinson, Alan Whitworth, 
Leslie Room and C. J. Rose 

It was an informal approach to 
these leading representatives of 
organised advertising and at the 
moment the whole matter is at an 
unofficial stage There may be 
developments, however 

The next step is likely to lead 
to exploratory talks between 
officials of the British organisa- 
tions. From this there could 
emerge a scheme to encourage 
more representation for this 
country at the next event, 

One suggestion is that a body 
such as the Creative Circle might 
be formed of ad men specially 
interested in export problems. 

Footnote answer to many 
queries: The International Ad 
vertising Association is an Ameri 
can-inspired organisation whose 
object is the encouragement of 
international (or export) advertis 
ing. It was not responsible for 
the great International Advertis- 
ing Conventions held at Wembley 
in 1924 and London in 1951 


* SOFT’ SELLING 


RESTIGE advertising. What 
does the description imply? 
And, if an ad doesn’t sell, what 


other useful service can it per- 
form? 

Of course, the word “prestige” 
itself is criticised in some circles. 
Mrs. Beatric Warde, of the 
Monotype Corporation, speaks 
out against it whenever she gets 
the opportunity. She prefers to 
call it institutional advertising. 

Whatever we may call it, there 
was certainly plenty of it to be 
seen immediately after the war 
when demand for goods sacrificed 
to war far outstripped supply 
And there have recently been 
striking examples for the 
Hawker-Siddeley Group, British 
steel and a number of other great 
industries 

Some say these ads sell pro- 
ducts as well as ideas. They be- 
lieve the cumulative effect of 
dignified presentation of the 
spirit behind a firm or industry 
equals the effect of all the hard 
plugging which can be contrived. 

Esso Petroleum Co., Ltd 
believe in this form of advertis- 
ing. They, too, prefer the term 
“institutional,” 

Their annual review states 
“Our normal media of communi- 
cating with the public were 
supplemented during 1954 by a 
special series of institutional ad- 
vertisements which are continu 
ing in 1955. These advertisements 
vive further expression to our 
growing awareness that we 
cannot succeed in business with 
out the understanding and sup- 
port of the public, towards which 
all members of the company can 
make their individual contribu 
tion, 

Institutional advertising? Some 
would call it public relations 
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Do habies 
advertisers who certainly think so 
W. H. Gollings & Associates Ltd 

who prepared the Gas Council 


sell? Here are two 


advertisement—say their bonny 
hoy photograph first appeared in 
the press last April. The Acdo 
ad comes from a recent issue of 
the “ Whitehaven News.” 


TO-MORROWS TOPICS 


@ A well-known food trade paper 
is to change from fortnightly to 
weekly publication in the 
autumn. 


®A Road Haulage Association 
campaign presenting the case 
for free enterprise, to start in 
October, will be tied up with 
the introduction of legislation 
to clear up the disposal of 
British Road Services. 


®An American co-operative 
promotion based on offering 
women’s clothing matched to 
the colour of new car models 
is being examined for possible 
use in Britain next year. 


@ New approach to hairdressing 
advertising: An all-poster cam 
paign for a permanent wave 
with different copy-lines for 
various age groups will break 
in the near future. 


® Scientific placing of point-of- 
sale material will follow recent 
market tests for a quick-frozen 
food and a radio. 


@ The Russians are considering a 
suggestion that they should ad 
vertise in Britain this winter to 
attract tourists next year. 


ROUND TABLE 


... ANd of course B ‘FE ‘T Bus Advertising 
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an that can open all 
eds no introductions, and 
Fileagiesighe to the point 
that’s THE FinfciaL Times! 
International com stion Limited a: 
sity industrial 
advertisers who regularly Reh 
Top Management through th es 
of THE FINANCIAL Times, This ss 


among the many le 


exceptional newspaper is widely read * ~ 
and respected in the offices and 
boardrooms where industry's big 
buying decisions are made, For getting 
the attentive ear of even the 
‘unapproachable’ executives there is 
no finer medium than the well-trusted 
pages of THE FINANCIAL TIMES, 


Men who mean business read 


THE FINANCIAL TIMES 
every day 


HENSCHEL © ADVERTISEMENT DIRECTOR + 72 COLEMAN S&T. £.C.2. 
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Legal Queries Answered 


Commercial television—how 


copyright law will apply 


By OUR LEGAL CORRESPONDENT 


N view of the almost revo- 

lutionary impact that tele- 
vision advertising is going to 
make on techniques in the 
immediate future, it is prob- 
ably essential to re-state certain 
principles of copyright which 
concern the transference of a 
selling theme from one medium 
to another. 

The aspect we are to consider 
in this article is the exploitation 
of a theme or technique, particu- 
larly applicable to television, in 
other fields of selling. 

First of all, it is generall 
understood that “cepyright” 
means the sole right to produce 
or reproduce a “ work,” or any 
substantial part of a work, in 
-~ material form whatsoever. 

t includes the sole right, in the 
case of a literary, dramatic, or 


SOUTH 


EASTERN 


GAZETTE 


musical work, to make any 


record, ~e-y~ roll, cinemato- 
os or other contrivance 
y means of which the work may 


be mechanically performed of 
delivered, 
The “work,” of course, has to 
be original, and has to have the 
uality of being literary, or 
ramatic, or musical, or artistic. 
While it is true that there is no 
copyright in an idea itself, if the 
idea has been put into the form 
of a novel, short dramatic or 
comic sketch, etc., so that it can 
claim to be an original work, and 
if the idea is translated into 
another medium, without the per- 
mission of the owner of the copy 
right, it may well be considered 
to be an infringement. 
Constructing a play from a 
short story, for instance, may 
be an but it will 
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depend if a substantial part of 

the work has been taken. 

Some years ago, a well-known 
woman novelist complained that 
one of her novels had been 
dramatised in the form of a 
sketch, and in the course of the 
hearing, the court took the view, 
that even though there was no 
single sentence in the sketch 
which was similar to a sentence 
used in the novel, there could be 
an infringement of copyright. 


Working of ideas 


Lord Justice Swinfen Eady, in 
another case, stated the law on 
infringement in the following 
words : 

“In order to constitute an 
infringement it is not necessary 
that the words of the dialogue 
should be the same, the situa- 
tions and incidents, the mode 
in which the ideas are worked 
out and presented may constitute 
a material portion of the whole 
play, and the court must have 
regard to the dramatic value 
and importance of what, if 
anything, is taken, even though 
the portion may in fact be 
small and the actual language 
not copied. On the other hand, 
the fundamental idea of two 
plays may be the same, but if 
worked out separately and on 
independent lines they may be 
so different as to bear no real 
resemblance to one another.” 
It is, therefore, most important 

to remember that it is extremely 
unwise to create one wofk, even 
in different form of art, if the 
basic idea or situation has been 
suggested by another work. To 
take an extreme case, it has been 
held that a ballet in which no 
words were used could infringe 
the copyright of a story 

The problem might well arise 
in the realm of aftistic works 
Supposing, for instance, an artist 
creates a cartoon which “catches 
on,” and becomes so popular that 
on this cartoon itself a pros- 
perous industry could be built up 
Not only could this be done, but 
it has been done on scores of 
occasions, both in the United 
States and in this country 

Indeed, in the 30's, a case came 
before the courts when it was 
alleged that certain articles, such 
as brooches, dolls, and mechanical 
toys, representing the figure of 
“Popeye the Sailor” were the 
infringements of drawings and 
cartoons. 
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Our Legal Correspondent, 
a barrister who specialises 
in advertising law, answers a 
selection of queries received 
from readers. 

Readers are invited to send 
their problems, which will be 
treated in strict confidence. 

Replies will be forwarded 
by letter, without delay, to 
correspondents concerned. 

Neither the Editor nor 


It does not require much 
imagination to conjure up the 
immense commercial value con- 
tained in a successful drawing. 
On it can be based magazines, 
brooches, etc., clubs and literally 
hundreds of different ways of 
contributing to the success of the 
original application of the idea. 
When that idea is translated into 
a commercial television pro- 
gramme, it may well be worth a 
fortune to the owner of the 
original copyright, who quite 
rightly will ask if the law will 
protect him, even thoagh the 
medium for further development 
is totally different. 

The answer is that he is fully 
protected, although, as one of 
our judges has put it, the 
change of medium might make 
proof of infringement more 
difficult, but it should be re- 
membered that it is only a 
matter of degree. 

No difficulty in protection 
would arise if it were a straight 
“copy,” such as taking the figure 
from the cartoon and making it 
into a model. In other cases ij 
is possible that the action of 
“passing off” will suffice. A 
figure in a cartoon, if applied to 
goods, could be registered as a 
“trade mark,” and possibly if it 
were going to be used on an 
extensive commercial scale, this 
would be the best course. 


Method of use 


Alternatively, it might be 
registrable under the Designs Acts, 
depending, of course, on how it 
is going to be used. If the name 
of the figure in the cartoon were 
to be used, without permission, 
as the title of a magazine or a 
competition, then “passing off” 
could be brought into play 

Everything would depend on 
the amount of confusion of 
deception. The courts have 
repeatedly held that a person has 
no right to use a name (of a 
magaZine or a product) which is 
calculated to mislead or deceive 
the public. Of course, if there is 
no risk of confusion or deception, 
and the drawing or figure is not 
protected by registration, then the 
case may be different. 

Thefe is no doubt, however, 
that the advertising artist or car- 
toonist who is going into com- 
mercial television will find that 
his work is amply protected from 
plagiarem. 
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MILLION CIKCULATION — several mil- 
lion readers—that’s a lot of heads. But advertising 
men have to do more than count heads—they have 
to penetrate them. 

To make friends for a product, and to influence 
people, is easiest if you can reach them when they 
are in a receptive mood. When they are reading, for 
example—not just glancing at pictures and head- 
lines. It is this, coupled with a million circulation, 
that makes The Reader’s Digest one of the great 
advertising media of Britain. For the Digest is a 
reader’s paper. It is written to be read, bought to 
be read, and then passed on to others to be read. 
Digest readers really read—and they'll read your 
advertising, too. 

The Reader’s Digest offers you an audience of 
men and women prepared to think about what you 
have to say to them. They are well above the 
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national average in spending power—and they are 
the kind of people who influence others. They like 
the magazine, and they trust it—and there are 
millions of them. Millions of heads—heads well 
worth counting. 


second cotor you want at on!) O25 extra per 
page—215 extra ter Rall a page. And fult coloer 
printing on The Rewder’s Digest’s heat-set rotary 
press costs oot 73°. saawe Cham Dleck 4 wits. 


pues af erty 1), mere goat 


NO WONDER THEY CALL IT 


The Reader's Digest 


A MAGAZINE FOR READERS WITH A GUARANTEED MILLION SALF* 
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Advertising Case 


History—79 


AuGust 18, 1955 


To prove a theory about scent buying habits the 
classified columns were used and. . - 


‘Guinea pigs’ swamped 
in bid to choose a 


HEN the “Admiration” 

perfume advertising cam- 
paign for Delavelle Ltd. was 
still in its conference stage, the 
press and public relations divi- 
sion of Napper, Stinton, 
Woolley Ltd. was asked to 
rovide a complementary pub- 
icity scheme with which to 
launch the new product. 

At that time the perfume was 
no more than a test tube experi- 
ment. 

It was decided that the main 
promotional aim of the —- 
would be advertising, for G 
agency has always believed that 

ublic relations is at its best when 
its limitations are recognised— 
and in this case it could only be 
incidental to the general cam- 


paign. 
Bu a snare 
The head of the press and 


ublic relations division, Ted 
ones, argued that women were 
redatory beings, that they 
Pought perfume only as a sexual 
snare, not for the personal 
pleasure of smelling nice .. . it 


was the “gintrap of the sexes,” he 
contented. and suggested that the 
final product should be the 
choice, not of Delavelle, but a 
panel of ordinary men, of 
different national backgrounds— 
English, Irish, Scottish and Welsh 
recruited for the purpose. 

He put the argument to Walter 
Beck, Delavelle’s managing direc- 
tor, who held the same views. 
But when another director came 
out with an opposite opinion, Ted 
Jones decided to make the argu- 
ment public. 

The perfume company then 
took revolutionary action by 
deciding to appoint a panel of 
“guinea pigs.” Sex: male. A 
small advertisement was, there- 
fore, inserted in the personal 
column of The Times. It read: — 

“Because women buy perfume 
mainly for the benefit of men, 

a London perfumer is anxious 

to secure the services of six 

temporary bachelors to act as 

spare time guinea pigs for a 

new perfume still in process of 

development. Applicants must 
be prepared to visit labora- 
tories. Only those living in the 

Home Counties need a ply. 

Welsh, Scottish or Irish ie - 

ground an advantage. At least 

two of the applicants should be 
ow 35. : Shoreditch 
au” 


When the Delavelle telephone 
operator arrived at work on the 
morning of publication, most of 
the lids on the switchboard were 
flapping down as the applicants 
rushed to introduce themselves 
for what now appeared to be a 
coveted post. By 7 p.m. there 
was a queue of 70 applicants, and 
it went on lengthening. 

Next day, The Times trans- 
ferred the advertisement to a 
“fourth leader,” and newspapers 
all over the country wrote of the 
perfumery experiment, The story 
was successful; it had authen- 
ay. because the originators 
really believed in their argu- 
ments ; also, it stimulated amus- 
ing, philosophical comment from 
journalists. 

The seven successful candidates 
included a squadron leader, a 
doctor of philosophy, a bank 
clerk, and a municipal official. 
They were each given three 
sample variations of the proposed 
perfume, and asked to try them 
on their womenfolk—and the 
sample they found most alluring 


the men, not the women— 
would be the final product, 
“Admiration.” For several 


months the “guinea pigs” experi- 
mented, and finally sent in their 
verdicts, Five of the seven selected 
sample number  three—which 
Delavelle Ltd. decided to manu- 
facture. 


The 
party 


“Admiration” 
took place at 


launching 
the 


The range of 
beauty - products 
was introduced 
from beneath an 
ornamental flower 
arch (the Delavelle 
symbol) at a party 
organised to publi- 


cise the new 
“Admiration” 

perfume. 
Dorchester (see ADVERTISER'S 
Weexty, July 21, page 178). 


“What we wanted to avoid,” said 
Napper, Stinton, Woolley Lid., 
“was a routine drinking party for 
the press, the kind that come by 
the hundred, in which you drink, 
gossip and drift away.” 

The story of the “guinea pigs” 
had already been covered, but 
journalists seemed interested in 


Each guest at the launchi 
a handkerchief impregnat 


party staged by Delavelle Lid. was given 
with the new “Admiration” perfume—the 


choice of five “guinea pigs.” 


switchboard 


perfume 


the experiment’s outcome, so Ted 
Jones interviewed Walter Beck 
before the guests, re-telling the 
story in question and answer style, 
and re-dressing it with comments 
on the sex war. The “guinea 
pigs” were introduced to the 
guests—-then came the “Admira- 
tion” range of beauty products. 

The commére was 18-year-old 
Vanessa Goudvis, who stood 
under a large, ornamental flower 
arch (the Delavelle symbol) and 
talked about them. 

Following that, 21-year-old 
Judy Roberts, as ‘Miss Admi- 
ration,” joined the party, clad 
only in towels. She went 
behind a screen and had a bath, 
using all the products in the 
process, aided by clouds of 
bubbles, and — an essential 
sound effect—-splashing water. 

She dressed, did her hair, 
passed under the flower arch, 
and gave each guest a handker- 
chief perfumed with “Admira 
tion.” 

“It was a stunt, pure and 
simple,” Ted Jones has com- 
mented. The aim, he went on, 
was to introduce the “Admira- 
tion” range to beauty writers, but 
the “commercial,” lasting five 
minutes, “was sheer showman- 
ship, staged largely to entertain. 
It was not conceived as a news 
story. The news story was the 
guinea pig experiment.” 
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Issues to bring record business— 
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SHOW NUMBERS 


The year’s most important « influential issues 


Many thousands of motorists (and potential 
motorists) throughout the world will study these 
three Show issues of The AuTocaAR. They pro- 
vide a comprehensive picture of everything new 
in British cars, caravans, coachwork, accessories 
and components, The ‘Gu1pk’ will be publish- 
ed five days before the Show; The ‘Rerort’ two 


days after the opening, and the Suow Review 
(with its famous survey of Design Trends) the 
day before the Exhibition closes. 

These issues—the most eagerly awaited of 
the year —~ mean business in over 100 coun- 
tries. Test them for yourself, by reserving 
space in all three, 


THE AUTOCAR, DORSET HOUSE, STAMPORD STREET, 
LONDON 5.0.1 WATERLOO 8853 (60 LINES) 
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SALES UP AGAIN! 
Now 


251747 


COPIES A MONTH 


ABC NET SALES 


January to June, 1955 
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1984 


Print Review 


YOMPARISONS are bound 
to be made between a 
British booklet and one from 
the United States dealing with 
the story of aircraft develop- 
ment. . 
The British booklet is Fifty 
Years at Farnborough, and relates 
the history of the Royal Aircraft 
Establishment. The American 
publication is Thirty Years of 
Service, and is the record of Trans 
World Airlines. They are vastly 
different in approach and treat- 
ment, but preference is a matter 
of individual taste, since both are 


good of their kind 


| same size 


Both are approximately the 
about nine by seven 
inches—but the British booklet is 
landscape while the American is 
upright. There seems to be no 
particular reason for the British 
choice, since only two of the big 
pictures are wider than deep, and 


ST TC H €: R A FT - Anglo-American contrast 


of aircraft booklets 
By BRIAN HILTON 


There is a certain amount of 


indeed the very wide spreads de- ecanetits in the dadend Ad 
manded a great deal of skill in - ‘eal vty th Ts meig Id 
| layout to prevent sprawi—a skill, ‘' @@4"8 Airli Tee ieee 
+ I should add, that was forthcom- A aNeS. 
in : 
; =e certain amount of cheesecake. 


copies on preceding six months 


UP 11,367 


copies a month on 
corresponding period last year. 


Every succeeding ABC Certificate 
for ‘Stitchcraft’ since December 1952 has 
shown a steady increase : 
in 2} years sales have risen by 


36,821 copies, or nearly 17% 


Rates still £204 a page 
and pro rata 


Advertisement Manager; S. H. Bowden, Stitcheraft Limited, 


Great West Road, Brentford, Middlesex. Phone: BALing 6283 


Types of headlines 


The British book is 
letterpress on art paper, the 
American offset on cartridge 
The British headlines are in slab 
serif and penscript ; the American 
in condensed grot, which I 
happen to prefer but which is not 
intrinsically better 

Perhaps because the American 
book deals with a commercial 
enterprise, its pictures include a 


printed 


The official British booklet is 
severely practical. 

The Central Office of Informa 
tion need not fear the comparison. 


+ * * 


AS AN example of booklet de 
sign, Service on the Way is wholly 
admirable ; but as an example of 
commercial writing it does not 
earn full marks 

The booklet is published by 


@ Continued on page 382 


4 page in the British booklet 

illustrated by drawings and photographs, in Brian Hilton's view this 

publication (which has been prepared for the Ministry of Supply by 
the Central Office of Information) need not fear comparison 


Fifty Years at Farnborough.” Well 


STITCHCRAFT 


a > 

A q . 

ys: a wat i" 

‘ hte © ON ‘ 

4 ee 7 

; ee a . 

; UP 3 = 

§ 

: a a po 

: a aa 

4 

ee Sues 
eT “Ty i 

; _- nS a a, | 

or = ih WP ey oo | 

.: ‘ . 

“4 | | ; 

ef Ff 

7 4 ‘ 


AuGuST 18, 1955 381 ADVERTISER'S WEEKLY 


20,000,000 


for COMMERCIAL TELEVISION 
in 1956 ? 


*. . . the total advertising revenue for the stations which 
the Independent Television Authority will open first (in 
London, the Midlands and Lancashire) is likely to be of the 
order of £20 million in 1956... .” P.E.P. Report Vol. NXI, 
No. 384, dated August 8, 1955). 


Whether this enormous figure is likely to be realised, or even exceeded, during 
1956 is anybody's guess. But there is no doubt whatever that vast sums will 
be expended on the new medium, providing stupendous new business 
opportunities for all who serve Commercial Television. 

CommerciaL TeLcevision News—the first and only Trade and Technical 
Weekly for the New Industry—will help you to obtain your full share of this 
great expenditure. Its 10,000 weekly copies, available through country-wide 
bookstall service, will carry your message to everybody engaged in shaping the 
new medium, educating, informing and influencing the very people who are 
now busily planning the spending of their substantial allocations for 
Commercial Television, For complete coverage of your best business 
prospects, book your series in CommenctaL Tetevision News NOW. 


THE NEW TRADE 


& TECHNICAL WEEKLY BNEW INDUSTRY 


Rates and Data from the Publishers 


BUSINESS PUBLICATIONS LTD., 180 Fleet St., London, E.C4. Tel: CHAncery 8844 (15 lines) 


a 
Television 2 
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LEICESTER 
MERCURY 


The Ideal 
Advertesting Medium 


LONDON. C.P.R. CRANE, 44 FLEET ST., £.C.4, TEL. CEN. 6820, 
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Brian Hilton reports an 
ideal text-margin ratio 


Shell-Mex and B.P., Ltd. to 


explain the significance of a new 


THEATRE & 
EXHIBITION 
CONTRACTORS 
LIMITED 


26, PROGRESS WAY, 
CROYDON. Phone 2624-6 


Specialists in Exhibition 
Feature Construction, 
Stage Decor, Scenery 


Why not put your TV 
Feature or Exhibition— 


ON ICE! 


We have complete equipment 
available as supplied to 
RADIOLYMPIA 
RADIO EARLS COURT 
DAILY EXPRESS FOOD FAIR 
No. | THEATRES 


HIGHEST SALE 
EVER! 


CERTIFIED NET SALES 
FOR 


23 WEEKS 


EXCLUDING PERIOD OF 
THE NEWSPAPER STRIKE 


140,214 


COPIES WEEKLY 


ABC WET SALES FOR THE 26 
PERIOD JAN.—sUNE 143765 


This figure shows an average weekly 
increase of 


7,254 


copies over the corresponding period 
of 1954 


HOME 


I 
\EWSPAP 


is the obvious choice for 


BEDS, HERTS and BUCKS 
PER TRADE 
" id 
he J 


Represented in London by 
WILL KITCHEN, Jor. LTD. 


131 Fleet Sereet, E.C.4. Ceneral 1960 
Head Office LUTON Phone 5050 
Advertisement Manager; C. W. Gilder 


type of petrol service station 
designed by and for the company. 
The first of these new stations 
has recently been opened at 
Reading, near London. The 
architecture is purely functional. 
The layout of the buildings and 
plant was planned to give quick 
service to the passing motorist 
and the layout of the booklet is 
equally functional—clean, simple, 
attractive to the eye. 

The format is nine by six inch 
landscape. The text pages are 
letterpress on cartridge, illustra- 
tions letterpress on art with one 
full colour photograph. Cover is 
a heavy white cartridge printed 
grey and venetian red with an all- 
over line illustration of consider- 
able charm. 

This is one of the very few 
books that I have seen which 
has the ideal relationship of 
text to margins. Rather less 
than half the total area of the 
page is printed upon. Few pro- 
ducers of booklets will allow 
such generous use of white 
space, but those who do reap 
their reward for nothing gives 
a publication more distinction 
than the proper use of virgin 
area. 

The page is 55 ems wide by 41 
ems deep. The type area is 42 
ems wide by 26 ems deep. The 
margins are: foredge 74 ems, top 
five ems, gutter 54 ems, foot 10 
ems. I think there is just a trifle 
too much in the gutter—the pairs 
of facing pages do not quite sit 
together as a unit. 

The type used is Baskerville. 
And how good it looks on cart 
fidge | Especially in juxtaposi- 
tion to a series of characterful 
line sketches. 


Too much padding 


As for the text, I feel that the 
early chapters are so padded out 
as to give the reader broad views 
of the obvious (they deal with the 
problem of crowded roads), while 
the technically-minded would like 
to have more details of the new 
garage which only gets one of the 
ive chapters, Incidentally, since 
a reference was made to “The 
fertilising stream of ideas which 
welled up around the Bauhaus,” 
it would have been worth adding 
a few lines about the Bauhaus 
which is perhaps not known to 
those readers to whom it is neces- 
sary to explain that our roads are 
much too crowded and something 
must be done about it. 

* * 

IN VIOLENT contrast to the 
Shell-Mex book is Cats, Dogs 
and Diets, a board-bound book 


| published by Chappies Ltd., for 
| distribution 


amongst 


veterinary 
surgeons and 


students. These 
84-inch by Sj-inch pages are 
crowded, The margins are less 
than one third of the total, being: 
foredge 54 ems, top three ems, 


Front cover of the booklet issued 

by Chappie Ltd. to the staff. In 

Brian Hilton's view it has been 
well produced. 


gutter two ems, foot six ems 
More generous margins would 
greatly have improved _ the 
appearance of the book. I would 
have thought an approach to a 
professional class demanded some 
grace in presentation. 


Staff booklet best 


Indeed, I cannot grasp the logic 
of the margin meanness in this 
book with the comparative 
generosity in another booklet 
produced by the same firm of 
print consultants also for Chap- 
pies Ltd. The second publication 
is entitled Welcome to Chappie 
and contains information for em- 
ployees. Though the page size is 
less than that of the other book 
at 74 inches by 43 inches, the 
margins are wider, being foredge 
54 ems, top four ems, gutter 
24 ems and foot seven ems. 
Personally I find the staff booklet 
much more attractive. 

* * 

Ir wouLp, surely, have been 
better if Manbré and Garton, 
Ltd., the sugar refiners, had found 
a more attractive cover for their 


delightful centenary book. This 
brightly written story is most 
readable, but the dull, old- 


fashioned green cover gives no 
foretaste of the contents, 

Another cover that surprises 
me is that on the History of the 
British Aluminium Company 
Limited 1894-1955. You would 
think, wouldn't you, that a 76- 
page book, demy quarto, would 
rate a good cover? 

But no, this has a simple 
drawn-on board (about eight 
sheet) which was dog-cared be- 
fore it reached me. Yet the inside 


is well produced, nicely printed 
on good art paper and with 
passe margins. A_ curious 
acuna 
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Public Relations 


‘Paint a penguin’ contest 


to aid biscuit sales 


PENGUES painted by 
children in Queen Mary's 
Hospital for Children, Carshal- 
ton, were exhibited at the open- 
ing of the new Children’s Zoo 
at Belle Vue. 

They have been painted for 
William Macdonaid & Sons 


(Biscuits), Ltd., makers of Pen- 
guin chocolates, and the tie-up 
with the Children’s Zoo was 
arranged by Voice & Vision, 
Ltd., their public relations con- 
sultants. : 

In connection with the exhibi- 
tion, a local free competition has 


been arranged for children under 


This section of the children’s Penguin Painting Exhibition, shown at the 


new Children's Zoo, Belle Vue, 


Manchester, 


was opened recently by 


Francis Lederer, film and stage star, now appearing in “Wedding in Paris.” 
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12 and from 12 to 16. They are 
being asked to paint their idea of 
one Or more penguins having fun. 
There will be a total of £100 ia 
cash prizes as well as 300 conso- 
lation prizes. 

The two chief prizewinners, 
who will each receive £5, will be 
asked to name the retailers who 
supply their families with 
Penguins, and both retailers will 
be given £25 cash. In addition 
they will be invited to name an 
approved children’s charity to 
which a donation of £25 will be 
semt in their names 


Well-known judges 


Judges for the competition will 
be Gerald Iles, superintendent of 
Belle Vue Zoo and a frequent 
radio and television broadcaster 
on animals; Sydney Dyson 
Cleveland, director of Manchester 
City Art Galleries; and Garry 
Marsh, film, radio and TV star. 

Leaflets giving particulars of 
this tie-up have been distributed 
to grocers in a large area in and 
around Manchester, and William 
Macdonald has sent a personal 
letter to each retailer asking for 
his support to interest children in 
this idea during their holidays. 

The illustration at left shows 
Mrs. Lederer (right) watching a 
group of children examining the 
paintings. The exhibition was 
designed by John Vaughan of 
Colman, Prentis & Varley Ltd.'s 
product and exhibition unit, The 
building and installation of the 
exhibition were in the hands of 
John Edgington & Co., Ltd. 


JOINS 
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{ Eyes right 


S part of a promotion 
campaign for Polaroid 
sun glasses, a fashion parade 
was recently organised in the 


West Pier concert hall- 
restaurant at 
Current and 
fashion styles plus sun glasses 
(by Polaroid) were linked 
with Jantzen swimsuits, Gor- 


Ray skirts and slacks, and 
Pringle k 


MALCOLM TOMPKINS 


INTERNATIONAL ARTISTS 


Tall, Cheshire born, Malcolm Tompkins, 
trained at Willesden, swells the ranks 


of the newer illustrators. His work reflects 


the influence of modern American 


trends, combining sound draughtamanship 


with a strong sense of composition 
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Review of Poster Advertising 


One to chill 
the blood 


By STUART LEWIS 


Ls ella inaa 


ig HE problem of how to stop Even then he may continue to This is the fourth 
3 road users killing each march through life to the accom in a_ series of 
es other is one which can never Paniment of screeching brakes posters intended to 
ie . 


There and curses, but at least it's worth give prominence to 


be solved completely. trying. The demon driver, when the Stork figure 


ie will always be a section of the subjected to similar treatment, and slogan 

_ motoring public with 0 may never give a thought to his which is praised by 

i proper control over their wife and children and white Stuart Lewis. The 

3 vehicles, to say nothing of their haired mother; but there is no agents are Lintas 
tempers. There will always be harm in suggesting to him that Ltd. 


‘ these people might suffer if he 
pedestrians who ignore the . 
"2 - met with sudden death. 
— = made She cen send ate ie 
OF the survival. is certainly a tough one. The 


In trying to reduce the annual simple outline drawing of a 
massacre on the roads the woman, slumped over a tele- 
authorities can take one of two phone in an attitude of despair, 
main courses of action or both hit me very hard indeed, 
They can instruct the public * although when it was first seen 
the principles and practice o 
road vr afety and politely propa- ‘aie oe 8 we = horror, horror all the way, for must go together Courage with 
gate the advantages of remaining No doubt many sensitive ‘hen it would lose its impact. By out common sense can lead to 
alive and whole. Or they can, people will be disturbed by this all means let us have the positive, exhibitionism and other follies. 
metaphorically speaking, scare poster. Some may even recall 'structional stuff as well. But The new poster for the choco- 
the life out of the public the famous Black Widow who nce in a while let us be faced late Penguin is both coyrageous 
1 have always thought that was hounded from the hoardings ™!'h something pretty grim. @ Continued on page 386 
shock tactics are a vital part of — by public and parliamentary pro * 5  °§ 
road safety propaganda, Kerb test. If this new poster arouses THe uBiQuITOUS Stork is now P 7 a4 h 
drill for children is a splendid fresh controversy, so much the sky-writing As a_ bird-propa oster wit 
thing, but the mature jay-walker better; but I hope that its spon gandist he is fast becoming a 
will jay-walk to his dying day — sors will stick to their guns. The rival to the Guinness flying 
unless he is given a severe emo poster deserves a good showing toucan, Incidentally, these char 
tional shock from time to time. Of course we do not ask for acters are promoting two of the 


best slogans in use to-day 
‘Fancy calling Stork margarine’ 
gives that product a wonderful 
lift in a highly competitive 
market “Lovely day for a 
Guinness” has been used with 
various seasonable illustrations to 
present the product as a perfect 
all-weather drink, equally suit- 
able for heatwaves or cold 
snaps. And I would not be sur- 
prised if the sales figures prove 
the wisdam of this copy policy 
* ” * 

My First boss in advertising 
was a Yorkshireman whose lan 
guage was both candid and 
colourful, When a young copy- 
writer tried to sell him a head 
line which was sensational but 

Sensitive people rather silly, he would femark, 
will probably be “Aye, it would attract attention 
disturbed by this all right. But you can attract This is the latest “Evening Stan 
poster but, argues, attention by taking off your dard” poster to be seen on the 


. Stuart Lewis, so clothes in Piccadilly Circus, and Underground and Southern 
road safety appalling are to- that doesn’t get you far.” Region railway stations The 
r day's road accident Apart from a little imagination, phackground is a_ very highly 
matters figures that shock perhaps the two qualities which glossed blue A variation of 
tactics must be a contribute most to good advertis the same design printed by silk 
vital part of road ing are courage and common screen is appearing on double bus 

safety publicity sense. Needless to say the two backs 


STANDS FIRST AND FOR ENTERPRISE 

FOREMOST IN LONDON IGIN 
AND PROVINCES — ‘FICIENT senvice 

112 HIGH HOLBORN, W.C.1. 


PRINCIPAL BRANCHES MANCHESTER BIRMINGHAM LEEDS WATFORD SOUTH COAST 
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POPULATION 
ZONES 


CONURBATIONS 


Conurbations —the grouping together of centres 
of population—are something we know a great 
deal about at Outdoor Publicity Limited. We are 
advertising agents who specialise in outdoor 
publicity campaigns, and in our display room at 
27 Old Burlington Street we can show you maps 
demonstrating how we are constantly collecting 
and analysing information about population 
movements and trends—and equally about the 
positions and value of outdoor publicity sites 
available. We can show you how the two are 
related as we plan campaigns with the assurance 
that every penny spent on hoardings and trans- 
port is used to the best possible advantage. 


ADVERTISER'S WEEKLY 


If you are interested in outdoor publicity a 
visit to our display room is something which 
you will find well worth while. Why not arrange 


a visit soon ? 


OUTDOOR PUBLICITY 
. tt 2 See 


77, Old Burlington Street, London, W.1, Telephone: REGent 4286 
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Posters and Press Adver- 
tising make the best working 
partnership — team opera- 
tion which cannot fail if 
it is properly captained. 
Sheldons have planned 
Poster Advertising for every 
conceivable type of product 
during the past 115 years 
and can tell you what the 
possibilities are for im- 
proving YOUR Sales. 


eldons tt 


Sheldon House, Queen St., 
Leeds 1 


Sheffields 


for 


POSTER WRITING 


SILK SCREEN PRINTING 


Publicity House, Cornwall Street, Birmingham, 3 


and 
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How to use a photograph 
in a soap poster 


The picture in this 
poster is not just 
stuck on a_ back- 
ground, says Stuart 
Lewis, but is nicely 
integrated with the 
blue sky and float 
ing pack of the 
product. In his 
view it is an excel 
lent piece of work 


and sensible. In the first place 
it was a deed of valour to invite 
André Frangois to design a poster 
for a chocolate confectionery 
product selling to the mass 
market. Yet bravery has been 
rewarded and the artist has done 
a brilliant job; his design has a 
naive charm which for one feason 
or another should appeal to all 


Bold colour use 


Art-conscious people will of 
course admire the bold use of 
bright purple and emerald green 
and the casual, carefree treat 
ment of the colours. But who, 
however untutored, could fail to 
derive some childish pleasure 
from the chocolate biscuit mas- 
querading as a flower, the stem 
of which is being cut by the 
quaint, smiling bird ? 

I believe that most people 
will look at this poster long 
enough at least to register or 
re-register the product name in 
their minds with a pleasant 
association ; they will probably 
look long enough to read the 
selling message. 

Even if one argued that the 
eg was a little above the 
neads of a small section of the 
public, one would be forced to 
admit that in interest, unusual- 
ness and impact it is head and 
shoulders above the general run 
of confectionery posters. 

+ * * 

In nis excellent book Poster 
Design, Tom Eckersley wrote: 

“To me it is the documentary 
quality of a photograph that is 


so valuable for certain uses in 
the poster. Every day one sees 
photographs completely in 
different in quality, stuck on 
a background, with lettering 
added as an afterthought. One 
wonders why a _ photograph 
should have been used at 
gE 
And one knows only too well 
what Eckersley means. In the 


@ Continued on page 387 


Readership drive 


You'll enjoy 
reading , 


VA 
_. everybody ol 


A rolled copy of “The Star” 

features prominently in the poster 

now appearing in an advertising 
drive to boost circulation. 
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A poster that boosts 
a national dish 


past few years, however, photo- 
graphic posters have shown some 
signs of improvement 

Take a look at the new job for 
Lifebuoy soap. Although the boy 
on the swing may not possess a 
“documentary quality” in the 
sense Eckersley meant, he has an 
authenticity which few “realistic” 
artists could emulate. And if 
realism is one’s aim, why look 
further than a splendid photo- 
graph like this? 

Here the photograph is not 
just “stuck on a background” ; 
it is nicely integrated with the 
blue sky and the floating pack 
and product. And the whole 
design says “Health” without a 
word. 


Cod convert 


presented 
THE REPEATING pattern’ is 
always an effective device for 


gaining attention, The poster for 
Cod Fillets uses this device in a 


rather different way. Figures of 
various members of the com- 
munity—-housewife, sportsman, 
judge, and so on-—are dotted 


about the poster at more or less 
regular intervals. Each is carry- 
ing a little banner, which bears 
the words “Frying to-day 7?” 

This is a neat way of saying 
that fried cod fillets are a 
national dish which can be 
enjoyed by one and all, irrespec- 
tive of rank and class. 

By the way, I liked the touch 
of sly humour in this poster, 
whether or not it was intentional. 
One of the types shown is a 
beefeater. A convert, I presume. 


Novelty in neon} 


NE of the “Espresso” cafés 

which now add novelty to 
the London scene is the Coffee 
House, Haymarket, which, for 
its exterior embellishment, has a 
neon sign mounted on a sloping 
canopy projecting over the pave- 
ment. Because of its unusual 
design, the sign serves the dual 
purpose of identification and 
illumination. The lettering, which 
consists of amber tubing, spells 
the words “The Coffee House,” 
in an elongated script. The 
elongated letters have a true 
height, ranging from 7 ft. 3 in. 
to 4 ft. 3 in. in upper and lower 
case. The sign was built by 
Claude General Neon Lights Ltd. 


{ Gay spots in store holiday poster 


The latest in the series of D. H. Evans’ posters portrays a gay beach 


scene—with plenty of spots. 


One of the series achieved ADVERTISER'S 
Weekty “Photograph of the Month” status in July (see issue July 7, 
page 42). ' 
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Tie up all your 7\— 
OUTDOOR ADVERTISING 


| 67, 69, 71, SOUTHAMPTON ROW 
' Telephone MUSeow HS tee LONDON W.C.I. 


OUTDOOR ADVERTISING AGENTS 


jf 


©.° Keepup 


with the modern traveller 


ADVERTISE in the Air Terminals 
of B.E.A. and B.O.A.C. at 


LONDON Waterloo and Victoria 
MANCHESTER Exchange Square, 
and Ringway Airport 
EDINBURGH George Street 
GLASGOW St. Enoch Square 
JERSEY St. Helier 
APPLY TO THE SOLE CONTRACTORS 


Awdry House, Kingsway, London, W.C.2 
"Phone: HOLborn 4343 


ALSO AT LIVERPOOL and MANCHESTER 
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POSTER quiz 


Aucustr 18, 1955 


REY, SUSIE 


DO YOU KNOW 


HOW MANY PEOPLE can see the posters of a campaign? 
HOW MANY TIMES cach can sce the posters? 
HOW MANY POSTERS are required to provide a given 


repetition and coverage? 


HOW REPETITION AND COVERAGE VARY as the sire of « 


campaign increases or decreases? 


HOW TO ARRANGE EQUAL REPETITION AND 
OOVERAGE in different towns? 


WHAT 18 THE EFFECT ON A HINTERLAND of « poster 
campaign in a town? 

HOW CAN POSTER AUDIENCE RESEARCH HELP ON 
MEDIA PLANNING P 


These new panels outside Charing Cross station have replaced old 
type hoards 


New panels brighten up 


Charing Cross station 


A NEW look has been given when seen by those passing along 
to the railings in front of the Strand Illumination has 
Charing Cross station been provided by a tube placed 


Replacing old type boards, poo a board at the top of 


Uf your answer to any of these questions 


“DON'T KNOW”, then perhaps you 


Power Audience—Study 11", pub 


lished by Mills & Rockleys Limited 


poster panels have been mounted 
in projecting frames (which sit in 
vertical triangle slatting) each face 
of which has been painted in a 


The work was carried out by 
Leon Goodman Displays to the 
design of the public relations and 


should see the report of the research who sponsored this extensive survey 4 » 

which was undertaken to find the If you are concerned in any way wit! contrasting tone to give a colour publicity officer to the Southern 
answers, Your agency now has a copy poster planning this is designed & change and a sense of movement Region of British Railways 

of “ The Size and Nature of the help you 


MILLS & ROCKLEYS LTD. 


Planned poster advertising in more than 200 towns. Head Office: 2! Queens RD., Coventry 


Fast-moving yachts give 


«“»» added appeal to resorts 
XO the real delight of those Region of British Railways. 

who consider the sailing Commissioned from artist 

of yachts high up among the Frank H. Mason by M. B 
pleasures of life, a striking new Thomas, public relations and 

publicity officer to the region, 


series of four posters under the 
general heading “East Coast 
Yachting Centres” have been 
published by the Eastern 


the posters show scenes at Bright 
lingsea, Pinmill (near Ipswich), 
Burnham-on-Crouch, and South 
end-on-Sea 


Behn Poster Servitins Ltd 


17:29) Bootle Street, Deansqate, Manchester 2 


We give individual Inspection 
At least thrice monthly 
To each of Your Posters 


EAST COAST YACHTING CENTRES 
SOUTHEND-ON-SEA 


ne TI an mee 


EAST COAST YACHTING CENTRES 
PINMILL near (PSWICH 


=~ 


The exhilaration and the poetry of sailing boats in fast motion before 
the wind have been caught by Frank H. Mason in these posters (two 
of a series of four) for the Eastern Region of British Railways 


er en ed Nat ot ome 


PADDINGTON 0186/7 


ADDINGTON ADVERTISING COMPANY 
37 SPRING STREET, W.2 
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oe i . 
IDAYiaRCURY - 


19484 


The directors and management of the “Sunday Mercury 
Sunday newsagents at a luncheon 


entertained the 
at the VQueens 
Mercury's’ 


Hotel The 
achievement of an 


A notable family history | 


in the We 


(HE recent spate of news- 

paper centenaries has 
prompted the Bath and Wilts 
Chronicle and Herald to recall 
its own tamily history, which 
extends over two centuries 
211 years to be precise. 

The direct descent is from the 
Bath Chronicle and Weekly 
Gazette, first published by Cor 
nelius Pope in 1760. That is the 

parent” paper It became a 
daily publication in 1877, and is 
one of the oldest evening papers 
in the country 

In 1925 the city’s two evening 
newspapers amalgamated, the 
Bath Chronicle absorbing the 
Bath Herald to form the news 
paper of the present title 

Jhrough this amalgamation 
the journal is linked with the first 


newspaper produced at Bath 
This was the weekly Bath 
Journal, published by Thomas 
Boddely on February 20, 1744 
Boddely was succeeded by John 
Keene, and the paper became 


Midland wholesale 
eccasion 


A BC 


st 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
Intensively cover the populous 
and prosperous area of South- 
West Middlesex 
NET SALES 


45,906 


A.B.C. 


1% HIGH STREET 
HOUNSLOW 
Phone : HOUnslow 0016-74 
Lendon : George jackson, 
Clifford's Inn, E.C.4 HOL Mil 
Founder Member Londen Suburbon 
ond Home Counties Press Group 


yey 


3 fh 


Birmingham, 


was the celebration of the 
heure in excess of 200,000 


Country 


win 


WILTON EVAN 


known as Keene's Bath Journal 

It continued in existence until 
1916, when it was absorbed by 
the Bath Herald, and the title in 
turn passed to the present news 


paper in the amalgamation into 
one proprietorship in 1925. The 
Herald itself was formed as a 


weekly in 1792, over 30 
after the 
Chronicle, and it became a daily 


in 1880 
* * * 


years 


the front 
Wythenshawe Re 


PINK STICKERS on 
page of the 


corder advised recipients to 
‘Keep your eyes on Wythen- 
shawe-—where big business de 
velopment is afoot.” 


There was a cross-reference to 
page five which was devoted, 
completely, to an estimate of how 
the civic centre plan will be de 
veloped—the most important 
building project since the “birth” 
of the garden estate 25 years ago 

Within two years—possibly be 
fore the end of 1956—Wythen 
shawe will have a shopping centre 
with provision for 60 unit shops 
(outfitters, furniture stores, etc.) 
besides a number of big multiple 
stores like Woolworth’s and 
Littlewood’s, who have already 
shown 4n interest, a super cinema 
accommodating audiences of up 
to 2,000, a first-class dance hall 
and spacious car-parks 


“These will only be the first 
amenities to be built, and will be 
given priority in a civic centre 


which, when it is fully completed 
should be second to none in the 
country,” says the Recorder 


_ DAVID L. CLACKSON, 80 FLEET STREET, £.C.4 (FLEet Street 2626) 


founding of the | 


ADVERTISER'S WEEKLY 


Largest Net Sale in Kent 


KENTISH TIMES — 


SERIES 


Lhe eight papers of the“ KENTISH TIMES” Series 
circulate throu chout 130 square miles of the 
County with a weekly net 
sale of 


90,000 


26/- 


FLAT RATI PER S/C INCH 


THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
net sates 5(Q) 215 weexty asc; 


London Representative 


/ 


Warrington 
Guardian 
Aeries 

W/- Flat 


P. Moon, 1M Peet St. ELC 4 


Suary ia n 


J 
AN—JUNye 1955 


100 5 79 


Cpw (net) 


"INSTRUMENT 
__ REVIEW; 


Publisbed by 
The Herbert Publishing Co. Ltd. 


Heathcock Court, Strand, London, W.C.2. 
Telephone: COVent Garden 2640 


: a = ee | 
| a i f yy «| 
Bis | pou | 
. eg tad Jatt Sere 
| ee) er £9 cae we Mag 
: . % 5 Ww . NS 7 iy 
ee ee 
| Ms a : 
; P| 
— 
ee 
ee eee 
lg } 
ee 
| a es _ D 
a se | 


ADVERTISER'S WEEKLY 


390 


For the Swedish 


AFT, 


Sundays 


Social 
throughout the rich 


Democratic 


Sweden. 


For all information 


mass market 


NINGEN 


Stockholm’s popular evening daily 
Certified net circulation : 
Weekdays 


72,800 
$1,700 


Sweden's third largest evening daily and leading 


distributed 


industrial areas, with 


newspaper, 


advertising rates the sixth lowest in the whole of 


A. PRESS LTD 


oct 


9 


SE 


14, DOVER STREET, LONDON, W.1. MAYfair 8615 


aut CARDS STREAWe, 


a” pOSTERS ~ 


Cs 10 ANY s)2, 


Consul, a 
SILK SCREEN ARTS Li? 


97 SHIRLEY ROAD. CROYDON 
AOOtsCOmBE Bia?r-s 


MiGmEST GRADE SPEEDY Simvice 
CLEAN) Snare S €ePRESS & 
BAIT Amine Of Liviay 


LANNED 
AChKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON. W.c.2 HOLbern 252! 


AUTOTYPE Jos 


In black-and-white or colour 
AUTOTYPE COMPANY LTD. 
Ad., London, W.13, Ealing 2691 


FOLKET 


ublished in Eskilstuna, 

weden's Sheffield, with wide 

coverage in 4 support areas 
for the Stockholm market, 

TS netconfirmed circ. Ist qtr.'55 

26,572 weekdays 

96.3% regular subscribers 
78.1°% age group 25—-59 
83.6°% married couples. 

A young family-building paper 

for increased consumer sales, 


A. PRESS LTD. 14 DOVER ST. 
MAYFAIRG&IS LONDON, W.! 


MUL-TYPO 


PRINTING COMPANY LIMITED 
(Incorporating the Postal Advertising 
Company) 


Facsimile end General Printers 
Vari-typing Specialists 
Ribbon * Lithography * Letterpress 


143 HEM BOND STREET ~- LONDON 1 
MAYFAIR 1628 
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Attendance record set up 


at big Swedish fair 


AN all-time attendance 
record was set up at this 
year’s International Swedish 
Industries Fair. According to 
official figures recently  re- 
leased, the number was 143,700 
—11,700 more than in 1954. 
Most important is the fact that 
31,547 trade buyers registered 
and 850 of them were foreign 
and came from a total of 34 
different nations. 

This fair, held in Gothenburg 
since 1918, becomes larger each 
year and this year there were 
1,087 exhibitors from 17 nations. 
As could be expected, the largest 
participation came from Sweden 
with West Germany as the most 
represented foreign nation (182 
exhibitors). Great Britain had 
the second largest number of 
exhibitors from abroad although 
with 55 companies this was less 
than one third of that of West 
Germany. 

Official government stands were 
provided by Denmark, Finland, 
France, Iceland, Holland, Nor- 
way, West Germany and Great 
Britain. It is reported that the 
British stand was the most attrac- 
tive and created considerable 
interest. 


* * * 

Wen Swepen held an exhibi- 
tion of buildings, furniture and 
industrial arts in 1930, a new 
term “Swedish Modern” was 
coined to describe the simple but 
elegant, practical but graceful 
articles which the designers of 
that country had created. 

Since the war Swedish design 
has exerted a strong influence in 
Gteat Britain and this year--25 
years after the first exhibition— 


Britain at the 
St. Erik’s Fair 


HE Board of Trade is in- 

stalling an official trade 
inquiry stand at the St. Erik's 
Fair which is to be held in 
Stockholm from August 27 to 
September 11. One of the 
main functions of the stand 


which 
will be on show in the various 
sections of the fair. The 
Board of Trade has therefore 
arranged to display promi- 
nently the names of all the 
— firms who are repre- 


British manufacturers will be 

illustrated by token displays 

of well-designed Eritish con- 

sumer goods and by photo- 

transparencies showing recent 

British industrial eo 
ments. 


Sweden is holding another event 
(styled H55) on similar lines and 
it closes on August 28. Unlike 
the Milan Triennale held in 


@ Continued on page 39! 


A view of this year's International Swedish Industries Fair at which 


all attendance records were broken. 


countries toured the stands. 


Trade buyers from 34 different 


At the St. Erik's Fair, which opens in 


nine days’ time, there will be an official Board of Trade stand. 
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Britain furnishes flat 


in Swedish 


Italy the “H 55” exhibition 
(which took place recently in 
Hilsingborg) was not of advance 
designs for the future, but 
showed instead how the ideas 
developed during the past quarter 
of a century have matured into 
the furniture and furnishings 
which afe actually to be found 
in the shops at the present time. 
The theme of this year’s event 
has been brought out very clearly 
in the international section, where 
eight countries have furnished 
flats with contemporary furniture 
and accessories. There are many 
similarities in style, but each flat 
has its own characteristic national 
atmosphere, whether it is the 
British, Danish, German, of 
Japanese, or that of France, Fin- 
land, Switzerland, or Sweden. 


Industrial design section 


The exhibition not only in- 
cludes show-flats but also com- 
prises five fully-furnished model 
Swedish houses. There is also 
a large section devoted to that 
country’s industrial design, par- 
ticularly in glass, pottery and 
textiles. 

When the exhibition was 
planned by the Swedish Council 
of Industrial Design it was 
realised that the town of Halsing- 
borg, which has financed the 
venture, would be an ideal site to 
attract tourists from every part of 
Europe. The city is linked with 
the main road and rail networks 
of the continent, and flying time 
from London to Copenhagen is 
less than 2.5 hours, followed by 
1.5 hours by train-ferry to 
HAlsingborg. 


enjoyed by Sweden and there 
is an interest in new products, 
new ideas and ways of life 
among her six million people. 
It is certain that the Hiilsing- 
borg exhibition will make a 
contribution to that prosperity, 
with its expected overall atten- 
dance of a million visitors 
before it closes in 10 days’ time. 


Praise for British 


It is significant that the British 
show-flat has been the subject of 
appreciative comments in the 
Swedish press, and from a steady 
stream of visitors which has 
passed through its hall since the 
King of Sweden officially opened 
the event. This attitude is typical 
of that interest in new ideas which 
is common to many people in a 
country which combines 
medieval towers such as Hilsing- 
borg’s “Kirnan” with  street- 
corner “hot-dog” stands and ice- 
cream parlours. 

In recent years Sweden's im- 
ports and exports have both 
shown an upward trend. The 
volume of imports into the 
country in 1954 was 13 per cent 
up on 1953 when an earlief top 
level figure recorded in 1951 was 


exhibition 


A scene at this year's “HSS” ex- 


hibition. The latest designs in 
Swedish furniture continue the 
light and graceful tradition. 


surpassed by nine per cent. Last 
year's export volume was nine per | 
cent higher than in 1953, and here 
the 1951 previous top level was 
exceeded by five per cent 

At the same time, the country’s 
tourist traffic has greatly in- 
creased Apart from a large 
number of Scandinavian tourists 
(who are no longer asked to show 
passports) more than 300,000 
visitors entered Sweden last year, 
compared with an average pre- 
war figure of 120,000. 

This prosperity has created one 
or two problems—including that 
of traffic control. Car-owners 
now number one in 12, and cars 
(many of them British) continue 
to arrive in Sweden every week 


‘International Week’ 
at American store 


A‘ the end of October the 
D. H. Holmes department | 
store in New Orleans, Louisiana, | 
is to hold an “International 
Weck” with a view to boosting | 
the sale of imported goods. This | 
will be the first occasion on which 
a large scale promotion of this 
sort has taken place in the city. | 
The Board of Trade reports 
that D. H. Holmes have the 
largest department store in New 
Orleans ; they sell the wide range 
of consumer goods normally 
found in such stores, including 
wearing apparel for men, women 
and children, fashion accessories, 
home furnishings, piece-goods, 
furniture of all kinds, radio and 
television sets, domestic appli- 
ances, and books and periodicals 
The store is seeking to buy 
suitable foreign goods for display | 
during the “International Week" 
from the United States’ agents 
of foreign exporters and direct 
from foreign exporters who are | 
not represented in the US. 
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Dagens Nyheter 


SWEDEN'S 
GREATEST DAILY 


NET SALES (SWEDISH A.B.C.) 
Daily 293,432 ....... Sundays 343,660 


Dagens Nyheter is Sweden's leading daily 
newspaper. Its circulation is national 
throughout the country bat predominates, 
of course, in Stockholm, where more than 
half the inhabitants read the . a 
addition, about 100,000 copies are 

ted every day outside Stockholm. 


Dagens Nyheter is Liberal in character and 


London Office: PRANK L. CRANE, 
69, Fleet Street, E.C.4...... Phone: CENtral 281! 


| SOLE U.K. 


SWEDEN'S LARGEST 
PROVINCIAL 


Arbetet is published in Malmo every weekday evening and on Sundays 


| in the morning, with distribution throughout the rich industrial 


province of Skane and the South of Sweden, 


WEEKDAYS 46,224 
SUNDAYS 76,368 


Certified net 
circulation 


Average income per household over £897 


A. PRESS LITE 
INFORMATION FROM > 
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14, Dover St., London, W.1. 
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MORANE PROTECTION 
WANE 


a perfect print 


And now for the first time complete 
protection can be given to photographs 
against humidity, heat, dust, etc., by using 
your existing dry mounting press and Morane 
Super-Adhesive Plastic Skin 

No more crumpling and buckling, or wear 
and tear due to continual carrying about or 
exhibiting. By the Morane process, matt 
or gloss film protection can be given to 
mounted of unmounted photographs of 
any size—as easily as putting a photograph 
on a mount 

Why not send now and find out more about this wonderful protection 
for photographs! 


Supplies in bulk only of Morane Super-Adhesive Plastic Skin from 


MORANE PLASTIC CO., LTD. 


2l, WOODTHORPE ROAD. ASHFORD. MIDDLESEX. 
Phone : ASHFORD (Middx) 2727 3391 


@ group of nine 
influcwtial newspapers 


A.B.C. NET SALES 


124.728 


Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER LTD., 30, FLEET ST, EC4. 
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NEWSLETTER FROM 
SCOTLAND 


by Rushworth Fogg 


Across the Border views 


on competitive accounts 


Ww? 
HOULD an agency take on 
competitive accounts 
two different whiskies, for 


example? This question may 
be considered in London as 
having been definitely settled 
but in these parts there is room 
for differences of opinion 
One agency chief said to me 

“I don't think it matters, because 
the agency is bound to do its best 
for both clients if it wants to hold 
them. In Glasgow it is ridiculous 
to expect an agency to turn busi 
ness away as though there were 
as much of it, and on the same 


scale, as in London. Our bread 
and butter here is the relatively 
small advertising budget, say 


£5,000 a year It seems to me 
that this kind of difference in 
scale makes all the difference to 
the answer one should give to 
this question, The affair becomes 
quite stupid when a man spend 
ing only £300 a year objects to 
the agency taking on another 
small spender in the same line 
And such a case has come within 
my experience 

“My personal view is that the 
client should never be given the 
opportunity to say whether he 
objects or not.” 


Difficult to decide 


But William Meiklejohn, Inr.. 
of McMurtrie Ltd., thought it 
was not quite so simple as that 
“It's very difficult to decide where 
to lay down a line,” he suggested 
‘For example, would you say 4 
whisky and a rum were in com 
petition with one another? 

“We had a case in point We 
were offered a wine account, and 
already had one. We asked our 
client if he was against our ac 
cepting the new account. He was, 
so we suggested another agency.” 

Said Bruce Omand, of Som 
merville and Milne: “Our view 
is that the smaller agency would 
be unwise to take on com 
petitive clients, but in the bigger 
agency it does not really matter 
because you have not got the same 
people thinking out all the ideas 

“What does really matter, how 
ever, is the client's attitude. Even 
though, in the big agency, there 
need be no clash, the client might 
not recognise that, Speaking per- 
sonally, and for the rest of our 
directors, we prefer not to take 
two accounts for products that are 
tm competition with one another 


We try to avoid it, and have 
handed over one or two to other 
agencies for that reason.” 

+ + * 


IN THE midst of 
alterations to their offices in 
Bothwell Street are Somerville 
and Milne, who are adopting the 
modern “look-through” practice, 
dismantling walls and putting in 
glass 

Up to now we have all been 
in litthe dookits,” explained Mr 
Omand (the word “dookits” is 
Scots for very small compart 
ments, and, | imagine, derives 
from dove-cotes). “The new way 
streamlines us, saves space and 
bodies and gives easier access 


structural 


Matching the increase 


“ It was the only alternative to 
moving to larger premises, as we 


have no room left here for 
further physical expansion to 
match the increase in business 


We adopted the system after a 
good deal of study of United 
States (we make a _ particular 
point of getting and reading all 
the American advertising jour 
nals) and English methods 

“ Another change is to be the 
use of the self-marker system for 
copy, with everything contained 
in a little steel box, as used in 
the larger London agencies. Wall 
charts have become too cumber- 
some. We will not be through 
with our changes until Septem 
ber, when everything will be in 
operation along the new lines.” 

Other agencies also are finding 
that growing business and expan 
sion of staff set them space 
problems. They are up against 
the difficulty that in Glasgow it 
is very difficult to find office 
accommodation to rent or lease. 
Generally speaking, if you want 
it you have got to buy it. Six 
months old Barbour Maclaren 
and the long-established Topical 
are alike in feeling cramped and 
are secking solutions 

An advertising man need not 
be middle-aged to remember 
when Glasgow agencies were, 
typically, one-man shows in side- 
street single rooms. It may be 
true (as I heard said recently) that 
there are just about a sufficient 
number of genuine advertising 
people in the city to staff one of 
the largest-size London agencies 
But it looks very much as though 
that statement will soon be out 
of date 
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Mobile reception unit overcomes 


weather problems at outdoor shows 


Tro emphasise the merits and 

uses of jute in the farming 
industry, the Indian Jute Mills 
Association attends many of 
the agricultural shows each 
season. Inclement weather, 
and the high cost of transport, 
building and dismantling, 
among other factors, militated 
against the continued use of 
tenting Consequently, the 
association now uses a mobile 
reception suite. 

This has been built into a 
22 foot trailer caravan by the City 
Display Organisation. The 
exterior has a double-door entry 
protected by a decorated alu- 
minium-alloy awning, supported 
at front corners on two lance-like 
metal uprights. Along the top 
exterior is a facia board bearing 
the association's name in letters 
with “ties” simulating the sten- 
cilled letters used on sacks. 

At one corner of the caravan is 
fixed a 17 feet high flag staff sur- 
mounted by the house flag. An 
external display consists of a run 
of four waterproof panels show- 


ing, with humorous fanciful 
characters, the applications of 
jute, its resistance to impact and 
tear, its great strength, long life, 
and ease of stacking, etc. The 
panels are devised to be self- 
standing when affixed to metal 
verticals thrust into the turf, and 
can be adjusted to accommodate 
any shape of show site. 


Stand for samples 


Additional external items con- 
sist of a chromium plated casel- 
type stand, carrying a range of 
samples of jute fabrics, each 
sample being protected by an 
acetate sheet envelope, and a de- 
vice demonstrating the ability of 
a three-inch strip of jute fabric 
permanently to sustain a load of 
up to 200 Ib 

Within the main entrance doors 
is a reception lounge. Along 
two walls is a 19 foot run of 
Dunlopillo upholstered seating, 
with backs and seats covered with 
Vynide. A partition wall to the 
right of the entrance supports a 
hard surfaced counter cocktail 
bar, replete with every profes- 
sional accessory, the wall above 


Catalogue, showcard, 
leaflet or packaging 

as long as its production 
involves the use of 


Spicers Paper Consultant 
at the planning stage. 


some kind of paper or board, 
you will find it pays to call in 


Speak to iia 


Telephone : FLEET STREET 4211 
19 New Bridge Street - London ECA 


the counter being in padded and 


quilted Vynide with be: 
pegs, angled upwards 


chwood 
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The lounge is unobtrusively 
equipped with an extractor fan 
and a wall heater unit, and 
visitors are thereby enabled to 
find refuge from any extremes of 
temperature. 

Notable features of this unit, 
are that it is unnecessary to pack 
any of the interior equipment 
for transport, and the fact that 
from the time of arrival on site, 
it is “ready for business” within 
30 minutes 


The services for the caravan used by the Indian Jute Mills Association 
are supplied by two Calor gas containers which feed the cooker, 


refrigerator and heater unit 


It’s a good job 
we asked HIM along! 


Water supply is from a tank under 


the 


floor 
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THIS WAS A CARLTON PHOTOGRAPH GOOD MORNING... wmareves vue news 
— 


MAGAZINE ADVERTISEMENT IN COLOUR 
AGENCY: J, Walter Thompson Company, Ltd 
ART DIRECTION: Ted Jones 


ADVERTISER: Kellogg Company of Great Britain, Ltd 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED 


BY ROGER DARCY 


THREE-MAN BOOK SELECTION 


COMMITTEE 


ELECTORS for the 50 British 

books which are being shown 
in the Fifth International Book 
Design exhibition, organised by 
the National Book League, are 
Stuart Rose, Edward Young and 
David Bland. 

Mr. Rose, who is the organiser, 
spent five years, from 1935 to 
1940 in the studios of W. S$ 
Crawford Ltd. Immediately after 
the war he poined the staff of the 
Cement and Concrete Associa- 
tion, where he remained for five 
years. For a time he was art 
editor of Design, and also print 
advisor to the Anglo-American 
Council on Productivity 

At present his many activities 
include being art editor of the 
Unilever publication Progress, 
print advisor to the Federation ot 
British Industries, typographer to 
the firm of Benham and Co., 
Ltd., Colchester, and a constant 
freelance for the GPO, Dollar 
Export Board, British Produc- 
tivity Council and Society of 
British Aircraft Constructors 

Edward Young began his 
career in publishing in 1936, 
when he was appointed produc- 
tion manager of Penguin Books 


Memorial show 
at Antwerp 


At the City Exhibition Hall at 
Antwerp an_ exhibition was 
opened on Monday dedicated to 
the arts in the 16th century 

It is organised on the occasion 
of the fourth centenary of the 
printing of the first book by the 
celebrated Plantin, whose work 
as a printer of books and engrav 
ings made Antwerp the equal in 
this sphere of Paris and Venice 

Cambridge University and the 
British Council are contributing 
to the commemoration 

Among the exhibits are 
privileges, agreements, and letters 
exchanged between the city and 
the so-called “English Nation,” 
the trading post at Bruges which 
was afterwards transferred to 
Antwerp 


. . . ia 
Printing in USA 

The commercial department of 
the British Embassy has produced 
a market digest of information on 
printing machinery in the United 
States of America. It deals with 
printing presses and various other 
types of printing machinery, but 
does not cover composing room 
equipment and printers’ aids, nor 
specialised machinery for textile. 
tinplate and other kinds of 
printing 


APPOINTED 


(he designed the first Penguin). In 
1939 he became production 
manager of the Reprint Society 

Then followed five years in the 
Royal Navy, after which he 
joined Rupert Hart-Davis in 
starting a new publishing firm 
He is well-known as the author 
of the 1000th Penguin One of 
Our Submarines, At present he is 
a director of Rupert Hart-Davis 
Ltd., Rainbird, McLean Ltd. and 
George Rainbird Ltd. 

Born in 1911, David Bland 
spent most of the early part of 
his life in Bristol, where, with 
Vivian Ridler, he started the Per 
petua Press in 1930. Here they 
printed jobbing work and a few 
books, one of which, Fifteen Old 
Nursery Rhymes, was chosen as 
one of the 50 books for 1935 


Jacket designer 


In 1937 he joined Faber and 
Faber Ltd. as Richard de la 
Mare’s assistant and was chiefly 
responsible for the design of 
book jackets until the outbreak 
of war. During the war he served 
with the RAF and was shot down 
near Berlin in 1943, spending 
nearly two years in a prison 
camp 

After the war he returned to 
Faber's to become head of the 
production department. He is 
now a director of the firm. In 
1951 his JMustration of Books 
was published and a new edition 
was published in February, 1954 
He has in preparation a new and 
large-scale History of Book Illus- 
fration 

The international exhibition 
which will be on throughout the 
whole of September is being held 
at the NBL headquarters, 7 Albe- 
marle Street, London, WI 
Printed books from 23 countries 
will be on show, 


LITHO BOOKLET 


The range and flexibility of 
lithography exceeds that of any 
other process, claims a booklet 
issued by the Amalgamated 
Society of Lithographic Printers, 
entitled What is Lithography 
The booklet was produced by 
“the most up-to-date methods of 
lithographic reproduction.” The 
centre design was originally 
drawn by a chrome artist and 
then reproduced by photo-litho 
graphy. The cover carries a re- 
peated design of the Society's 
monogram. This was “stepped up” 
photographically by the step-and 
repeat camera from an original 
drawing 

Printing was carried out by J 
Howitt & Son Litd., Nottingham 


The Birmingham Gaczetie and Des- 
patch Ltd. have recently purchased 
the new Klimsch Super Autovertical 
(20 in. by 20 in.) darkroom 

camera lt is claimed to be the 
first of this make to be installed in 
this country. It is a highspeed pre- 
cision colour process camera with 
true automatic focusing The lens 
is very fast and all operating parts 
of the camera are at the operator's 
hands The picture shows the 
operator working in the dark room, 
in which exposing and developing 
can be carried on at the same time 
It is estimated that four minutes per 
job can be saved against the time 
taken by other outside dark-room 
cameras The operators are 
delighted with the ease of operation 
and the results obtained from it, 

say the Birmingham firm 


New NBL booklet 


on typography 
* 

Hugh Williamson's Book Typo 
graphy in the National Book 
League's series of booklets pub- 
lished under the general title of 
The Book has been followed by 
The Technique of Bibliography 
by David Foxon, Number six in 
the series, at three shillings, it 
contains a useful list of refer 
ences 

So far booklets have been pub- 
lished. in addition to the above, 
on The Literature of Rookhind 
ing, Paper for Book Production, 
A Bibliography of Book IMlus 
tration and Publishing from 
Manuscript to Bookshop. These 
booklets, well produced, are a 
valuable source of information 
and are distinctive because of the 
clever use of decorative cover 
material 


TA conference 
The Typographical Associa 
tion’s 1956 Annual Delegate 
Meeting will be held in Belfast 
from June 11 to 15 
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CHOSEN BY BALLOT 


New US name 


for ‘aniline 
process’ 


The name “flexographic, 
which has been used for what is 
known in this country as aniline 
printing, has now received a 
degree of official recognition in 
the United States 

Adoption of “flexographic pro 
cess” to replace “aniline process” 
as the name of the printing 
method used for printing pack 
ages and decorated speciality 
papers, films and foil, has been 
officially ratified by the flexo 
graphic printing sub-committee 
of the Printed Packaging Mate 
rials Committee of the Packaging 
Institute in the States 


Rotaries used 


The process, fundamentally, is 
a method of rotary letterpress 
printing which employs flexible 
rubber plates and rapid-drying 
fluid inks 

The neW name was chosen by 
converters of packaging materials 
and suppliers of films, foils, 
papers, printing presses, inks and 
plates after a ballot sponsored by 
the Packaging Institute 


Bi-lingual book 
by Berthold 


New type-faces issued this year 
by the Berthold type foundry of 
Berlin include Tradition, Stan 
dard Extralight condensed, Boule 
vard, Reiner Black, and Quad 
rules (typecast material), Some 
of these have been mentioned in 
these columns, but Berthold now 
issue a handsome book of their 
faces cast on English American 
point system Text is in both 
English and Spanish British 
agents for Berthold are C. fF 
Moore & Sons Ltd, Sekforde 
Street, London, EC1 


Letterpress survey 

An American survey shows 
that 71 per cent of company pub 
lications, circulated to more than 
70 million readers, are printed by 
letterpress 


NEAR MILLION RUN ON IPEX STAND 


makers of 
British = Auto 


. G 
the Thompson 
Platen, have estimated that 
the number of impressions 
achieved by a battery of four of 
their machines working at the In- 
ternational Printing Exhibition 
(IPEX) recently held at Olympia 
was 924,000 

A six-colour line job requiring 
very accurate register was printed 
on the machines, being a booklet 
entitled Peter Pica’s Auto Platen 


Thompson 


a children’s story for grown-ups 
Two machines produced 26,000 
copies of the S&-page booklet 
Each pair of facing pages re 
quired 156,000 impressions and 
for the whole job the total came 
to 624,000 runs. The two platens 
were run at a steady 4,200 i.ph 
Despite 48 wash-ups for colour, 
make ready and interruptions in 
evitable at such an exhibition an 
average speed of 3,120 i.p.h. was 
maintained throughout IPEX. 
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POST-WAR 
GROWTH OF 
ITALIAN ADS 


Tue high quality of much Italian 
press and film advertising is im 
pressive enough in itself. But I felt 
all the more impressed the other 
day after a chat with Dr Andrea 
Kluzer, market research executive 
of CPV lialiana, of Milan, from 
whom 1 gathered that Italian ad 
vertising on its present scale is 
largely a post-war development 

Some of the leading agencies are 
branches of British and American 
concerns; and, as might be ex 
pected, many of them have their 
veadquarters in Milan, the commer 
cial centre of the country 

It is Dr, Kluzer’s opinion that 
the advertising profession in his 
country has still not yet developed 


Dr. Andrea Kiuzer (/e/i) and James 
Moran, editor of the new printing 
weekly, “Printing News.” 
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to the structural sod organisational 
maturity which it has reached in 
Britain and America, but deter- 
mined efforts are being made, 

Meanwhile the amount of adver- 
tising is increasing at the rate of 
about 10 or 15 per cent a year. 

He is almost certainly right in 
attributing the late development of 
the Italian advervising to the fact 
that Italy's powerful industries are 
of much more recent growth than 
ours 

CPV Italiana, whose managing 
director is Ray Thompson, are 
agents for much of Colgate-Palm- 
olive advertising, as well as for such 
concerns as BEA, British Travel and 
Holidays Association, Brylcreem, 
and the International Chemical 
Association. Dr. Kluzer is on a 
visit to London working with 
Market Information Services, the 
research company of the Colman, 
Prentis and Varley Lid. group 


Golden wedding 


SUNDAY was the golden wedding 
anniversary of Richard Haynes, man- 
ager of Gordon & Gotch periodicals 
department. At the age of 71, he 
has been 55 years in Fleet Street 
He is a past chairman of the com 
mittee of management of Old Ben, 
and has for the past six years been 
the chairman of the Export News 
agents’ Association. 


ADVERTISING MANAGER’S CORNER 


A Golden Opportunity 


On Tuesday next, the 23rd. inst., Mr. John Harris, 
Chairman and Managing Director of Harris 
Advertising Lid., who founded the firm 42 years 
ago, celebrates his Golden Wedding and takes this 
opportunity of thanking the numerous clients of 
the firm who have already shown their appreciation 
of this event in so many ways. 


Like the successful business over which he still 
presides his motto is always 


“SERVICE” 
9095 — 


distinctive showcards, clever cut-outs by 


HARRIS | 


THE FIRM WITH 


i8ss 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON, W.! 
Telephone: REGent 3295/6/7 
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EXPERIENCE 


Self-smoking 
gimmick 


QONE of the cleverest direct nmail 
shots I have ever seen has been 
raising chuckles in many advertising 
agencies, Dreamed up by Esquire’s 
promotion department, under Ken- 
nerley Edwards, and by Col. Archie 
Campbell, advertisement director, it 
is a semi-stiff folder the top half 
of which carries a graph showing 
the magazine's rise in sales to its 
present ABC figure of 78,984 

Seated on top of the graph is a 
lithe man. When one of a number 
of tiny cigarettes (which are pro- 
vided in a little envelope) is placed 
in his mouth and lit, it proceeds to 
puff away for all the world like the 
real thing. Underneath the graph 
are the words “Watch our smoke.” 

About 2,000 copies were sent out 
to leading agencies and advertising 
managers, who, Mr. Edward tells 
me, have accepted the new maga- 
zine a8 something that has very 
much come to stay. I gather that 
some other bright promotion ideas 
are on the way 

* * 


Eight senior members of the Inter- 
national Wool Secretariat recently 
visited the Building Centre, London, 
to witness a wool-washing demon- 


stration by “Bubbly’ Stergene. 
arranged by W. H. Gollings and 
Associates Lid., Stergene’s agents. 
J. Dickinson (right), of the IWS 
sclence department, assisis T. . 
Auchincloss, chief chemist of 
Domestos Ltd., makers of Stergene, 
by timing one of the stages of the 
lest 


7 * * 


ii was largely through the efforts 
of Leslie A. Luke, who has now set 
up his own public relations con 
sultancy in Dublin, that the Dublin 
High School of Commerce ran a 
PR course last winter 

One of the founder members of 
the Irish Public Relations Institute 
and its vice-chairman, Mr. Luke 
entered PR work through jour- 
nalism. He spent some years on 
the staffs of the Dublin Evening 
Mail and the Irish Times before 
becoming the first PRO for the 
nationalised transport services in 
Ireland. Later he returned to jour 
nalism as London editor for 
the Irish News Agency before going 
to McConnell's to establish the first 
PR department attached to an Irish 
advertising agency 
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John Harris 


Tums week John Harris, 70-year 
old head of Harris Advertising Lid., 
celebrates his SOth year in the pro- 
fession. He has “served” through 
six reigns and three major wars 
Son and grandson of a Cockney, he 
spent many of his earlier years on 
the road, preaching the gospel that 
spending money on advertising is 
just as necessary as spending il on 
rent or rates or food. He taught 
his two sons, Joe and Alfred, the 
lesson. To-day they are the other 
two members of the board of Harris 
Advertising Ltd 
* * * 


PROMOTIONAL literature com- 
parable in quality to much that is 
put out by the best agencies here or 
anywhere else comes to me from 
A. M. Patel, managing director of 
Everest Advertising Lid., Bombay 
It consists of three pieces. One, 


entitled “... — 
and they ad- FF 
vertise us,”’ 
consists of 
drawings of 
all the pro- 
ducts Everest 
advertise ; the 
second has 
drawings and 
brief thio 
graphies of the » 
agency's per- 

sonnel; and 


the third con- sf r 
tains, minie- ier ie 
ture facsimiles 

of letters from A. M. Patel 
satisfied clients. 

I get the impression that Indians 
are getting much more advertising- 
conscious. Not merely is the quality 
of advertising improving, but the 
standard of advertising practice has 
altered profoundly during the last 
few years, thanks largely to the close 
co-operation between the Newspaper 
Proprietors’ Association and the 
Advertising Agencies’ Association 


there. ‘ 
CONTACT 


WEEK'S WISECRACK 


“~ 


“I know he’s a very explo- 

sive character, Carruthers, 

but I'm sure it’s the IPA 
he’s joined.” 
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The World’s Top Film Magazine 


1/3 MONTHLY 


NET SALES (ABC) 


(Subject to Confirmation) 


JANUARY — JUNE 1955 


250,012 


LESS per page 


—ONLY 12/5d PER PAGE PER THOUSAND! 


KK A. H. McISAAC - ADVERTISEMENT DIRECTOR 
ARGUS PRESS LTD: 8/10 TEMPLE AVENUE ~ LONDON EC4: FLE 3514 


* * * * 
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Publications News and Notes 


New ‘Housewife’ 
reader service 


Starting with the September 
issue, Housewife is to introduce an 
enquiry service to supply readers 
with additional information regard 
ing editorial and advertisements 
Two pages following the advertise 
ment index will form a detachable 
reply-paid form covering eight 
coupons, each reading “I would like 
to know more about 
mentioned on page 


+ ” + 


Ihe September issue of Ve 
will be published on Thursday 
September 1, and not the usual last 
Friday of the previous month. The 
change has been made to include 
in the issue 24 pages of news and 
pictures from the autumn col 
lections in London, Paris and Maly 
which may not be published before 
September 1. The issue contains 268 
pages 


* + * 


The September issue of the Tail- 
Wageer agazine will contain a 
supplement on the dog breeds of the 
Empire and British Commonwealth 
and the editor of the Radio Times 
contribution in the series, “My 
Favourite Pet's Picture.” 

+ * * 

George Newnes Ltd's Homes 
and Gardens reached the record 
audited net sale figure of 180,789 
during the first half of this year 


Fashion ideas from a Filey holi- 

day camp appear in Woman next 

week, when Veronica Scot will 

introduce ee girls’ ideas - clothes 
a” 


In misstated next — will be a 
three-page feature on the future of 
rockets and lunar explorayon 

* 


The first of a series of articles by 
Harry Hopkins on Cyprus will 
appear in next Wednesday's John 
Bull. 


* o 
The special autumn number of 
ideal Home will be on sale next 
Thursday. It contains articles on 
making homes comfortable and 
weatherproof for the winter 
” + 


+ 

Monday's issue of the Financial 
Times contained a special supple 
ment on France. The introductory 
article on the French economy was 
written by the Prime Minister of 
France, M. Edgar Faure, The sur 
vey also dealt with France's agri 
culture and other industries and the 
territories of North Africa and 
elsewhere 

a” + * 

For the seventh consecutive year 
the Canadian magazine Mayfair is 
to devote next January's issue to 
Britain The magazine will go to 
all regular subseribers in Canada 
but an extra run of several thousand 
for special distribution and pro 
motional use is planned 

* * 


ra 

With it# current issue, the NU RT 
Journal, official “ee of the 
National Union of etail Tobac 
conists, changes its name to the 
Tobacco Retailers’ Journal. 


Hanover Square 


specialises mn popularising 


distinctive products distinctivels 


TOWNEND-SMITH & HARDY 


LIMITED 


Incorporated Practitioners in Advertising 
MAYFAIR 4647-9 
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‘Flying’ record 
The September issue of Royal Air 
Force Flying Review is a record in 
size and circulation——-%6 pages and 
a print order of 135,000 copies 
Features include the first full colour 
picture of Folland’s Gnat jet 


fighter, a preview of new aircraft 

at Farnborough, and an exclusive 

report on Britain's guided missiles 
a” * + 


Latest ABC figure for Architec 
tural Design, for the January to 
June, 1955 riod, is 7,903, an in 

ofs 


crease of over the figure for 
the previous six months 
* * * 


ABC figures _ the Bournemouth 
Times series ‘ January-June 
1954, 37,170 July December, 1954 
18.498 ; January-June, 1955, 40,274 

+ os 

Stitcheraft’s last = three ABC 
figures are as follows 240,380 
247,868, 251,747 


‘Contract Journal’ 


raises rates 


The Contract Journal is to in 
crease its display advertisement rates 
from £28 to £32 a page from Octo- 
ber 1. The rates have remained un 
changed for the last four years 
Increase costs is the reason given 
for the rise 

* + + 

The October issues of Heiress 
and Boy's Own Paper will both 
carry competitions. Heiress features 
4 passe-partout competition, with 
over £20 in prizes and many con 
solauon prizes. In the Boy's Own 
Paper competition, cyclists are asked 
to place safety considerations in 
order of importance Prizes are 
cycle accessories to the value of 
£10 for first prize, £5 for second 
and third prizes, and tickets for the 
Cycle Show for 100 runners-up. 

* * * 


The September issue of She will 
contain an exclusive interview with 
Danny Kaye, in which the story of 
his film “Assignment Children” is 
told, and entrants over W are 
offered a competition with a sew- 
ing machine as a prize 

* * ” 

W. W. J. Studd, advertisement 
director Illustrated Newspapers 
has issued—in standard rate card 
size and form—the date and title 
details of the special numbers of 
the Tatler and the Sketch, and of 
the Show numbers of Sport & 
Country for 1956. 

* * * 

Among the current promotional 
material bemg sent out by Modern 
Woman is a tape measure, with a 
card which explains “Just to 
remind you that Modern Woman is 
every inch a saleswoman 
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We Hear 


Three of the latest British 
Petroleum Co, Lid. films have been 
chosen by the Edinburgh Festival 
Committee for showing during the 


Festival next month They are 
hs New Explorers,” “We Found 
a Valle y, and “Down a Long 


Way,” a cartoon film on drilling an 
oil well. All three colour films are 
aeen the short films chosen to 
represent this country at this 
month's Venice International Film 
Festival 

7 * . 

Stromness (Orkney) Town Coun 
cil have published a new guide 
book 

7 . * 

The British Institute of Manage 
ment will hold its national con 
ference this year at Harrogate from 
Wednesday to Friday, November 2 


On the menu 


A full-colour menu sticker an 
nouncing that “Butter is served 
here” is now being offered to hotels 
and catering establishments by the 
Butter Information Council The 
head of the “butter cow,” used in 
the Council's press advertisements 
is on the menu strip. Design and 
artwork were by Saward, Baker & 
Co., Lid 

* * * 

Advertisement rates for the Motor 
Cycling Club Ltd.'s national motor 
rally programme are: full-page £15 
half-page £8; quarter-page £4 and 
eighth of a page £2 10s 

* * . 

A revision and reprint of their 
leaflet, Practical Advice to Industrial 
Artists and Package Designers, has 
been ordered by the Collapsible 
Tube Manufacturers Association 
following the number of requests for 
the leaflet they have received 

* * * 

Albert Milhado & Co., Lid., have 
been appointed sole representative 
for Aero Digest for Great Britain 
the Benelux countries and France 


Off the map 


Peterborough City Council have 
reyected a proposal to erect pic 
torial maps of Peterborough at 
various points in the city, with the 
cost of the maps to be taken out 
of the sale of advertising space on 
them 

* * * 

The parish council of Cutthorpe 
(Derbyshire) are opposing a scheme 
for the erection of advertisement 
hoardings in the village, although 
Chesterfield Rural District Council 
have approved an application from 
the Sheffield Billposting Co. for the 
Site 

* * . 

As part of the Staff Association 
of the Metropolitan Water Board's 
golden jubilee celebrations a 
special souvenir issue of the Asso 
cimtion’s magazine, Aquarius, has 
been published 

. * * 

Frederick H. Radford Lid. are 
handling the publicity for two new 
films, “The Secret Tent” and “It's 
a Great Day.” Both are being madk 
at Shepperton Studios 

* * * 

Changes of address Samuel 
Cooper Lid. to 2 Deanery Street 
Park Lane, W.1 (August 22) 
Franey & Co. Ltd. to Burgeon 
Street, E.C.4 
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@ Continued from page 364 


NEWSPRINT: LETTER TO BoT 


replaced by a system of voluntary 
agreements. In this we had the 
help and support of all parties 
concerned, including the British 
newsprint mills, the Newspaper 
Society and the Periodical Pro 
prietors’ Association 

“This plan was submitted to 
you and had your approval as it 
had the approval of all the or- 
ganisations concerned Unfor 
tunately, it broke down as one of 
our members refused to accept 
voluntary restriction on paging, 
which was an essential feature of 
the plan 

“This being so, we fear that the 
removal of the Government order 
limiting paging would have very 
serious consequences, It would 
bring into force individual con 
tracts held by the larger news 
papers with the British mills. 

“These contracts would, we 
believe, absorb the whole of the 
supply from the mills and thus 
make it impossible either for us 
or for the mills themselves to 
guarantee supplies to the smaller 
newspapers 

“We have therefore decided, 
with one dissentient, to inform 
you that we cannot accept any 
responsibility for the conse 
quences that may follow if 
Government control over paging 
is removed either now or in the 
near future 

“It would be quite possible for 
us to take over the distribution 
of newsprint in accordance with 
the original plan But, in our 
view, the statutory order govern 
ing paging should remain until! 
either 
@ we are able to secure complete 

agreement among the big users, 

or 
@ increased supplies make further 
restraint unnecessary. 

“We appreciate your promise 
to let us know before any official 
statement is made, and we hope 
the Government will give full 
consideration to the views we 
have expressed.” 


Newspaper Society 
statement 


A statement by the Newspaper 
Society welcomes “the Board 
of Trade’s sense of continuing 


responsibility in regard to re- 
latively small users.” 

The statement adds: 

‘The Newspaper Society, for the 
provincial press, will welcome 
the day when once again news- 
print will be freely available to 
all newspapers 

It is, however, very conscious ol 
the world shortage of news 
print and of the present in 
volved contractual position in 
relation to both imported and 
home newsprint 

“The Society is accordingly glad 
to note the Board of Trade’s 
sense of continuing responsi 
bility in regard to relatively 
small users, evidenced by its 
statement that the Government 
will require to be assured that 
adequate provision is made for 
those newspapers 

“The Society is prepared to assist 
in reaching the satisfactory 
arrangements between news 
papers and the home mills en 
visaged by the department as 
an essential preliminary to the 
end of control.” 


Legal & Gorette 
WILLS 


Joun Lewis Rowtanps, of Aberdare 
Giam.. for many years managing direc- 
tor of the Aberdare Leader, formeriy 
president of the South Wales and 
Monmouthshire Newspaper Proprietors 
Association, left £15.637 12s, 5d. gross 
L15.455 6s. Id. net value. (Duty paid 
2.329 

Crates Hewey Hose, of Orpington 
Kent, a member of Dail, Telegraph cu 
culation staff, left £2,609 Os d 
£1,975 4s. 7d. net value 

Grorot Newman, of Cambridge 
director of Heffer & Son, past president 
of the Pederation of Master Printers 
left £32,800 46. Sd. gross, £32,583 Os. 9d 
net value (Daty paid £5,781.) 

James Nort, of Sutton, Surrey, senior 
director of William Pile Ltd., stationers 
booksellers and printers, of Sutton 
Epsom, and Wallington, and pro 
prietors and publishers of the Surrey 


gross 


Count Herald series ft 
£33,942 188. 2d. gross, £33,844 128 &d 
net value (Duty paid £6,074) 


Joseru Morais, of Leicester, adver 
Using agent, left £1,774 10s. Lid. gross, 
£1,739 10s. lid. met value 

Tuomas Kiwostey Faanoomar, of 
Eastbourne, formerly a director of 
Farncombe and Co., Ltd, printers and 
publishers, Lewes, Eastbourne and East 
Grinstead, at one time proprietors of 
the former Lasthourne Chronicle, 
left £9,190 7s gross, £9,116 168. 104 
net value. (Duty paid £214) 

Hosace Kaye, of Roundhay, Leeds 
secretary director of Dewsbury and 
Batley Bill 
goss, LIAlL ils 


ting Co., left £1,517 2» 
10d. net value 


ADVERTISER'S WEEKLY 


ke TWO 
Chairs... 


Mr. Brumme!ll's greeting to hia “fat friend '' has come down 
to us as a classic example of the “countercheck quarrelsome " — 
a reminder that, behind the smooth mask of Regency manners, 
lurked an untamed residue of primitive boorishness 

It was hard work being a ‘beau’ in days when the martinet, 
Mode, and the tyrant n, cramped limbs and apirit alike and the 
merciless quizzing-wlass laid bare every flaw in the facade 

Elegance is the fruit of careful ataudy. The graceful layouts 
which distinguish the best of today's advertising were not created 
without pains but, where the Grant prosecTror has been used, the 
painand thestrain have been eliminated, ‘With this precision-bullt 
camera lucida’ (we quote) “ life is made easier "' for the Art Diree- 
tor and the Studio Manager 

Install a GRANT rrovecTor in your studio and rejoice in the 
new perfection of your visuals and in the saving of time, labour and 
worry on every job. It will, in fact, save two chairs by reducing 
your staff needa 

The GRANT PRODUCTION CO. LTD., 4 Rathbone Place, London, W.1 
(Musem 8717), 47 Cornwall Street, Birmingham, 3 (Central 4131) and 
7 Little Park Street, Coventry (64978) 


Is there a Scot in London 
who would like to return 
to the North..... 


A progressive Scottish Advertising 
Agency requires immediately an 
experienced 


PRODUCTION 
CONTROLLER 


(Scot or otherwise) 


Basically he should be an artist with imagination 
and experience, capable of producing modern, 
He must be capable of taking 

tudio and full responsibility for pro 
Experience of Retail Advertising would 
be an advantage 


forceful layouts 
charge of 


duction 


This Ager offers a good position to the right 


man—even « Directorship when he has proved 


his worth 


Write in confidence, with full particulars of 
ecaperience. age and initial remuneration expected 
to 


Box 1591 
Advertiser's Weekly 180 Fleet Street £04 
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Current Advertising 


Makers to use large spaces in 
Radio Show publicity 


Extensive advertising and 


blicity are features of this year’s 22nd 


National Radio Show at Earls Court. The show will be held from Thursday, 


August 25 to Saturday, September 3. 


Philips Electrical Lid. have produced for the show the MotoRadio. It 
will be advertised with their other exhibits at the show in the national 
dailies, Sundays, London evenings, provincial press and general interest 
magazines. Agents are Erwin Wasey & Co. Lad. 


Thorn Electrical Industries Lid 
will use half pages in the Sunday 
Express and Sunday Graphic on 
August 21 followed by large spaces 
in the London evenings, national 
dailies, provincial and trade press. 
Agents are the London Press Ex- 
change Lid. 

A. C. Cossor Lid, are using 4 
half page in the Evening Standard 
and other large spaces in the 
national dathes, Cancage and the 
trade press. Agents placing these 
are Dorland Advertising Lid. 

For Ferranti Lid, Everetts Adver- 
t Lid. have booked a full page 
in the Sunday Express on August 
21, and a half page in the Daily 


New overboot 


The Gabershield, a new women's 
overboot, is included in Dunlop's 
autumn range. The nylon version 
of the overboot, called the Nylon- 
shield, is already on sale. The 
launching campaign will use the 
national dailies, ove A magazines 
and the trade press, inning in 
October. Agents are Charles PF 
Highyn Lid. 


Express on August 25, with subse- 

uent half pages in the Evening 
Standard and Radio Times and 
other spaces in the provincial and 
trade press 

Murphy Radio Lid. will use half 
pages in the Daily Express, Daily 
Mirror, Evening Standard and the 
Star together with full-colour pages 
in general interest magazines. Their 
agents are C. R. Casson Lad. 

A half page in The Star and other 
large spaces in London evenings, 
national dailies and the provincial 
press has been taken by agents 
F. C. Pritchard, Wood & Partners 
Ltd. for Ultra Electric Lid., and 
the General Electric Co., Lid., will 
use the London evenings and the 
trade press Their agenis are 
Greenlys Lid 

The English Electric Co., Lid., are 
using large spaces in the London 
evenings and the Sundays. Agents 
Legget Nicholson & Partners Ltd. 

The Gramophone Co., Lid. are 
also to use national dailies, London 
oom 9 and the provincial press, 

igham 


through agents Charles F. Hi 
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CURRENT ADVERTISING AT A GLANCE 


Accounts 


WRIGHT LAYMAN & UMNEY 
LTD. (Wrights Coal Tar Soap); 
P. H. GALLOWAY LTD. (Ga! 
loways -Cough Syrup); JULES 
FRERES LTD. (ulysia Hair 
Cream) for Erwoods Lid 

SANDERS & FORSTER LTD., for 
T. B. Browne Lid Campaign 
using Financial Times and half 
pages in engineering journals. 

LIFEGUARD DISINFECTANT, 
for McCann-Erickson Advertising 


Campaigns 


BOAC using large spaces in the 
national dailies, Sundays and 
general interest magazines (Foote, 
Cone & Belding Ltd.) 

START-RITE SHOES LTD. using 
national dailics, women’s maga- 
zines, commercial television and 
the trade press to launch their 
“back to school” campaign 
(Hedley Byrne & Co., Ltd.) 

OLDHAM & SON, LTD. using the 
national dailies, Sundays, pro 
vincial and trade press, Esquire, 
Reader's Digest and the Field to 
launch their new battery 
ee ann~-Erickson Advertising 

td.) 

PATONS & BALDWINS using 
large spaces in the Radio Times 
and soleus advertising in women's 
magazines launching new fashion 
colours (Osborne-Peacock Co., 
Lid.). 


PHILIPS ELECTRICAL LTD. 
using national dailies, Sundays, 
London evenings, provincial press 
and general interest magazines to 
tie up with the Radio Show 
(Erwin Wasey & Co., Lid.) 

ULTRA ELECTRIC LTD. using a 
half page in the Star and other 
large spaces in London evenings, 
national dailies and the pro- 
vincial press (F.C. Pritchard, 
Wood & Partners Lid.). 

TORBETT LACTIC OAT CO, 
LTD. using the Daily Sketch, 
News Chronicle, Evening News, 
Everybodys, Women's Illustrated 
ene Punch (Osborne-Peacock Co., 

td.). 

ADA HALIFAX LTD. using 
national dailies, Sundays, London 
evenings, Scottish provincials, 
women's and general interest 
magazines and the trade press 
(W. Hopwood & Co., Ltd.) 

THE GRAMOPHONE CO., LTD. 
using half pages in the Star, 
Evening News, Evening Standard 
and large spaces in the national 
dailies and the provincial press 
(Charles F. Higham Ltd.) 

DUNLOP RUBBER CO. LTD. 
using national dailies, women's 
magazines and the trade press for 
autumn campaign for overboots 
(Charles F. Higham Ltd.) 

THORN ELECTRICAL INDUS- 
TRIES LTD. using half pages in 
the Sunday Express and Sunday 
Graphic on August 21; national 
dailies, London evenings, pro- 
vincial trade press to coincide 
with the Radio Show (London 
Press Exchange Ltd) 

A. C. COSSOR LTD. using a half 
page in Evening Standard, spaces 
im national dailies and Sundays, 
and the trade press to coincide 
with Radio Show (Dorland 
Advertising Ltd.) 

FERRANTI LTD. using a full page 
in the Sunday Express on Aug. 


21, half page in the Daily 
Express on Aug. 25 and subse- 
vent half pages in the Evening 
Standard and Radio Times, and 
spaces in provincial trade press 
(Everetts Advertising Lid.). 


ENGLISH ELECTRIC CO., LTD. 
using large spaces in the London 
evenings and the Sundays to tic 
up with the Radio Show (Legget 
Nicholson & Partners Ltd.) 


MURPHY RADIO LTD. using 
half pages in the Daily Express, 
Daily irror, Evening Standard 
and Star and full colour pages in 
Everybodys, John Bull, Illustrated 
and Picture Post and large spaces 
in the Radio Times to tie up with 
me, Radio Show (C. R. Casson 

Ad.). 


COURTAULDS LTD. using Daily 
Mirror and Daily Express and the 
trade press to re-introduce the 
Courtaulds tested-quality§ mark 
(J. Walter Thompson Co., Lid.) 


IMPERIAL CHEMICAL INDUS. 
TRIES LTD. using The Times, 
Daily Telegraph, Daily Express, 
Daily Mail, Manchester Guardian, 
Sunday Times, Observer, Radio 
Times, Evening News and Even 
ing Standard to advertise Terylene 
socks and ties in September 
(Mather & Crowther Ltd.) 


SPORTSWEAR CLOTHING LTD. 
using half pages in the Radio 
Times, Picture Post and John 
Bull for McGregor dressing gowns 
beginning in ovember (Elliot 
Advertising Ltd.) 


DOROTHY GRAY SALONS using 
large spaces in Woman, Woman's 
Own, Women's Weekly, Vogue, 
She and Vanity Fair to launch 
their new foundation cream, Ela 
tion (Masius & Fergusson Lid.) 


GENATOSAN LTD. using half 
page in the Daily Express and 
large spaces in the other national 
dailies and Sundays, London 
evenings, general interest maga- 
zines, womea's magazines, provin 
cial press and the trade press for 
Sanatogen (Mather & Crowther 
Ltd.) 

‘EREBOS LTD. launching autumn 
campaign in September for 
Bisto with spaces in national 
dailies, Sundays, women's maga- 
zines and the Scottish provincial 
press (Alfred Pemberton Ltd.) 


CO-OPERATIVE WHOLESALE 
SOCIETY LTD. using four half 
pages in Reynolds News wo te- 
introduce Shortex (Direct) 

WESSEX FIREWORKS using « 
filmlet for distribution to 140 
cinemas throughout the Midlands 
and the North of England com- 
mencing mid-August (Willings 
Press Service Ltd.) 


CREAMOLA LTD. launching their 
autumn campaign with half pages 
in the Daily Mirror and the Dail) 
Herald followed by other large 
spaces in London evenings and 
the provincial mu (Townend- 
Smith & Hardy Ltd.) 


ARDATH TOBACCO CO., LTD. 
using the national dailies, Sun 
days and general interest maga- 
zines for Three-Threes (Town- 
end-Smith & Hardy Ltd.). 


PAL BLADES LTD. using the 
national dailies, Sundays and 
eneral mterest magazines 

ather & Crowther Ltd.) 

GENERAL ELECTRIC CO. LTD. 
using the London evenings and 
trade press to tie up with the 
Radio Show (Greenlys Ltd.) 
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The National Cash Register Co. Lid. have produced this window display. 
to link up with their press advertising campaign. It illustrates the number 
and range of countries where their products are in use. 


More Current Advertising 
Film star’s sons 


in press, TV ads 


The two sons of film star Jack 
Hawkins feature in the new back 
to-school campaign to be launched 
by Start-Rite Shoes Ltd They 
appear in advertisements and on 
commercial TV starting on Friday, 
September 23 Weekly spots will 
be continued until December 

The shoes featured include the 
Roughrider, Derby Shoes, Scuffies 
and Sunriders. All will appear in 
advertisements in the national 
dailies, women's magazines and the 
trade press Agents are Hedley, 
Byrne & Co., Ltd. 


Ads for tested 
quality work 


A campaign featuring a full-scale 
re-introduction of the Courtauld- 
tested quality mark for rayon goods 
was launched this week with large 
spaces in the Daily Express and the 


Daily Mirror. 
The quality mark is applied to 
approved fabrics and garments 


which pass tests carried out by the 
Retail Trading-Standards Associa- 
tion to Courtauld specification. 

The campaign is to use extensive 
trade press advertising, as well as the 
advertisements in the two dailies. 
Agents are the J, Walter Thompson 
Co, Lad. 


Aimed at £150,000 


a week market 


What is described as the biggest 
advertising campaign in the history 
of Dorothy Gray Salons will launch 
their new foundation cream, Elation. 

It is hoped that it will appeal to 
the 5,500,000 women between the 
age of 16 and 34 who, it is claimed, 
spend £150,000 a week on cosmetics 

The campaign will use large 
spaces in Woman, Woman's Own, 
Women's Weekly, Vogue, She and 
Vanity Fair. Agents arc Masies & 
Fergusson Lid. 


Lifeguard agents 


McCann - Erickson Advertising 
Ltd, have taken over the advertisin 
for Lifeguard Disinfectant S. § 
Benson Ltd. stated this week that 
they had relinquished the account. 


“Communication 
in Industry’ 


Recent research into human 
relations in factory and office, 
often so uneasy to-day, has un- 
covered a prime cause hitherto 
overlooked—-poor communication 
from management to worker, 
from worker to management, 
or from union HQ to members. 

Study of the problem has re- 
sulted in the discovery of many 
ways of opening up the choked 
channels of communication and 
has made possible a new career, 
that of communication manager. 
The first book on the subject is 
announced by Business Publica- 


tions Ltd. for publication on 
Thursday, September 1. 
Communication in Industry, 


edited by Cecil Chisholm and 
written by a team of eight experts, 
surveys the subject from A-Z. 
One of the associate authors is 
Peter Masefield, chief executive 
of BEA, and another is M. W. 
Ivens, of Esso, the first com- 
munication manager appointed in 
this country, The book contains 
over 300 pages, with 16 illustra- 
tions and is priced at 35s, 


Contractors sign 


Equity agreement 
The three commercial TV pro- 


gramme contractors, Associated 
Broadcasting Co. Ltd, Asso- 
ciated - Rediffusion Lid. and 


Granada TV Network Lid. have 
signed agreements with British 
Actors’ Equity Association over 
the employment of members of 
Equity. The contractors say that 
they expect the signing of further 
agreements covering the whole 
field of television with similar 
bodies in the near future. 


Theatre dates 


The Fleet Street Players’ 
annual show will be held at the 
Fortune Theatre on Monday and 
Tuesday, October 17 and 18, and 
will be the farcical comedy As 
Long As They're Happy The 
souvenir programme is now being 
prepared 


Co-operative ads 


for show goods 


Under the headline “Chosen 
for Halsingborg.” with the 
Halsingborg Exhibition symbol 


“H 55,” four and a half pages of 


co-operative advertising will 
appear in the September issue of 
House & Garden for British 
manufacturers whose products 
have been chosen for 4 four- 
family British flat shown at the 


exhibition 
Eighteen manufacturers are re- 


presented, and the merchandise 
ranges from crystal, carpets, 
waste-paper baskets, and bath 
room equipment. 

The still-life illustrations on the 


pages were arranged by House & 
Garden and photographed in the 
Vogue studios 


Brittain move 


Brittain Publishing ©o. have 
moved to offices at 40-43. Chan- 
cery Lane, WC2, where the edi 


torial and advertising departments 
of Great Britain and the East, 
Indian Commerce and Industry, 
Middle East, Imperial Review, 
Latin-American World and South 
American Journal will operate, 

A separate office and shop at 
163a, Strand, have been opened 
by London Weekly Advertiser. 
The accounts department of the 
Brittain organisation is also at the 
Strand offices 
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The 
"Model Engineer” 


re-sivled front cover of 
to be published 
on Thursday, September 1, The 
journal has been replanned, reshaped 
to have a stronger and wider appeal, 
and will carry new types of features. 
The changes in the journal are to 
be publicised in press advertising 
and posters. 


Book Fair changes 


its name 


The title of the Stationery and 
Book Trades Fair is being altered 
to the National Stationery and 
Book Trades Pair Sponsored 
and organised by the National 
Newsagent, Bookseller Stationer, 
the Fair will run from February 6 
to 10 next year 

It will be twice the size of the 
1955 Pair 


TELEVISUALS 
HAVE MOVED TO 
LARGER PREMISES 


Please note new address and telephone No :— 


TELEVISUALS LTD., 
12/16 WOODS MEWS, 
PARK LANE, LONDON, W.1. 
MAYFAIR 9903 (5 lines). 


*% Write or ‘phone today for a copy of the Televisuals 
Plan for the Smaller Advertiser 


% We will gladly arrange private showings of 
Televisuals for advertising agencies and their 
cients in our new Viewing Room. 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per line, 40s. per display panel 
APPOINTMENTS WANTED, 3s. per lime, 350. per display panel iach. All —_ 
classifications, 4s. per line, 45s. per display pean oe. Misimem, 3 iL Box No. 


charge, one line plus Is. covering post ries rates on jon: all 
ve advertisements ander seven insertions MUS ae ‘PREPAID. Address. * Advertiser's 
‘3 Weekly,”” 180 Fleet Street, London, £.C.4. CHAscery 6844 (Ex. 25). 

7 APPOINTMENTS VACANT 


Situations Vacant: “ The engagement of persons answering these advertisements mast 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
- Pd ane TE aged 18-64 inclusive or s women aged 18-59 inciasive 
wales or or caployment, is from provisions of the 

Notification -p BS - 1952.”"" 


a ‘ 

a During the heat of summer the General Electric Co. installed this window IN LAYOUT are still expanding 
| display at Magnet House, their Kingsway headquarters, featuring GEC fans. and have vacancies 
' ; for really first-class 
e : @ Continued from inside front cover * y 
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LETTERS TO THE EDITOR 


that trained them and happiness 
in their job, above the imme 
diate cash return visible in their 
ay-envelopes Where firms 
Save some kind of formal or 
informal moerit-rating system 
such steadfastness may reap its 
reward, but where salary raises 
and promotions are on a basis 
of guesswork, impulse and 
office politics. . . staffs change! 
To-day'’s acute shortage of 
skilled personnel is largely due, | 
believe, to the haphazard way in 
which advertising recruits its 
newcomers. I strongly deprecate 
statements-made from time to 
time that suitable recruits are 
not forthcoming ; ample first-class 
raw material is available but no 
proper machinery exists for the 
intake and training of beginners 
Is it not time for organised 
advertising to examine this prob 
lem and introduce a generally 
acceptable scheme of apprentice 
ship or traineeship (in the real 


With far more jobs available 
than trained personnel, many 
agencies (who--let us face it-—are 
getting a very fat slice of present 
day prosperity) are offering “the 
earth” to get new staff 

Every agency and advertising 
manager must have experienced 
the frustration of engaging a new 
member of the staff at a consider 
ably higher salary than he was 
previously getting, only to lose 
him within a few months, or 
perhaps a few weeks, to another 
employer offering yet a further 
advance 

W. D. Haropie. 
Hampton Hill, 
Middlesex 


Four thousand 
thanks 


Sin,--May I express my hearty 


POTTS 


want another 


SPECIALIST 


To work on successful 
national and trade ac- 
counts with strong visual 
emphasis. Good taste in 
typography and design, 
ability to finish visuals 
and illustrations to client 
presentation standard. No 
finished artwork. Will feel 
able to fit in with team of 
creative people in an 
agency which has made 
good solid growth in the 
last ten years and will 
grow much more in the 
next ten. Write or ring 
General Manager : 


RICHARD POTTS & PARTNERS LTD 
34-35, HIGH HOLBORN, WCI 
CHAncery 4974 


CENTRAL 
ARTS 


LETTERING 
and 


RETOUCHING 
ARTISTS 


A pleasant atmosphere, 
light airy studios and full 
scope to develop with 
a steady-growing studio. 


Call or Ring : Mr. TREBLE 
309 OXFORD STREET Wi 
Mayfair 3742-5 


ENGINEERING COMPANY requires 
Junior Assistant for Technical Publi- 
cations Dept. for compilation of 
catalogues brochures etc Some 
experience of similar work essential 
Knowledge of diesel and electrical 


TECHNICAL PUBLICATIONS DEPT. 
of large engineering company requires 
man for compilation of spare parts 
lists. Some expérience of similar work 
essential. Must be able to read draw 
ings and follow drawing office proce 


sense of that word)? congratulations to the organisa- fields an advantage Knowledge dure. Art work not required. Experi 
The trainee would be bound to tion who advertised in your reproduction | processes and printing ence of C.1. engines and electrical 
the employer for the duration of columns recently for a manager pooner ee day week. State age equipment an advantage. S-day week 


his “articles” at a predetermined 
scale of salary, and the employer 
would be obliged to make pro 
vision for proper training 
perhaps by part-time attendance 
at the proposed College of Adver- 
tising 
Older and more mature profes 
sions have found it necessary to 
adopt similar methods by which 
to organise entry and = ensure 
adequate initial training. It is 
time we realised that beginners 
are not born with “two years’ 
agency experience.” 
H. Quentin Paicuney, 
Principal 
Advertising Appointments 
Bureau Ltd, 


The answer— 
higher salaries 


Sin,--Mr, Edwards wrote about 
the large turnover in advertising 
staff as if it were some great 
mystery, Surely the reason for 
staff changing jobs frequently is 
quite simple—more money. 


of an advertising department and 
offered a salary of £4,000 a year 

I showed this announcement to 
my own board, who were shaken 
rigid One director collapsed 
weakly into an armchair, mutter 
ing under his breath 

Another turned pale and 
snorted : “It's diabolical,” while 
the third stared bleakly into 
space, making queer noises and 
mumbling to himself “ and 
prospects of advancement are 
good.” 

Thank you, kind sirs, whoever 
you are. Your advertisement has 
indirectly given advertising men 
their finest “lift-up” for years 

Mere THOUSAND-A-YEAR 
(Name and address supplied.) 


Shop promotion 


Local press advertising, posters 
and transport publicity, and a 
vintage car carrying a display, are 
to be used by Express Fisheries Ltd 
to promote the opening of a new 
branch in Kilburn High Road next 
Cusedes Philip Harben will open 
the shop. 


present position, experience when 
available wr wt required, to Personnel 
Manager A.V Limited, Warple 
Way a wii 


State age present position, experience 
when available, salary required, to 
Personnel Manager, C.A.V. Limited 
Warple Way, Acton, W.3 


materials 


fications 


salary to: 


but not essential. Age : 
a good secondary education and an 
intention to make a career in Advertising. 
£350-£450 according to experience. Write, giving 
full details of education, career to date and present 


ADVERTISING 
DEPARTMENT 
ASSISTANT 


required by leading manufacturer of building 
Some Advertising knowledge desirable 
22-28. Important quali- 


Salary 


The Advertising Manager, 
THE RUBEROID CO. LTD., 
Commonwealth House, 
1-19, New Oxford Street, London, W.C.1. 
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TYPOGRAPHER 
required 
London Publishing House offers 
good opportunity for man with 
good knowledge and experience 
of book design and familiar with 
all phases of book production. 
5 day week. Write giving 
details of experience, age, salary 


required, etc., to 


Box 1667 
Advertiser's Weekly 180 Fleet St €C4 


403 


APPOINTMENTS VACANT 


GENERAL ARTIST 


An all rounder who can handle re- 
touching and general drawing and 
possibly also some lettering. 


LETTERING ARTIST 


Must have a high standard of finish. 


PRODUCTION 
MANAGER 


Must have Agency experience 
and be capable of taking com- 
plete control of busy depart- 


REPRESENTATIVE required for Lon- 
don and South East by Colour 
Printers of High Quality Metal Adver- 
tising material Must have proved 
selling ability and be able to make 
contacts at high level Excellent 
opportunity and prospects for ener- 
getic man. Pension scheme, Write 
giving full particulars to 
Box 1660 Ad. Weekly 180 Picet St BC4 


YOUNG 


traming 


PERSON, with art school 
required for design depart- 
ment to assist advertising artist work- 
me on window display, publicity, ad 
vertising and Apply, in 
writing, giving details of training 

Box 1662 Ad. Weekly 180 Fleet St BC4 


stationery 


ment in rapidly expanding 
ARTIST FOR Agency. Salary and full details 
ADAPTATION WORK Sg gy Maes 
tary, K. S. Advertising Ltd., 
Must be a neat worker with some 20a High Street 
knowledge of layout 
Murray Studio, 5, Rosebery Avenue. CANTERBURY 
Phone: Terminus 8770/0073 Tel. 5024 
DISPLAY ARTIST. In charge of de- SECRETARY CUM ASSISTANT re 
partment Top wages, bonus and per quired by Fleet St. art aye and 
manency. T.U. ‘Phone TUDor 8381 | hotographic studio pros 
or 0272 | on 1661 Ad. Weekly 180 Fieet SO bC4 


ARTIST 


Wanted for Harrow 


Why pay fares! Experienced General 
Artist able to produce layouts with 
ideas and finished work, for a wide 


variety of advertising and print. Ample 

scope in growing concern. 5-day 

week. interview on Saturday morning 
HARWOOD 


PRESS (ADVERTISING) LTD., 
47-49, West Sereet, Harrow. 


EXHIBITION STAND 
DESIGNER 


A leading firm of contractors re 
a CHIEF DESIGNER able to prow 
ood visuals and control stud) 

nowledge of construct 


on essential 


ALSO 
JUNIOR DESIGNER 
Full particulars to 
Box 1618 
Advertiser's Weekly 180 Fleet St &C4 


Byron 5656 
AYOUT ARTIST /TYPOGRAPHER 
required by West End Advertising 
Agen For interview ‘phone PARK 


8320 


campaigns. 


Creative 


Visualiser /Ideas Man 
(OR WOMAN !) 


Ability to write copy would be an asset— 
but even more important is experience in 
producing outstanding consumer 
paigns—not individual advertisements 
with emphasis on the visual impact. 
work covers an interesting range of national 
accounts—some with a feminine appeal. 

Write or "phone for an appointment if 
you can produce evidence of successful 


CRANE PUBLICITY LIMITED 
1 Fitzroy Square, London, W.1 


Telephone;—EUSTON 8061 


cam- 


The 


GENERAL ARTIST required comeds 

| ately for advertiving department of 

leading national advertwer (I fon) 

Figure work unnecessary bive-day 
week Phone Temple Bar “471 


CLASSIFIED ADVERTISEMENTS | 
pen APPOINTHENTS VACANT 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


SCHWERIN RESEARCH 
COMPANY LIMITED 


(in Association with Schweri) 
Research Corporation of U.S.A. 
and Canada) 


Television Audience 


Research 

We require immediately men 
and women with market re- 
search experience (or its equi- 
valent) for interesting positions 
(with possibility of training in 
U.S.A,). 

Salary to match experience and 
ability. Only written applica- 
tions considered, Please state 
when available. 


Schwerin Research Company 
Limited 
1 Old Burlington Street 
London W.1, 


PRODUCTION MAN wanted by emall 
but expanding central London agency 
Must have three years’ production ex 
perience preferably in medium of 
omall capable of 
controlling group of accounts without 

Pienty of wope for 


agencies and be 


close supervision 


good man Piease write full details 
and salary 
Hox 1657 Ad Weekly 180 Pleet Si PC 4 
LAYOUT ARTIST /VISUALISER = x 
quired to join busy creative team. Pre 
viens Ayency experience a sound 
knowledge of typography and real 
creative ability essential Write, giving 
full details of experience and salary 
required, to 
Hox 1672 Ad Weekly 180 Pleet St BCA 


Expanding P. 
a senior Public 
(male) 
National 


Public 
Relations 


R. 
London Advertising Agency requires 
Relations Executive 
Background 
accounts 
Applicants should write details to 


Box 1665 
Advertiser's Weekly 
180 Fleet Street EC4 


Department of 


of handling 
important. 


Phone your classifieds to 


CHA 8844 (Ex 25) 


==55| 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


An Experienced 
ALL-ROUNDER 
Required 
in Swindon 


A rapidly developing radio and 
television organisation requires «@ 
capable Advertising man to fill a 
new and important position created 
by the enlargement of the Adver- 
tising Department. The successful 
candidate must have had good ex- 


404 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacunt : “ ton engagement of personas answering these advertisements mast 
be made through » Local Office of the Ministry of Labour or # Scheduled Renployment 
A if the spplicnnt ls a man aged 18-64 inclasive or s woman aged 18-59 


he or she, or the employment, is excepted from 
Notification of V cles Order 1952." 


Auocust 18, 1955 


APPOINTMENTS VACANT 


the provisions of the 


STILL LIFE 
ARTIST 


A really first class Still Life Artist required by a 


FALCON STUDIOS OF LEEDS 


require 
CREATIVE 
DESIGNER 


with a definite flair for high-class 
a work and a sound know- 
edge of typography. An inter- 
esting position with a first-class 
salary ; 5-day week, pension and 
bonus schemes. 


Write or telephone Mr. W. Hall, 


21, Wade Lane, Leeds, 2. 


perience of formulating and carrying | 
through campaigns using large spaces 
in many provincial newspapers 


leading London Studio Must be capable of Tel : Leeds 23652. 
working in line, wash and colour 

Abil od layout tial . 

on ‘expertanee <l ovibeatine designs Pleasant working conditions in Modern Studio. SPACE REPRESENTATIVE (25/30) re- 


for posters and window displays | Wri quired for wide range of established 
desirable, though finished artwork | rite to technical and consumer media 


3 not required A.A. an advantage | Box 1683 experience essential Write, giving 
4 \ A contributory pension scheme and age, experience, salary required, to 
Advertiser's Weekly 180 Fieet Street EC4 


a FREE life assurance scheme are in Box 1659 Ad. Weekly 180 Pleet St BC4 


operation, Commencing salary (750- 
SALES REPRESENTATIVE 


é pas. with good prospects of 
advancement. Write giving full 
details of age, education and experi- 
ence to 


ASSISTANT VOUCHER CHECKER ALL-ROUND COMMERCIAL ARTIST 


required by Advertising Agency. Good required by Printers near London 
The Publicity Manager, ospects S-day week Apply. ectes for oo designing, etc DISPLAYS 4 EXHIBITIONS 
rj + 5 3 rc 4 rite, giving particulars, previous ¢x- 
Pe | Guchengse Limited, imiths, 100 Pleet Street, F ell ge ag An opening occurs in a London 
art Box 1655 Ad. Weekly 180 Fleet St EC4 | | Company dealing in multiple Displays 
and Exhibition Stands for a TOP 
WRIGHT ARTS, LTD. ADVERTISING AND DISPLAY. | | FLIGHT Sales Rep. who has firse class 


Vacancy for experienced person (male connections, The right individual can 


ADVERTISEMENT REPRESENTA. require additional Artists with exten- or female) in Departmental Store in earn between £1 500-4 ps. Write in 


TIVE required in the London area for sive experience of general Studio work. Kenya Applicant must have know- strict confidence to Managing Director. 

The Nursery World, the weekly paper Write or ‘phone for an appointment ledge of window display with some ex- 

for the Modern Mother and Nannie WRIGHT ARTS, LTD., | perience of advertising Excellent | Box 1661 

Applicants should write, in strict con- #, OLD BOND STREET, w.i | prospects in expanding business for Advertiser's Weekly 180 Fieet St EC4 

fidence, giving age, ——- and ° Tel. MAY 1940. suitable candidate with initiative 

salary required, to the anaging Dir- ® Three years’ agreement; kit allow- | 

ector, Benn Brothers Limited, Bouverie ance , provident fund scheme. Write, | EXPERIENCED PRODUCTION ASSIS- 
House, Fleet Street, London, B.C.4 VOUCHER CLERK required by West giving fullest details of previous em- | TA required by medium sized 
who now also have a vacancy for a Eod Advertising Agency. Age imma- ployment, which will be treated in agency Good working conditions 
representative in London for one of terial but experience desirable. HYDe strict confidence, to Apply, 

their Trade Journals Park 8936 Box 1656 Ad. Weekly 180 Fleet St BC4 Box 1678 Ad. Weekly 180 Pleet St BC4 


Basil Butler 


HAVE VACANCIES FOR 
1. PRINT BUYER 


Aged 30-35, with sound practical 
knowledge of all printing processes, to 

| control the buying and production of all 
types of sales literature. An ability to plan 
| production schedules and keep records is 


Young Visualiser 


We are looking for 
a young visualiser who is 


required, and Agency experience in a 
similar capacity will be an asset. This 
is a permanent, responsible position 
and carries a good salary. 


2. VOUCHER CHECKER 


Man or woman, preferably experienced, 
to take charge of Voucher Checking 
Department. Neatness and accuracy are 
essential qualifications. 


now ready to 
handle his own accounts. 
Write to: 


THE CREATIVE DIRECTOR 


London Press Exchange Ltd 


110 ST. MARTIN'S LANE, we? 
Please write to The Secretary 

BASIL BUTLER COMPANY LIMITED, 
44 HERTFORD STREET, LONDON W.1 
| giving details of age, experience and salary. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | EIIICICZ0 
GREENLYS 


| MARKETING 

require an experienced EXECUTIVE 
PRODUCTION PENTAGON WANT | 

mingham, makers of Bird's Custard 

- Powder, Bird's Compile Cake Mix, 

e Artists ° rds Complete Cake « 

Phone R. A. Fielder require a senior Marketing Executive. 

= He should have « good educational 

GRO 7971 ° e Another Representative background, preferably with a Univer- 

Experience in Sales, Sales Promotion 

a and a Progress Man or Woman andor Advertising with « leading 


Alfred Bird & Sons Limited, Bir- 
Jell-O and other quality food products, 
7 sity training, and not be over 45 
for appointment. 
nations! Company or Advertising 


! GOOD ALL ROUND ARTIST required Agency, is also essential, He should be 
for studio. Write, giving full details RING INGLES OR GLADWIN capable of assuming responsibility for 
end salary expected PENTAGON DESIGN SERVICES LTD: GER 6721 2 group of the Company's products 
Box 1569 Ad Weekly 180 Fleet St BC4 The position offers considerable oppor. > 
@ Only good ones, of course. | | tunity for the selected applicant and \ 
UC the salary will be commensurate with 
j DR — & CO. LTD. the responsibility envisaged. Write 
; require an —— giving full particulars, which will be 
MEDIUM-SIZE AGENCY requires ALL-ROUND ARTIST requved by treated in strict confidence, to the 
ADVERTISING young man, finished National Service busy Advertising Agency Good | Personne! Manager, Alfred Bird & 
as Voucher Clerk Koowledge of uality finished work and sick Viewals Sons Limited, P.O. Box No. 234, 
MANAGER typing desirable but not essential iMple Bar 9507 fn. hire Works, Birmingham 12. 
Successful applicant will be required 
to take complete charge of this section oe _o- Se coweues with the | RETOUCHER 
of the Company's business including an ecounts 25) hag ane + ou 
important and growing mail order Box 16)! Ad. Weekly 180 Pleet St BC4 Firse-cless Retoucher required, used co ‘ --y § ‘As are pnts a 
section. Apply by letter, stating age, . Technical Subjects. Top rate to right pow . dve 
walificet and sslery required, to ay bt ty = a = fe ee om for ee Ye 
cafl Office, 56 Baker Screet, W.!. eading ity book publishing Ouse nes ecaflets and catalogues, and wor rem 
’ 7 requires an assistant (male or female) Hayward & Martin Limited, up to finished rough stage This 
Duties would involve the preparation M, High Se Bromicy, | position aflords an excellent oppor 
F and lsyout of advertisements, pro- KEN | tunity to any man whe bas initiative 
e JUNIOR ARTIST required, with some spectuses and catalogues, and general Telephone: RAV 6702 and drive Write, giving full details 
experience of general studio work assistance im all publicity activities of experience, etc., of ‘phone for an 
Call between 12-1 pm., or ‘phone Knowledge of book trade an advan- LETTERING ARTIST needed tor com appointment with the Creative Mana 
Tem 2730 for appointment Studio tage Reply, stating age, experience mercial art studio. Writ giving ger, Smee's Advertising Lid., 1.5 Duke 
Productions Lid, 65, Long Acre and salary required, to details and salary required Street, Manchester Square, W.1. Tel 
we2 Box 1649 Ad ‘Weekly 180 Pleet St BC4 Box 1474 Ad. Weekly 180 Plec: Sc BOA WEL beck 0774 


LAYOUT Waddicors 


v.t. to dress in graveclothes and 


place in a decent posture. . - 
(Nuttall’s Standard Dictionary) RE Q UIRE A 


Not your definition’? You feel that layout is 
essentially an exciting occupation . & job for first-class typographer 
5 lively minds with a young, keen, creative outlook 

on life? You feel that a good layout man looks 
very much alive—and that posture and posing play 


no part in the true creative man's make-up? ! Agency e xperience essential. 
You feel all this—and have specimens to prove it? 

Then here's a word of advice: run—not walk- Interesting work on press and 
to the nearest telephone and fix an appointment : 

with Trevor Bagnelle. (Fleet Street 4030), print. Good salary, happy 


surroundings. Pension scheme. 
room for two on top 


Yes, two! Both will be around the middle twenties, 
with at least five years’ agency experience and both | Applicants should write or telephone 
will be worth every penny of a handsome salary 
STUDIO MANAGER, T. BOOTH WADDICOR & PARTHERS LIMITED 


GORDON & GOTCH ADVERTISING LIMITED 58 Park Street, London, W.1. Telephone Grosvenor 7511 
75-79 Farringdon Street, London, EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ECORI CLASSIFIED ADVERTISEMENTS | EAAZIIIGIIENZE008 


- LAYOUT EXECUTIVE 


agement of persons answering these advertisements mast 
be made through « Local Ofkes of the Ministry of Laboer or Scheduled Employment 


MAN Se oe es eee aes tan tee to || SECRETARY 
Notifications of V 


aeuncies Order 1952."" 


required by Production Manager of 
R 1 Lordon Publishing House. Either sex, 
Equi ED aged 28 co 45, of administrative ability 
COPYWRITER accustomed to supervising tme 
aie | schedules and maintaining outside 
Layout man required accus- contacts. Some production experience 
le. 
eee Getig on with ability to put over some technical material | | eretoret 
adtoeations This opportunity without too heavy a touch wanted by large West | | Write full details, qualifications, etc., to 
arises in the development of End Agency. A man or woman with good Agency | Box AC.10675, 
an already important and experience to head important copy group. In Samson Clark & Co. Led., 
well-esteem d Mail other words a liking for technical work but suffi- 57-61 Mortimer St., W.!. 
Order House. The team ciently versatile to take active part in general 
f with which you will work consumer accounts. Details in confidence to TECHNICAL WRITER.  Fibregloss 
a”. know of this vacancy. Please Limited require a wesviows . 
; : r riter to 
‘i, write giving particulars of Box 1684 a gee wy quapanetien oi 
: age, experience, salary re booklets and revision of current 
quired, etc., to Advertiser's Weekly 180 Fleet Street EC4 material (text only). Ample oppor 
f tunity will be given to study products 
. Box 1682 and production with specialist depart 
Zt ments This is @ new position in a 
Advertiser's Weekly 160 Fleet St €C4 CHIEF COPYWRITER wanted for Ad S"ACE REPRESENTATIVE = required rapidly expanding organisation The 
vertising Section of Machine Tool for London Weekly Motoring Maga successful applicant will be required 
DISPLAY. Y makers Catalogues, leaflets, direct zine Must have proved ability and to live in or near St. Helens and to 
+ “ ‘ oung assistant designer re mail iterature, staff magazine Own preferably with car and some contact take up duties within the next } 
po 1h capable of preparing own printing dept Engineering experience with motor dealers, new and second months. Write to Sales Director 
paris, nd roughs for point-of-sale and useful but not necessary Excellent hand Good salary and commission Fibreglass Limited, Ravenhead, 
hibition display material Some ex conditions, miteresting work Oppor Automart Publications Lid., 18, Com- Helens, Lanes, giving full details of 
Voition and packaging work. Buying tunity for the right man. Non-contri mercial Road, London, E.1 experience, posts held, salary required 
Lied an = advantage Central butory pension scheme Write, with age and when available Interviews 
Writ on area; excellent conditions full details, salary, et, to FF. J GENERAL ARTIST. First-class, ail- will be held in London and St. Helens 
Bon le of", experience, salary required Edwards Lid 489. Euston Road, round Commercial Artist required for 
: 19 é eekly 160 Fleet St BC4 London, N.W.1 London Studio. Interesting and varied PICTURE EDITOR ——T 
. ; : | onditi« SSISTANT. Good opportunity for 
oe “i ee Pragressive panton > on — 'oonwer “ ned mn —o. wae erin wide yaad 
“a auen ae went young man with | ADVERTISING EXECUTIVE required Box 1622 Ad. Weekly 180 Fleet St BC4 perience of picture-magazine work to 
Fay, . - experience, handling varied as personal assistant to Director in help build up a specialist picture 
= ton of national trade and tech charge of the Midland Office of a JUNIOR MALE oR FEMALE library This is a progressive post in 
Write telly on eae te prospects National Ayency This is an ideal ASSISTANT required for busy Adver- | whicn ability, initiative and discrimina 
ase Senco’ r ve reative Mana opportunity for a young man of drive tising Department Basic knowledge | tion are first essentials Please give 
Baik . x vertising Lid 1-5 | imitiative and agency experience The of advertising desirable. Write, stating | full details of experience and salary 
uke treet Manchester uare salary depends on the man! Write to | 
London, Wl Tel. WELbeck 07 | 19 age and salary required, to | required, to 
ek 0774 Box 1679 Ad. Weekly 180 Fleet St BC4 Box 1673 Ad. Weekly 180 Fleet St EC4 Box 1680 Ad. Weekly 180 Fleet St BC 4 


EXPANDING WEST END ADVERTISING AGENCY 
F or a | REQUIRES FIRST CLASS 


. VISUALISER/LAYOUTMAN 
copywriter This is an interesting position for a man of 


considerable agency experience. He must be 
near the top able to produce smart yet compelling layouts, 

see have a real sense of design and typography and 
‘ an ability to render the figure adequately to the 
..« there's a job near the top in an agency finished rough stage. This appointment is a 
progressive one and carries an excellent salary 


near the top. If you have the creative 


~ with full superannuation facilities. 
ability, the experience, and the person- 


ality to earn a four-figure salary as a Write at first giving particulars of age and 
Group Copy Chief, write at once to :- experience to the Art Director :— 
Box 1666 | EXPORT ADVERTISING SERVICE LTD. 


Advertiser's Weekly 180 Fleet Street EC4 22, OLD BOND STREET, 
w.t. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CEERI CLASSIFIED ADVERTISEMENTS | SCIUMZENN 
MEDIA CLERK a: 


WANTED ee 
with knowledge of compiling Ss T U D I Oo | R Ww | N VISUALISER- 


schedules. have vacancies for First Class 
FOR OVERSEAS DEPARTMENT COLOUR RETOUCHERS TYPOGRAPHER 


OF FILM ADVERTISING 


COMPANY. STILL LIFE able to produce first-class work on a 


variety of Technical and Store accounts 


pre My or mm in an ex- LETTERING ARTISTS | and to direct an extremely capable 


studio team in the finished treatment 


Apply fop wages, bonus and superannuation scheme. Only of his work. He would enjoy a very 
Box 1662 highly experienced artists should write or telephone for good salary (there is o Stal Pension 
x appointment to :— Scheme), congenial conditions, and « 
Advertiser's Weekly 180 Fleet St EC4 ‘ flac could be made available if desired 
avumad nen LaITED | W you feel you are the right man for 
: " t a - | hould like to hear 
ADVERTISEMENT ORDER & MAKE. = this key post we « 
UP CARRE roquived for important 118, Chancery Lane, London, W.C.2. from you. Please send specimens and 
weekly Trade Journal Five-day week Telephone Chancery 4141 give full details of your age, experience 
a? anteen Applicants should write present salary and that expected 
m first imetance, stating age, experi - 
ence and salary required. so Rismaainn ADVERTISING DEPARTMENT of ENGINEERING COMPANY = requires H. &. BOULTER PUBLICITY LTD., yo 
Director, Benn Brothers Lid... Bouverie well-known engineering manufacturers Assistants § for echnical FP stron his 
House 154 Fleet Street London in East Anglia, needs versatile assis Dept. for writing and hon Stentor House, 16 Moncrieffe Ad., 
tant who has ompleted National work on service manual ~corkimg if Sheffield, 7. 
Service Must have Ideas, flair tor structions, et Art work t re ” 
AN INTERESTING OPPORTUNITY layout, and able to write good English quired Knowledge of ( 1 mines 
for # young man or woman able to Knowledge of types desirable Apply and / of sulomeative ele ‘ juip 
write well and create practical ideas im writing, giving details of education ment an advantage Son penence 


ADVERTISING ASSISTANT wanted by 


prepared to commence at moderate Caperenet and salary required of production of tech ‘| manuals National advertiser, working directly 
salary, with good prospects of advance Box 1676 Ad. Weekly 180 Fleet St BC4 essential jay week Mate . age for Managing Director Experience of 
ment to keen worker in important te postion cuperte when co-operation with agency and control 
+ international company. Apply, stating SENIOR ASSISTANT required to handle available jlary required Person of stocks of advertising material, et« 
3 brief details age, qualifications, to production and publication of indus nel , Manager CAN limited required Five-day week Crood 
ox 1674 Ad. Weekly 180 Fleet Sc BC4 trial literature aged 25-35 eapen Warple Way, Acton, W 5 prospects Reply with details of 
enced in editorial and lay-out work experience and salary required 
SECRETARY/ASSISTANT to Art yo Pe a — —_ CAPABLE SHORTHAND  TyPtsT, lox 160) Ad. Weekly 180 Fleet St BCA 
Yirector A most interesting job for 1. , pervon oe See a aged about 20, required by bu Ad 
rd es companies, This is ~~ Box 1681 Ad. Weekly 180 Fleet St BC4 sates oc ¥ sll - ‘* fade YOUNG MAN, 22-24 companies 
. . YPne 98 cues les National Service, required as Trainee 
job with infinite variety, largely con- EXPERIENCED Still-Life and Lettering and advertisement copy The Lon Technical Copywriter in Publicity 
nected with buying artwork and photo- | Artist required for Showcard and is an interesting and varied with Department. Apply by letter, stating 
graphy. Please ‘phone the Art Direc- | Poster work Permanent situation plenty of scope No Sat Wr on qualifications and previous eaperience 
tor Gordon & Gotch Advertising | with excellent prospects Henry phone Mrs. Cole, Maxwell Clarke to the Personnel Manager, Ransomes 
Ltd Farringdon St London Hildesiey Lid Albert Works Lid 4/5 High Holborn, WC 1 Sims & Jefferies, Ltd, Orwell Works 
EC 4. FLBet St. 4030 Shacklewell Lane, E.8 CHA 4563 


Ipswich 


Immediately required ' 
—an ee | write 


BACKGROUND || vail 
ARTIST tell 


and also a first class write 


Punctuate the headline correctly and you'll gather that 
we are looking for yet another copywriter 
Not any old copywriter, of course; Uhe man we have in 
mind must be a young, versatile middleweight 
for C RTOON FILM work | who is intent on increasing his stature (and his salary) 


in short order 


One essential qualification 8 previous agency experience 
| another absolute must is the ability to produce 


Must have lively outlook and be able out-of-the-ordinary ideas and vivid sales-compelling copy 


in full measure. The salary is handsome, and you'll 


to apply most modern methods. | like the people you're going to work with ! 


Write, giving brief details of your experience, 


SCREEN SERVICES LIMITED 
3 Deanery Street, W.1 to BOX 1670 


Telephone: Grosvenor 2497 or 7678 Advertiser's Weekly 180 Fieet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Graham & Gillies 
require another 
Art Director 

to be entirely 
responsible for 
a major group 
of important 
accounts 


He must be a first-class Visualiser 
and a good Administrator. This is 
a high level appointment. Please 


write or telephone (in confidence). 


LTD., 37 GOLDEN $Q., W.1. TEL. GERRARD 9121 


THE MANAGING DIRECTOR, GRAHAM & GILLIES 
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CR CLASSIFIED ADVERTISEMENTS 


Situations Vacust : * 
be made through « Local 0 


AuGust 18, 1955 


* The mee of persons answering these advertisements must 
* of the Ministry of Labour or « 


Employment 


TF ng Oy TS gh Ty 4 = 
enless be oF from the 


o the om 


excepted 
ot Vacancies Order 1952.” 


the provisions of 


Rebuilt West End Studio 


urgently require 


GENERAL 
& LETTERING 
ARTISTS 


experience essential, interesting 
and varied work on important 
national accounts. Top salaries 
and conditions offered to the 
right applicants. Apply 

Box 1668 
Advertiser's Weekly 180 Fleet St EC4 


LAYOUT MAN 


with original ideas and sound knowledge 
of Typography required for busy 
Advertising Department issuing press 
advertisements, booklets, leaflets, etc., 
for a wide range of consumer products 
and services. Commencing salary (585 
per annum. 5-day week. Permanent 
position with advantages of superannua- 
tion and half-yearly bonus. 


Apply, giving age and full details of 
experience, to 
The Seaff Manager, 


Royal Arsenal Co-operative Society 
Led., 71, Powis St., Woolwich, $.E.18. 


GENERAL ARTIST required in de- 
signers studio at Kingston. Very high 
standard of lettering essential, some 
airbrush experience an advantage 


Substantial salary inside freelance basis 
considered DERwent 6948 


EXECUTIVE UNDER 40) wanted by 
one of the leading exhibition stand 
fitters. Experience of similar type of 
work a strong advantage. Good pros- 
pects for enterprising man Replies 
im confidence, giving age, experience, 
and salary required, to 
Box 1685 Ad. Weekly 140 Pleet St BC4 


LAYOUT & LETTERING ARTIST re- 
quired by Advertiser's Weekly Group 
of periodicals Particulars of experi- 
ence and approximate salary required 
to: General Manager, 180, Fleet 
Street, BC4 


LONDON DIARY MANUFACTURERS 


and Fine Art Publisher require 
Artist for visuals, layouts and typo- 
graphy in modern style, Knowledge 
of printing an advantage. Interesting 
and varied work. Write to Mr. Simon 
The Conrad Press Ltd., 193 Sloane 


Street, S.W.1, or ‘phone SLO 6151 


PRODUCTION 


ASSISTANT. A Pro- 
duction Assistant, with two or three 
years’ experience, to work on a number 
of busy national accounts. Applica- 
tions by letter or telephone to Scott- 
Turner & Associates Limited, 17-18 
Dover Street, W.1. Hyde Park 0481 


FIRST-CLASS technical illustrator re- 


| 


quired for work in studio at riverside 
town close to London. Experience of 
cut-away and exploded drawings essen- 
tral Good salary and opportunities, 
help with accommodation provided 

Box 1677 Ad. Weekly 180 Fleet St BC4 


ARTIST required for technical illustra- 


SMA 


tion, with ability to produce layouts 
and artwork for advertising and sales 


literature. Bonus and pension schemes 
operating. Write 
Box 1599 Ad. Weekly 180 Pieet St BC4 


RT SECRETARY /STENO.- 
GRAPHER required by director of « 
medium-sized Mayfair advertising 
agency. Advertising secretarial experi- 
ence essential Five-day week, 9.30 


to 5.30. Commencing salary £7 10s 
per week. Annual bonus. ‘Phone for 
interview : MAYfair 4847 


OPPORTUNITY AT 
CHADWICK-LATZ 


for a man who 
sees a future in Direct Mail 


and who can handle important accounts ; 


has creative ideas and 
a knowledge of print production ; 


is a good administrator 


and has the ability to reach 
top executive position 


SALARY ACCORDING TO COMPETENCE 
AND EXPERIENCE 
Write in confidence to The Managing Director 


ALEXANDER HOUSE 
239 Shaftesbury Avenue . 


London WC2 


"Phone your classifieds to CHA 8844 (Ex 25) 
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Aucust 18, 1955 iii ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 
ape 


cabinet» Available m sections of 


complete at 2d per monen. es 
COPYWRITER EXPERIENCED LADY- GREETING CARD tio cach.” Original con 


EM 3087 
ARTISTS AND DESIGNERS | is iect Av Weert 180 ew si Rs 
EXHIBITION ORGANISER Greeting card manufacturers 


ADDRESSOGRAPH CABINETS = for 
We wont a man who can 


wish to contact artists able sale. Oak, in excellent condition 
Let _me take off of your hands the ). 4. & & 18 60 and 100-tray capecty ' 
write strong selling adver- problem of your Display or Stand to design attractive cards Stechene its Gal tian ae eee 
tisements for an interesting Organisation, | can undereake oon Christmas, Birthday and hand selected Addrewograph Frames 
r 
variety of National and Seal arrimged end supervisad ehrough- Special Occasion—+suitable for Bes (A), 49 Tattenham Grove 
Trade Accounts out Exhibition period general market. Novelty of poem 
, Box 1653 design and/or fold of card 
: particularly interesting. Roughs PERSONAL 
Write stating age, experi- Advertiser's Weekly 180 Fleet St EC4 or artwork should be sent for 


ence and salary required. consideration to APPOINTMENTS FILLED. Box Now 


LATE ADVISORY DIRECTOR 1402, 1404, Personal Assistant The 
(A.1PA) to London Advertising A. MASON & co. LTD. advertisers wish to thank the numerous r 
gen de s of \ tks co P vican fo thes “wition and to 
Pensions ond Profits Schemes. 2 t ' epolnamt a with a sgrewive lh : oma ‘ieee tes m th at rs? ‘sepalnenans has 
ageNeY 7 S now hee made 


Box 1686 Ad. Weekly 180 Pleet St BC4 


EXPERT LETTERING ond wraper 
S.€. PEACOCK LTD. | (“Young EXECUTE | wre 


215/22) Regent Se w.i Age 27 seeks position at home or pre- ——— + 
~ eam erecta BM BUSINESS OPPORTUNITIES it eon) oe 


with old established advertising com- 


pany, with interests in theatrical and SHOW CARDS. CUT- OUTS | 9 5 6 

FIRST CLASS ADVERTISEMENT local advertising media 

SPACE REPRESENTATIVE required ox 1689 ADVERTISING FOLDERS ILLUMINATIONS 

by well-known London Publishers Advertiser's Weekly 180 Fleet St EC4 by photo-litho or letterpress town 

Selling experience ut top level on | Photo-itho process plant) — 

highest | quality "media is essential, | ARTIST, age 31, employed on lettering CARILLON PRESS LTD Limited SITES FOR 

Applications in writing and im detail to ayou et oendon co y Pine Cole Pr c nemo 

Box 1671 Ad. Weekly 180 Pleet St BC4 aoe pg Leadon a Seteshone a 28 ADVERTISING SET-PIECES 
VOUCHER CLERK for Advertising Box 1669 Ad. Weekly 180 Pleet St BC4 leofes Office 4a Bloomsbury § 


Agency, Piccadilly area No Sats w.c.l Phone: HOLborn 83: High-class Advertisers who are 
Woman 10/40 preferred Write - interested in providing adver- 
giving age experience and salary re PRINTERS tising set-pieces animated or 
Box 1675 Ad. Weekly 180 Pleet St BC4 = TTERPRESS Colour Printing SPEEDY PRINT SERVICE otherwise, in connection with 


| ecaflets, Catalogues, House Magazines 


—~ Ofice taetlonsry.  Gaauisies for all Advertising and Sales literature the annual illuminations at 
always invited. Turner Routledge & ). Bd oy and-White and Skegness, Lincolnshire, are in- 
ASSISTANT REQUIRED IN Co. Lid 9 Tithebern St., Liverpool 2 oamen a vited to apply for full details as 
entral OY . . . 
Euston $845 42 Oonaburgh Serect 4 sites, conditions, etc The 
20.000 WOMEN WAITING, or so it (Opposite Gi. Portland St. Seatios uminations are in full swing 
ADVERTISING DEPARTMENT soem © those who entrust "all of their from mid July to the end of 
mailing ollating packaging and — September and attract very 
of leading pen manufacturer | Siswr.'> C Netman ao a9 IS IT YOUR AMBITION large crowds of visitors. No 
| Battersea Park Road, S.W. Batter. TO OWN A sites = a a adver- 
sea 7274 tising alcoholic refreshments, 
Knowledge of Advertising and NEWSPAPER ? the sole rights being let for 6 
Display desirable. Interesting ACCOMMODATION **YOUR CHANCE IS HERE" years from 1954. Strictly 
and progressive post Age The Halifax & District Advertiser limited number of sites, which 
pres ‘ ACCOMMODATION desired, to serve Ess. 1689, reg. Stationers Hall and will be let by Tender 
20-28. Five-day week, luncheon alien a6 Weaeiesiel eolow G.P.O. Good newsprint allocation, : 
vouchers. West End offices aot firm; preferably to share oe Mendon pny om service Details from ; Willan G, Bos- 
Writ ne full particulars with freelance artist or small studic So eee worth, Director of Publicity, 
rite, giving u P team Steady work assured — FOR SALE — Skepness. Tel. No 1321-2 
and commencing salary expected Box 166) Ad. Weekly 180 Pleet St BC4 For Particulars, write MANAGER Grams “ Foreshore.” 
to ar be € ONTAINED two-room office HIND’S CHAMBERS, CROSSLEY 


Box 1687 God light tor Studio.) per week _STREET, WALIFAX __] | SKEGNESS /S $0 BRACING! 


u y 


Advertiser's Weekly 180 Fleet St €C4 ARTMT ceases Gaul toom wih as _ COURSES 
of t phone etc Charing Crom 


“tweens ae Soy ec | A.A. & LP.A. EXAMS | | To Advertising Agents and others 
ieee” he SPECIAL BOROUGH OF CHELTENHAM 


MEDIL M-SIZE STUDIO requires first- FLEXICHROME is « superb new colour 


sss Letterina/layout ertiet wet print proces Full particulars from SUMMER TERMS The Cheltenham Borough 
rea Write Box 730 ? Phiip Gotlop Photographs Ltd 


c/o Coptic Council are prepared to receive 


Box 168% Ad. Weekly 180 Fieet St BC4 


Street, W.C.1 4k ston Church St. W.8. WES For a limited riod LC.S. Home offers for the exclusive right to 
: 4130 stud pe f ‘a ' use specified parts of the shelters 
LONDON EVENING PAPER requires Study Courses for the above on the Royal Well Bus Station 
Editorial Artist with newspaper ex exams are available at reduced . . 
* - for advertising purposes for a 
perience for illustrations and lettering to ARTISTS and fees! These practical and up-to Sof 2 ‘ p 
Box 1691 Ad. Weekly 180 Pleet St BC4 date courses have been prepared — poh 2 of AB cdg a 
ars and conditions may be 
tavour axrisr/tyrocrarnen | © PHOTOGRAPHERS | | °%,.cxPenence’ and successful | | | Gbtained on application to the 
required by West End Advertising advertising men with your special undersigned 
Avency. For interview ‘phone PARK needs in mind. Enrol now and e 
#420 artwork and photostudies save precious time—and money! The Council do not bind 
NEWCASTLE UPON TYNE We al pecialised training themesives to accept the highest 
‘ , _ Magezine sO give & a ain or ' fler 
publisher requires Advertisement REQUIRED in CO uf MERCIAL ART, * re = ' led envelopes 
Manager Young man with outstand . ’ : enders im sealec ivelo 
ing at lity to negotiate contracts, An LP.A. Advertising Agency wishes to Ree ah WarTino TER endorsed “ tender for advertising 
willing reside in Newcastle district inapoct original weave rework and ’ . 4 rights " must be submitted on or 
would find this an expanding oppor- photographic studies (Colour on joc before the Sist day of August 
tunit Write and White) of compelling selling in- ee eee or 1955, to the sadieciened ° 
Rox 1690 Ad. Weekly 180 Pleet St BC4 terest, with a view to immediate cash T Offer 
purchase. Work with an ides behind wm Uys PF. D. LITTLEWOOD. 
it please. Write for appointment to pert. 2F, 7 Clerk 
APPOINTMENTS WANTED Si ieaaamem <a own Clerk. 
Municipal Offices, 
“HAND-PICKED” SECRETARIES _, box 1588 SCHOOLS, International Busidings, Stuaicieal C 
available The Wigmore Agency, 67 Advertiser's Weekly 180 Fleet St €C4 Kingeway, London, W.C.2 
Wigmore St., W.1. HUNter 9951/2/3 


Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Use the free advertising sites right in the shop 
doorways. Redfern Advertising Rubber Mats 
are point-of-sale reminders that are 

always on display because they are 

welcomed by retailers as part of the 

shop furnishings. Colourful, permanent 

and hardwearing, these mats can incorporate 
any trade name, mark or slogan 

in a wide variety of colours. 

They have been used by experienced advertisers 
for a quarter of a century — 

put them to work in your retail outlets! 


REDFER HN 


ADVERTISING 
RUBBER MATS 


DOOR MATS - FLOOR MATS . COIN MATS 
DARTS MATS - BOWLS MATS 


— Write for illustrated folder with details of 
this permanent point-of-sale advertising medium. 
It gives examples in full colour of Rubber Adver- 
tising Mats used by some of the most famous 
national advertisers in the country 


i 
a 
zi. 


Redfern’s Rubber Works Ltd - National Advertisers’ Division 
Hyde - Cheshire 


Published by the Proprietors, BUSINESS PUBLICATIONS Lid., at their 
August 18, 1955. Printed in England by St. Clements 


Tr. 


| ning, 
general structure. 


| Chariton 


Auoust 18, 1955 


— STOP PRESS — 


LUXEMBOURG’S ‘BEST 
SEASON’ COMING 


most successful in its 25 years of 
broadcasting to Britain,” says an 
announcement with the Luxem- 
bourg winter schedule. 

Additional ideas for programmes 
will be introduced as from January 
according to audience reaction to 

programme plan- 


ey F— ot TK. 
of listeners’ reactions for 

coming - i, 
selection of artists, and 


Major shows will be recorded in 
cities and towns throughout England 
and Scotland to enable as many 
=< as possible to see the Radio 

embourg programmes. 

Negotiations are in hand for 
three 


Nearly 100 sponsors will be on 
the air each week this winter, and 
allavailable airtime sold, it is 
stated 


“Capstanisms”—the series of 
| advertisements using misplaced 
words—will be used on commer- 


clal TV. Frank Mair and Denis 
Norden will take part. 

A series of commercials commis- 
sioned by W. D. & H. O. Wills 
from F. C. Pritchard, Wood & Part- 
ners Lid., their advertising agents 
for Ca have recently been 

y Associated British-Pathe 
Ltd. 


Supporting parts in the commer: 
cials are played by Sam Bartram, 
De gh Marguerite 

Patten, TV cooking expert; racing 
motorist Peter Collins; Patti Mor- 


; xer Ron Barton; 
Borothes Zaymes, ballet dancer. 


Ernest E. Taylor 


Ernest E. Taylor, for many years 
a director of the “Northern Echo” 
and other daily and weekly papers 
of Westminster Fress Provincial 
Newspapers Lid., has died. He was 
is early newspaper associa- 
tions were with the Northern News- 
paper Syndicate at Kendal, which 
syndicated articles and 
among weekly and other 
He leaves a widow and two 
daughters. 


Before “Reader's Digest” in 
America carried advertisements a 


| sample survey of 494 readers dis 


covered that 9 cent thought the 
magazine would be more interesting 
with advertisements and 41 per cent 
more interesting without. After the 
magazine had carried advertise- 
ments for two months, a survey of 
79 per cent of the same sample 
found that 30 per cent 


“office at 180 Fleet ‘Sureet, 
Press Lid., Portugal S , Kingsway, 


London, E.C.4. 
London, WC 2 


commercial TV after 
22. ext week's issue 

also carry an article on com- 
mercial TY programmes for women. 


The yp A Co., Ltd, Ealing, 
have been elected 


recommended 
— of any poster that is lawful 
© the Town Planning Act of 


H and Local Government to 
defer amendment or repeal of 
the pre-1947 local Acts. 

Hendon stated that in its opinion 
the 1947 regulations gave ——— 
power to demand the repair of sites. 


New accounts 


ture) for Cavendish Publicity Ser. 
viee Ltd. 


stunt for “Junior 
Express,” space man Jeff Hawk is 
enrolling children at Battersea Fun 
Fair into his » fleet. A model 
rocket is on display and children 
are given space-fleet . 


The “News Chronicle” is Lys 


tising a P 

trip to Russia as prize, with $-in. 
doubles and 11-in. triples in the pro- 
vincial press and spaces in the 
weekly reviews. 


To describe more fully the area 
in which it circulates, Manila 
Edition of “Newsweek” has been 
officially renamed the Asian Edition. 


Diana Studio Lid. are moving to 
Heathmans Row, Parsons Green, 


As 


S.W 4. 
EILBECK 
(see page 3463) 
Back in London late last night 
lames Eilbeck told “Advertiser's 
Weekly” : 


“The Sun will concentrate on top 
class advertising that occupies 
spaces. We do not want 
small ads that interest only 


a campaign, he said, 
— use daily y papers 5 no 

er evenings as well as TV, posters 
“"Eubech added “Top flight 

L ad : “Top 
writers being hired to prepare 


(Phone Chancery #844) 
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